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The New 44x58 ... 72 
BAUMFOLDER 


Also in 36x48 and 39x52 
New high-profit 
VERSATILITY 
Lurns a big single press-sheet 
into MULIIPLE-UP § pages, 
12, 16, 20, 24, 32 or 48 Pages. 


Pruly it brings you . 


\ | PCOMATIOIN \ | i as 
Closest-precisioned (1/ 10th the thickness of a human hair) . 


tolds your thinnest stock ... FAST. 


Countless exclusive teatures . . . for instance, 2 sets of 
scoring-pertorating-cutting shafts, in different positions, 
allows you to maintain the set-up on a large run when you have 


to take the job off for a “hurry” job. 


RUSSELL ERNEST BAUM, Ine. 


15.40 Wood Street, Philadelphia 6, Pennsylvania 


a World's greatest value Baumfolders—from 17'.x22') (3736); 20N26; 22x28; 26x40; 31x16 





Showing a Ludlow stick with a line of 
matrices ready for casting the sluglines 
directly at side. Notice the ready spac- 


ing of the line, the division quads, and 


eB 
the “overhangs” which fit perfectly into 
Lj adjoining recesses. 


LUDLOW-StI 


Here is another economy feature of Ludlow 


operation which not only cuts costs but im- 


Castin gisiS tiek 


' j | . . 
with d Sin le ee proves the quality of the composition. Long 
q lines up to 112 picas are readily assembled 


and spaced out in one stick, with only a 


single justification, even though the result- 


Matrix 


ant line is cast in several sections. 


The line of Ludlow matrices is assembled in 


the long stick, and the entire line is then 


Rom an 


spaced out as usual without regard to the 
length of the individual slug. Division quads 
are then inserted at the marks on the stick 
which indicate slug lengths. All that is then 
necessary is to tighten the stick knob before 


making a cast. 


When the slugline is cast, it is delivered in 
unit slug sections. If a character happens 
to overhang the end of one slug, it fits into 
a recess automatically cast on the next slug 


to support that overhang. 


Ludlow flexibility enables the compositor to 
choose the right stick for the length of line 
required—a short stick for a short line and a 
longer stick for a longer line—and all with a 
single justification. No unnecessary sawing 
or fitting with Ludlow. Sticks in lengths of 

¥2,45, 672, 90, and 112 picas are avail- 


able—or other length sticks to fit your needs. 


LUDLOW TYPOGRAPH COMPANY 


2032 Clybourn Avenue Chicago 14, Illinois 
Set in members of the Ludlow Radiant family 





Every sheet and roll has a printed guide-line 
ond caliper number. Each arrow is exactly 
10 inches vertically from the point of any arrow 
to any other and exactly 20 inches horizontally. 
Every sheet or roll clearly shows the caliper 


Cromwell Printed 
Tympon and Offset 
Packing was de- 
signed for the printer 
who wants the very 
best press prepa- 
ration, 


Result... you can quickly and 
easily measure off the Tympan 
or Offset Packing you need with- 
out waste... you can read the 
grain direction, caliper and size 
... you can maintain stock control 
ot a glance. 


Cromwell Off- 
set Packing, 


Of course, there’sno treated to pre- 
doubt about famous ‘e. vent slip, stops 
Cromwell quality. It's unnecessary new 
tough, it resists oil, yo make-ready. Re- 
humidity ond a el ; 3 duces downtime. 
ature changes, mois- 

ture and cleaning 

solvents—and each 

sheet is absolutely 

uniform. Available in 

sheets or rolls to your 

specifications, 


The best run for your money— » 
unconditionally guaranteed ~\ (check one). Send free sample. 


CROMWELL ene 


PAPER COMPANY er 


I'd like to test Cromwell Printed ( ) Tympon ( ) Offset Packing, 








Address — 





180 N. WABASH AVENUE 
CHICAGO 1, ILLINOIS 


Dept. F-11 


City State 





press size and make 





sheet size desired caliper 
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Performance 
BIGGER Selection 


BIGGEST Savings 





Lifting heights from 
72 to 160 inches 
Synchronized 12-volt 
heavy duty system 


- $699 


Mode! No. 9972T 
complete 


the “counterweightor* 
® Featuring direct 


pallet approach 


* Telescopic, with 
lifting heights from 
54 to 110 inches 


$845°° 


complete 


® Telescopic, for 
entry-exit ease 


® Lifting heights 
from 64-160 inches 


=] “| et 


complete 


write for 
quotations for 
special 
applications 


On Mode! 2964: Drum Attachment net included. 
80 other proven models 


MANUFACTURING COMPANY 
heutc un wens COLONY DRIVE 
— Wisconsin Dells, Wisconsin 























LETTERS TO THE EDITOR 

















Grandma's Patchwork Quilts Were 
Tough Problem in Cut-Outs, Too 

My Pennsylvania-Dutch grandmother 
would have screamed had she read the ar- 
ticle on Page 69 of the September issue of 
PRINTER AND LiTHOGRAPHER. Grandmoth 


er Harding spent one day a week for some 


50 to 60 years making patchwork quilts at 
the First Christian Church. During this 
period she learned how to get the last 
quarter of an inch out of the piece of ma 
terial and apparently some of it rubbed off 
on me 
Mr. Binford’s hypothetical printer could 

have gotten 16 enve lope stuffers out of his 
17x22-inch sheet rather than the 15 of 
which he was so proud. I am enclosing a 
sketch showing how this is done and how 
the printer could have eked out an addi 
tional small amount of profit. Incidentalls 
these can still be trimmed out of the sheet 
and I have marked in red pencil the s¢ 

quence as far as the first two cuts are cor 

cerned R. J Niederhauser, Harris-Ses 

bold Co.. Cleveland 5 


Editor's note: Mr. Niederhauser’s letter 
was not the only one « illing our attention 
to the fact that it is possible to cut 16 
envelope stuffers out of 17x22 sheet in 
stead of 15 as figured by M. D. Binford in 
his article. Mr. Binford « 


set pace 63 this issue 


msiders himself 


duly chastised 


New York Employing Printers Likes 
IAPL As Communications Channel 

Enclosed is a copy of our association's 
95th anniversary report which I hope you 
will find of interest 

Much that we do in the New York 
Association depend 
for its success on the effectiveness of our 
communications with individual firms in 
the industry and with the industry's cus 


Employing Printer 
I 


tomers and suppliers. Your publication 
provides an important channel of com 
munications with the industry and we are 
grateful for the c 


ance you have given u 


operation ind assist 


We hope to merit your continued co 
fidence and co-operation as we begin our 
96th year Paul M O Brien New York 
Employing Printers Association, Inc., New 


York | 

Dept. of Further Amplification: 

Omitted Phrase Changes ponent 
As type director of an ad agen 


takes pride in its fine typographic aylin 
I find 4 very gratifying that your magazine 


contributes so much toward raising the 
st ind urds of typogr iphic de sign ind work 
manship in this country 
The “Rules for Mixing 
page 56 of your August issue were ot spe- 


Type Face s” on 


cial interest to me since I happe n to be the 
author of them. They first appeared in con 
junction with an article on type mixing in 


the September-October issue of Type 


Talks in 1957. Subsequently, they were re- 
1 ; ) 
printed in the February, 1958, issue of 


Advertising Requirements and in the De- 
cember, 1959, issue of Share Your Knowl- 
‘ dge Revieu 

In this last publication a serious error 
crept in which you unfortunately copied 
I should very much appreciate your mak 
ing a correction to this effect Rule #12 
should read: “Don't take for granted that 
ill t L1Cces by the same designer vo we ll to- 
If one omits “Don't take for 

"as you did, the meaning of 


gether.” 
granted 
the rule is immediately reversed. It is—to 
give you a specific example—a mistake to 
issume that a Goudy Modern headline 
goes well with Kennerly body copy, simply 
because the two type faces were de signe d 
Klaus F. Schmidt, Doyle 
, New York 36. 


by one man 


Dane, Bernbach, Inc 


He Writes “Good Morning’ to All, 
Even Though Mail Read in P.M. 
Good Morning, Mr. Harsha 

Your wife may write “Dear Wayne” but 
not me. | threw out half of what I was 
taught in high school about proper letter 
vriting. (See “Last Word” for September 
page 152 I've been told that “Good 
Morning” is not appropriate in the after 
noon—but where is there a Mr. Big” who 
reads mail in the afternoon? He does it all 
so why not “Good Mor 
ing’? The only company using that i 
Kalmbach Publishing Co. in Milwauke« 
that I know of 

In writing to friends and close acquaint 

till further off the beam and 


In the morning 


And in closing, I use no more versions 
but simply “Cordial 
5 Bonnie Drive 


Very truly vours 
James i ( rimiimiins 
eter, N.H 


Editor note We know many perso 
ho get mail in the afternoon and rea 
We de in fact. we get mail deliver 

three time i lay What now Mr 


Crimmins 


Did Moxon Copy Caxton’s Letter 
or Didn't He? Resemblance Strange 


Iwo of the important books in my typo 
Book by Doug 


ind the recently 


rraphical library are: The 
la ( MoMurtri« 
hed Mechanic Exercises 


I86 of Mechanic Exercises is 

duction of Moxon’s Black Letter. The 
Ow case w made me think of the print 
ers mark of William Caxton. Look on page 
295 of The Book (1937 ed.) and you will 
ce the first 
ilmost identical to the Moxon low 
w when inverted. Maybe this will be of 


Im not saving 


ch iracter in Caxton m irk Is 


eT Case 


interest to some Caxtonites 
Moxon copied Caxton’s character for a u 
but the resemblance is striking. Inverted 
or not, the Caxton character is assumed by 
ome to be a w.—Richard E. Huss, 15 
Meadia Ave., Lancaster, Pa 


COVER DESIGN this month is by LeRoy 
Barfuss of Houston, Tex 
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Plan Now For Growth! Miehle Unit Construction 


Protects Your Investment 


You expect your business to grow, so why not anti- 
cipate future expansion requirements as early as pos- 
sible. Plan now for future needs. 

For example, why dispose of a two-color press to 
buy a five color, when you can save money by simply 
adding three modern printing units to your present 
press. Here’s where Miehle’s true Add-A-Unit Con- 
struction really pays off in growth flexibility and long 
term operating economy. 

Or suppose you install a four-color Miehle 54/77 
Offset now, but the nature of your work later changes 
to call for two two-color presses. You'll be able to 
remove two units from the four, add a new feeder and 


As Your Business Expands 


delivery, and you'll have your two two-colors. 

New Miehle models are engineered to provide for 
your growth. The new 54/77 and 43/60 units can be 
added to the hundreds of Miehle 76’s and 61’s now in 
the field. The story’s the same for both offset and 
letterpress...and you can even combine both proc- 
esses in one press! 

Others claim this flexibility... but Miehle Unit Con- 
struction has been proved in plant after plant. 

eel 

THE MIEHLE COMPANY (mAG 

Division of Miehle-Goss- Dexter, Inc. 


Chicago 8, Illinois 





 — j o 


PERFECTION —a Quality Gummed Paper you can Always depend on! 


Increased production and meeting schedules LITHO, PROCESS and CAST COATED, 
is easier when you use PERFECTION. Ex- ENGLISH FINISH, PLATED COLORS, 


panding research and quality control means 


faster make-ready and profitable runs. Spec- SUPER CALENDERED, COLORED MEDIUMS 


ify PERFECTION® on your next job. All 

grades, finishes and colors available from 

authorized merchants’ stocks. LAB-DEVELOPED GRADES FOR 
SPECIFIC REQUIREMENTS 


and our newest 


Curlproof . oa 


GUMMED LABEL PAPER UN Lela Vemgtl-1 4-25 
Developed by a new process, the gumming is not fete). PANY 


adversely affected by extremes of temperature or 
humidity. Curl is eliminated. Ask for our Sample PHILADELPHIA 15, PENNSYLVANIA 
Book which gives all the facts, grades and sizes. 











Complete List of Distributors may be found in Walden’s ‘Paper Catalog” 
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More type in less time at lower cost... with FAIRCHILD TELETYPESETTER® 


QUESTION: CAN TELETYPESETTER 
SAVE MONEY IN A COMMERCIAL SHOP? 


ANSWER: Yes. If you sect type 
books, trade book magazines, 
directories and guides, telephone direc 
annual reports, cata- 


logs, legal briefs, labels and imprints, ¢ 


tories, mailing lists, 


Teletypesetter system saves you uf 
40% or more On composition costs 
Q: How does TTS® save money? 


A, Operated manually, any linecas 
dom exceeds 3000 ems per hour. Equipped 


ter sel 


with TTS, a linecaster automatically ard 
continuously runs at its maximum rated 
speed—about 7000 to 8000 ems per hour 
on standard machines or 10,000 to 14,000 
ems per hour on high-speed machines 
Peaks and valleys of stop and-go manual 
operation are climinated by substituting 
the steady, continuous production obtained 


only through automatic operation. 


VIRGHILD sum:. 


/ Division of Fairchild Comera and Instrument Corp. 


TELETYPESETTER™ 


Q: How does TTS operate a 
linecasting machine? 

A. With perforated tape which runs 
through the TTS Operating Unit attached 
below the linecasting machine keyboard. 


It doesn't interfere with manual operation. 
Q: Is TTS equipment easy 
to maintain? 
A. Yes. All TTS equipment 


and easily maintained by 


s mechanical, 
yur shop per- 
sonnel 

Q: How is TTS tape prepared? 

A. Any good touch typist can punch tape 
on the TTS Perforator, which has a type- 
writer-like keyboard. An experienced oper- 
ator will average 7500 to 14,000 ems per 
hour Every letter, character, and line- 
casting machine function is recorded by 


Name 


Company 


District Offices: Eastchester, N. Y.; Atlanta, Ga.; 


Chicago, Ill; los Angeles, Calif.; Toronto, Ont. 


Street 


TTS Operating Unit 


perforations in the tape. There are no 
. no mechanical interruptions to 
slow down the operator. Tape can be 
stored and used again, saving metal inven- 
tory 


waits .. 


Q: How about type faces and 

point sizes? 

A. The TTS Multiface Perforator will 
handle any type face or point size. TTS 
casts automatically from 51 to 14 point, 
in any line length up to 30 picas. You can 
easily set run-arounds and tabular matter. 


Q: What about details, and 

more information? 

A. We'll be happy to send you a 24-page 
descriptive booklet. Mail the coupon be- 
low — today! 


Fairchild Graphic Equipment, Dept. FGE 26 
Fairchild Drive, Plainview, Long Island, N. Y. 


Please send me “‘More Type in Less Time.” 


Zone State 








NEWS 
FOR LITHOGRAPHERS 


ABOUT 


LITHOGRAPHY 
ON 





IK so 
OM 


INK-RECEPTIVE COATING 


ANACONDA ALUMINUM FOIL 
ADHESIVE 


BACKING SHEET 


ANALITH pre-coated foil stock is custom-produced by 
Anaconda Aluminum to make your foil lithography more profitable! 


This representation of a magnified cross-section clearly 
shows why ANALITH pre-coated foil stock frorn 
Anaconda Aluminum can increase your profits in the 
expanding foil lithography field. 

The ink-receptive coating shown means more trouble- 
free press runs at profitable press speeds. Actually, all 
laminated foil stock must have such a coating on which 
to print. And ANALITH foil stock comes to you pre- 
coated to meet your job requirements, ready for your 
press—all a part of Anaconda Aluminum’s custom- 
production of your order 

Custom-production of ANALITH foil stock starts 


with precision rolling of the foil itself. It continues 


through lamination to the proper paper backing for the 
best lithographic reproduction. Then comes the ink- 
receptive coating. The result? The finest printing sur- 
face available for your foil lithography. 


When you buy foil for packaging or lithography, remember . . . 


This custom-production procedure is followed on every 
single order at Anaconda Aluminum, assuring you more 
satisfactory, more profitable runs because your order 
is tailored to your particular job. 

ANALITH foil stock, as well as other special pre- 
coated aluminum foil stocks for other printing processes, 
is available to you in any form—colored, embossed and 
laminated to a variety of paper and board stocks. Call 
your nearby Anaconda Aluminum representative now 
for full information, or write Anaconda Aluminum 
Company, Dept. PA-11, P.O. Box 1654, Louisville 
1, Kentucky. 


NACONDA 
LUMINUM 


Every industry has one member who specializes in customer satistaction | 


ANACONDA ALUMINUM COMPANY - 


GENERAL OFFICES, LOUISVILLE, KENTUCKY 
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TIME * 
AND TIME 
AGAIN 


you'll get the 
envelope order, 
too... if you 
ask for it! 





It’s easy to ask for the envelope order when you plan with U. S. E. 
Envelopes. There’s a style to suit in a size to fit, available through your 
U. S. E. Envelope Supplier. Ask him for samples—and the many printed 
U. S. E. selling helps he has for you, free. 


United States Envelope Company 


General Offices: Springfield 2, Mass. * 14 Divisions Coast to Coast 
Helping Printers sell more envelopes profitably to more users 
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CITATION... 


FIRST | 


UNLIMITED" 


A MULTI-PURPOSE “BLUE RIBBON" SHEET FOR PRODUCING 
ECONOMICAL, QUALITY IMPRESSIONS WITH STRIKING RESULTS 


Few enamel papers can boast such printing versatility as Appleton’s all-purpose 
MASTERFOLD. Here's the one sheet that truly serves a dual-purpose, for 

it prints equally well by letterpress or offset. Either way, the resultant quality 
is one of true fidelity in process color work, and detail sharpness in 150 

line halftones. As its name implies, MASTERFOLD can be folded with or 
against the grain without tearing, cracking or flaking. You also save considerably 
on inventory with MASTERFOLD, for this dual-purpose sheet eliminates 
stocking separate enamel grades to meet both letterpress and offset require 
ments. Important too, all the ‘Blue Ribbon" functional assets of MASTERFOLD 
are yours at a moderate price and well within range of the average top quality 


job. Better write for test sheets today, for press exploitations of your own. 


ANNUAL oar PRODUCT 
REPORTS f CATALOGS 


THE APPLETON COATED 
PAPER COMPANY 


CATALOG appleton « wisconsin 


TECHNICAL INSERTS 
BULLETINS BROCHURES Box IA11 





PermarFilat 


Step out with 6656 and go doi 


DISTRIBUTED BY 


HE HK FE IEE EI 9 IE FE EE HH HHI 


ee © eae 


COATED 


PermaFilat 


... ANOTHER 
GREAT NEW 
ADVANCE IN 

CURL-FREE 
GUMMED 
PAPER! 


Dennioon 6656 PermaFilat 
COATED GUMMED PAPER 
It's the 60 1h. | igh-gloss coated sheet that's 


as Curl-Free as Unqummed Paper before. dui 


and afte printing all year ‘round 


* * © *** se © oe » =» 


Printed offset on both sides, the new 3 color specimen 

sheet is on its way to your nearby fine paper merchant. When you 
see it, you'll agree that Dennison 6656 PermaFlat Gummed 
Paper is the finest 60 Ib. high gloss coated label sheet ever 
produced. For dust-free printing of prestige labels by letterpress 
or offset, it has no equal. Like all other numbers in “THE 
CURL-FREE LINE’, it is as curl-free as ungummed paper 
before, during and after printing . . . all year ‘round! 

Seeing’s believing! 


e , 
Helping you compete 
more effectively 
MANUFACTURING COMPANY + FRAMINGHAM, MASSACHUSETTS 


In Canada: Dennison Manufacturing Co., of Canada, Drummondville, Que. 
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oh V2. 
ROYAL ZENITH PUSH-BUTTON 23’, 25’, 
EASIER TO RUN: all floor-level operation, no platforms 


to climb... all controls at arm’s length right on the press. 
Push-button start, stop, reverse and forward jog, vari- 
able speedup and slowdown, safe. Duplicate controls at 
delivery end, too. 

Simple feeder settings with all hand-knob controls. No 
need to clear the feedboard. Vacuum holds stream in posi- 
tion; just pull out faulty sheet and go on with your run. 





30” SINGLE COLOR OFFSET PRESSES 


Plus quick, easy plate clamping, fast wash-up with swivel 
ink fountain. 

EASIER TO HANDLE: Men who've run only letterpress 
equipment handle Royal Zenith presses confidently and 
easily produce perfect sheets and high output with 
minimal training. 

Send for the whole story—full feature-for-feature compar- 
ison of Royal Zenith with all other makes on the market. 


Wf ROYAL ZENITH CORPORATION Service and parts nationwide on a 24-hour basis. 
180 VARICK STREET, NEW YORK 14, N. Y.B LOS ANGELES, CALIFORNIA & CHICAGO, ILLINOIS 
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NEW 
Ansco 
Reprofix HF rprosy 


FIXER 
FOR GRapHic FILMS 
“5 1 Satton sowTe™ 


3.8 uivees 
% 
Mie, wt 


‘ it 
iy tBPane reorectar’ 
TiCumrcan ose of 


ANOTHER FINE CHEMICAL JOINS THE DISTINGUISHED ANSCO LINE 


Here at last is a fixer that offers more 
in terms of long life and clean-clearing 
dependability. New Ansco Reprofix 
costs no more than conventional acid 
fixers, but what a difference in per- 
formance! Clean working, easy dis- 
solving Reprofix is a must for every 
critical worker who wants the newest 
and most dependable in fixers! Avail- 
able in 1 gal. and 5 gal. units. Ansco, 
Binghamton, New York... A Divi- 
sion of General Aniline & Film Corp. 


REPRODOL STAY-FLAT 
Saeovesal SOLUTION 


“ 


16 OL 


Ansco Reprodol® Developer. The in- Ansco Stay-Flat Solution. A special ad- Ansco Stripping Film Cement. A quick 
dustry’s standard for a high density, hesive preparation which provides a drying medium that creates a firm 
superbly stable graphic arts developer practical and efficient method of sup bond between membrane and support 
When used with Ansco Reprolith porting film evenly and securely. material. 

emulsions, maximum density and high 

contrast are assured. 
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IS THIS SAMPLE BOOK IN YOUR FILE? 


Or is it on your desk, ready for action? If you 
don’t own a copy of this useful book, just call 
your Hammermill Merchant. Or write directly, 
on your business letterhead, to Hammermill 
Paper Company, 1601 East Lake Rd., Erie 6, Pa. 


HAMMERMILL BOND 
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With the ATF 223/4x35 Publication Press you can handle 
all these color combinations and signature sizes 
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colors on each side 


number of webs of web 


Along with extreme flexibility, this ATF Publication 
Press gives you special features that spell 
out high production on a variety of jobs: 
newspapers, magazines, catalogs, books. 


American Type Founders 


Web Division, 200 Elmora Avenue, Elizabeth, N. J. 


Better, more profitable printing 
from the most complete line of equipment 


16 


Number of folded pages 


Magazine Signature, 
642 to 844 1 11% 
untrimmed 


Magazine Signature 
§-11/16 « 17% 
untrimmed 


Newspaper 
Maximum page | Tabioid | 
size 174 22% l1i%x13to17% | 


*Signatures of over 32 pages are possible but weight of stock would be the determining factor 
@ Grouped controls for ink form rollers, ink ductors, and water dampeners. 

@ Independent upper and lower unit register controls for side and running way adjust- 
ments 

@ Printing units and roll stands are gear driven, eliminating old-style chains 

@ Upper and lower plates can be changed simultaneously in less than five minutes with- 
out breaking web 

@ Both full width cross perforation and slot vertical perforation to eliminate corner 
wrinkling in folding operation. 

@ Speed up to 25,000 cylinder revolutions per hour for both press and folder. (Reduced 
speed required for delivering right angle and chopper folded signatures.) 


Get the facts on the economics of web printing. Write for ATF's Web-Fed vs. Sheet-Fed 
Booklet—a comparison of web offset printing costs with sheet-fed costs (letterpress and 


offset). 
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PRINTED ON 70 LB. FINCH OFFSET 


crisp reproduction is an end 


result customers look for in any printed prece. 


Snowy Finch Offset gets forceful 


results because of its superior qualities of 


Tf 


finish, formation and press performance 
.and it is remarkably economical. 


FINCH OFFSET lends new excitement to direct mail, folders, 


booklets and many other types of print. That's why so many 
printers specify FINCH OFFSET. 








kine 


Oftset 


4 
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is available now in weights from 50 to 70 Ibs. 
Call your FINCH, PRUYN paper mer- 
FINCH OFFSET 


can help you satisfy customer demands for 


chant and learn how 


fine printing. . . economically. 


ALABAMA 
Sloan Peper Company 
Partin Paper Company 


ARKANSAS 


Roach Paper Company 


CALIFORNIA 
Kelly Paper Company 
K L. Moses 


CONNECTICUT 

Corter Rice Storrs & Bement 
John Carter & Co. Inc 
Carter Rice Storrs & Bement 
John Carter & Co., Inc 


DISTRICT OF COLUMBIA 
Stenford Paper Co., Inc 
The Whitoker Paper Co 


FLORIDA 

Jacksonville Paper Company 
Everglade Paper Company 
Central Paper Company 
Capita! Paper Company 
Tampa Paper Company 


GEORGIA 
Sloan Paper Company 
Atlantic Paper Company 


ILLINOIS 

Berkshire Papers, Inc 
Bradner Smith & Company 
Corpenter Paper Compony 
Empire Paper Company 
Midland Paper Co 

Reliable Paper Co 

INDIANA 

The Millcraft Paper Company 
Central Ohio Paper Compony 
MacCollum Paper Company 


iOWA 


Western Newspaper Union 


KENTUCKY 

Rowland Paper Company, Inc 
LOUISIANA 

A to Z Paper Compony 
MAINE 


Corter Rice Storrs & Bement 
C. M. Rice Peper Company 


MARYLAND 
Mudge Paper Company 
The Whitoker Paper Company 


I7irts 


Ott s. 


Birmingham 
Mobile 


Little Rock 


Los Angeles 
Los Angeles 


East Hartford 
East Hartford 
New Hoven 
New Hoven 


Washington 
Washington 


Jacksonville 
Miom: 
Orlando 
Tallahassee 
Tampa 


Atlanta 
Savannoh 


Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 


Fort Wayne 
Indianapolis 
Indianapolis 


Des Moines 
Louisville 
New Orleans 


Augusta 
Portiand 


Baltimore 
Baltimore 


MASSACHUSETTS 

Corter Rice Storrs & Bement Boston 
Johan Carter & Co., Inc Boston 
The J. C. Campbell Paper Co Brockton 
judd Paper Company Holyoke 
Carter Rice Storrs & Bement Springfield 
John Carter & Co., Inc Springfield 
Corter Rice Storrs & Bement Worcester 
The J. C. Campbell Paper Co Worcester 


MICHIGAN 


Chope-Stevens Paper Company Detroit 
Service Paper Co Detroit 
Central Michigon Paper Co Grand Ropids 
The Weissinger Paper Company lensing 


MINNESOTA 


Minnesote Poper & Cordage Co Minneapolis 
Inter-City Paper Company St. Poul 


MISSOURI 

Carpenter Paper Compony Kansas City 
Tobey Fine Papers, Inc Konsas City 
Tobey Fine Papers, Inc St. Lowis 


NEBRASKA 
Carpenter Paper Company Omaha 
Western Paper Company Omaha 


NEW HAMPSHIRE 

John Corter & Co, Inc 

C. M. Rice Paper Company 
The J. C. Campbell Paper Co 


NEW JERSEY 
Central Paper Company Nework 
Central Paper Company Trenton 


NEW YORK 


W_H. Smith Paper Corp Albany 
Binghamton Paper Co, Inc Binghamton 
The Alling & Cory Company Buffalo 
Union Paper & Twine Co., Inc Buffalo 
The Millcraft Paper Company Jamestown 
Henry Lindenmeyr & Sons Long Island City 
The Alling & Cory Company New York City 
H P Andrews Paper Company New York City 
Baldwin Paper Company, Inc. New York City 
Beekman Paper Co., Inc New York City 
Bulkley Dunton & Co., Inc New York City 
The Canfield Paper Company New York City 
Linde-Lathrop Paper Co, Inc New York City 
Millbrand Paper Co New York City 
Reinhold-Gould, Inc New York City 
Ris Paper Company, Inc New York City 
Schlosser Paper Corporation New York City 
The Whitaker Paper Company New York City 
Fine Papers, Inc Rochester 
The Alling & Cory Company Syrocuse 


Concord 
Concord 
Monchester 





3 & F B Gorrett Company Syracuse 


The Alling & Cory Compony Utica 


NORTH CAROLINA 
Caskie Paper Co, Inc Charlotte 
Epes-Fitrgerald Paper Company Raleigh 


OHIO 

The Millcroft Poper Company Akron 
The Chortfield Paper Corp Cincinnati 
The Whitaker Paper Compony Cincinnati 
The Millcraft Paper Company Cleveland 
Central Ohie Paper Company Columbus 
Central Ohio Paper Company Dayton 
The Whitaker Paper Compony Dayton 
The Millcraft Paper Company Toledo 
Paper Merchonts, Inc Toledo 


PENNSYLVANIA 

Wilcox-Walter-Furiong Paper Co Bethlehem 
The Whitoker Paper Company Erie 
The Alling & Cory Company Harrisburg 
Gorrett-Buchanon Company Philadelphia 
Dt. Ward Company Philadelphia 
Wilcox-Walter-Furlong Paper Co. Philadelphia 
The Whitaker Paper Compony Pittsburgh 
Megargee Brothers, Inc Scranton 
Wilcox-Walter-Furlong Paper Co Scranton 
Mudge Paper Company York 


RHODE ISLAND 

The J C. Campbell Paper Co 
Carter Rice Storrs & Bement 
John Carter & Co, Inc 


SOUTH CAROLINA 
Epes-Fitrgerald Paper Company 
TENNESSEE 

Sloan Paper Company 
Southland Paper Co 

Clements Paper Company 
TEXAS 

Clampitt Paper Company Dollos 
Clampitt Paper Company Fort Worth 
Clampitt Paper Compony Houston 
Shiner-Sien Paper Company San Antonio 
VIRGINIA 

Caskie Paper Co., Inc Lynchburg 
Epes-Fitzgerald Paper Company Norfolk 
Epes-Fitrzgerald Paper Company Richmond 


WASHINGTON 
Kaplan Paper Company Seattle 
WEST VIRGINIA 


Copco Papers, inc 


WISCONSIN 
The Bover Paper Company 


Pawtucket 
Pawtucket 
Providence 


Columbia 


Chattanooge 
Memphis 
Nashville 


Charleston 


Milwaukee 





FLAT AS IT FEEDS...FLAT AS IT PRINTS...FLAT AS IT DELIVERS 


Revolutionary SUSPENSION GRIP SURFACE keeps new 
TRO-MARK® Gummed Paper Flat as a board 
stored! Tro-Mark is an entirely new type of adhesive label 


.. printed o7 


paper. The secret of its remarkable success is the unique way 
paper. Unlike the 
Tro-Mark’s SUSPENSION 


in which the adhesive is applied to the 


usual continuous gum coat, 


GRIP SURFACE is made up of millions of tiny adhesive 


particles which are “floated” in suspension onto the surface 
of the paper. These microscopic beads have room to breathe 


to absorb and release moisture as the humidity rises and falls 
thereby eliminating curling. 

This means you can store Tro-Mark papers (or finished 
labels) just as you would ungummed stock—without danger of 
in-storage spoilage. And because Tro-Mark stays “flat as 
a board” even during multiple press runs, you get more per- 
fect sheets per hour—a saving of paper, time and money. 

Now turn this sheet over and prove for yourself Tro- 
Mark’s revolutionary new adhesive surface. 


The Gummed Products Company 


Division of St. Regis Paper Company *« Troy, Ohio 


ISERT IS PRINTED ON TROJAN TRO-MARK 


# BAB ( 


YAT 


ED 


TRO-MARK” LICENSED UNDER PATENT #2793966 





Moisten your finger and touch here... & 


see how TRO-MARK’s SUSPENSION GRIP SURFACE takes hold! 
Get the full TRO-MARK story. 

Order free TRO-MARK sample sheets from your distributor. 

Once you try it—you’ll buy it! 
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A legend comes to life on latex coated paper 


The “Rock” was a craggy, strong-featured man. Undersized for football, but a giant in spirit, he had a 





unique ability to communicate. He made the coach’s locker-room exhortation a new form of strategic 
art. Grown men would emerge from between-halves sessions shaken, but fired with will-to-win that 
swept Notre Dame to seven perfect seasons. As a fleet end, young Knute perfected the long-distance 


forward pass. It transformed the game from close-in power play to today’s open 


game with emphasis on performance and versatility the kind you expect 
from Dow Latex 630 coated paper. Turn the page for reasons why . . . 
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Performance counts... 


in sports and in printing 


Knute Rockne’s record reads 151 victories, 17 defeats, 8 ties 

and seven perfect seasons. This kind of consistent performance 
superiority can be yours, too, when printing requirements 

demand the finest results. Dow Latex coated paper delivers sharp detail 
and faithful reproduction of a wide range of bright colors and 

subdued tones; as witness the painting of Knute Rockne, and the 


photograph, on the front of this insert. 


Dow Latex for paper coatings provides closely controlled ink 
receptivity and good resistance to water. Blended with other coating 
materials, Dow Latex delivers excellent dimensional stability, 


fracture-free folding, and surface smoothness. 


Dow Latex 630 coated papers are available for both letterpress 

and offset, in a wide selection of both dull and gloss papers. Ask your 
paper supplier about them, or write THE DOW CHEMICAL COMPANY, 
Midland, Michigan, Coatings Sales Department 1936. 


<S> 


This four color 150 line screen reproduction 
is printed on 100 lb. Offset Enamel 


THE DOW CHEMICAL COMPANY MIDLAND, MICHIGAN 
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IN LETTERPRESS INKS? 


Speed King’s 18 easy-fo-mix colors and black are all you need 
for fast, high quality color work: Packed in 1 and 5 Ib. cans, 
ready to run on any job in the shop. Ask your IPI man for a 
Speed King color card... it tells the whole story! 


IPI, IC and Speed King ane trademarks of Interchemical Corporation 


CORPORATION DIVISION 


EXECUTIVE OFFICES: 67 WEST 44th STREET, NEW YORK 36, N.Y. 


ilton Bradley 
controls litho 
quality with 
Reeves-Vulcany! 
ve 


most important part of the presentation of our items to 
customers,” says James J. Shea, Jr., VP and Production 


Manager of Milton Bradley Company, famous maker 
of games and educational aids for over 100 years. 
“Detail and excellency in color reproduction,” says 
— 


Mr. Shea, “‘are important for most of our 

products, and with many of them being 
bought on impulse, eye appeal is a vital 
sales factor.” 


Bradley insures eye appeal by controlling 
the quality of their offset printing with 
= ‘ one cat thowranhis 
Reeves-Vulcan Durofyne Blankets. These First lithographi 
bl k : h h ° ° : | } Massachusetts ised outside Boston 
ankets, with their perfectly even gauge and smooth was Aitlten Reader's whe 
texture, produce the excellent detail and color started in the 
reproduction that Milton Bradley is famous for. 


printing press in 


printing business 
in Springheld, Mass., in 1860 
Headquartered in Springfield, Mass., Bradley now 

has 5 offset presses in operation, including a brand 

new two-color 42 x 58 Harris. Daily output of 

the press room often reaches 125,000 sheets . . . all 

quality-printed with Reeves-Vulcan Blankets. 


You can rely on a Reeves-Vulcan Blanket to give 
’ you excellent image transfer through hundreds of 
James J. Shea, Sr., tmmnindie it nien2 ; N i , " 
. . ~<Ss Ss ie ~ “ Y <q y 
president, inspects a proof Sands Of press impressions. Never does embossing or 


sheet for a board game, stretching occur . . . yet the blanket is soft enough to permit 
produced by lithography, good image transfer. 

“the heart and soul” of Milt ? . cf ’ 
scieiherdineiiad Ebina, Whether you print on paper, board, foil or metal, there’s 


a Reeves-Vulcan offset blanket to help you improve repro- 


duction and cut costs. R EE E V E xy VULCAN 


Reeves Brothers, Inc, Vulcan Rubber Products Division 
1071 Avenue of the Americas « New York 18. New York 


Write to: 


The most modern two-color 42 x 58 Harris offset press and 
Reeves-Vulcan Durofyne Blankets insure quality reproduction for 


Milton Bradley Company's line of games and educational aids 
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When vou take the controls, 


best really is! 


you ll know how good the 


You ll know it in the smooth and powerful response 


f superb Toggle Lever Drive, the Original Heidelberg 
power principle the only platen press capable of 
MK) tons constant, even pressure throughout the speed 


range 
You'll know it in the split-second adjustment of “Flick 
O.Wrist” 


Impression Control .. In the positive sheet 


“Letterpress profits really begin 


when you ‘put it on a Heidelberg’ ” 
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AND YOU'LL 
HOLD TO 
ORIGINAL 
HEIDELBERGS 
FOREVER 
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ontrol of the “Twin-Cycle” Gripper System and_ the 
smooth Aerodynamic Sheet Delivery ... in the ease of 
“60-Second” Wash-Up .. . in the time-saving 


“One-Shot” Central Lubrication. 


automat 


You'll know it, in fact, when you “feel” all 33 great 
Original Heidelberg “Future Features” in action. The 
reward: more printing pleasure and multiplied profits 
every day of the year. Write your nearest Heidelberg 
dealer today for an “at your door” demonstration 
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LLL HEIDELBERG 


———SS—SSSS 





HEIDELBERG SALES AND SERVICE NATIONWIDE 


Glendale, t. 1., N.Y. * Los Angeles, Calif. * Houston, Texas * Chicago * Cleveland * San Francisco * Portland * Seattle 
* Denver * Salt Lake City * Albuquerque * Phoenix * El Paso * Kansas City * Atlanta * Minneapolis * Washington * Richmond 
New York City Display Room — 180 Varick Street 
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YOURS on request: 

For a copy of the new Letterhead 
Design Manual created by the 
world-famous Pratt Institute on 
Parsons Papers, write on your 
business letterhead for Portfolio 


aee4-e-1@), be No. 862. Parsons Paper Division, 
National Vulcanized Fibre 
Company, Holyoke, Massachusetts. 


™ 
hi, one * 


a ‘ 
( < For better business any time, there is no substitute 


\ sane , ; 
wy : for selling quality . . . top quality. Why not do 
justice to your own craftsmanship? Build strong 
customers by suggesting top quality letterhead papers. 


PARSONS KING COTTON SINCE 18659 





Satisfy both of them . . . ano insure repeat orveRs 
.-.- with PARSONS kiné corton Bponpns 


The man who buys — and his secretary — are 














interested in business profits just like you are. 
Profits mean many things including look, feel and 
performance of their letterhead and other 
stationery. When you suggest a Parsons Bond to 
your customer, you help build profits for him and 
yourself. For your next letterhead job, stock and 


suggest one of these famous King Cotton Bonds: 


OLD HAMPDEN 100% EXTRA No. 1 
PARSONS 100% 

LACONIA 75% 

EDGEMONT 50% 

HERITAGE 25% 

L'ENVO! 100% (Superfine) 
DIPLOMA PARCHMENT 100% 


Parsons King Cotton Bonds mean 
repeat orders. They perform well on 
press... have attractive, uniform 
surface and texture . . . are available 
in a wide range of sizes, weights 

and colors. Try a Parsons Bond now. 





PARSONS PAPER DIVISION | NATIONAL VULCANIZED FIBRE CO 


HOLYOKE, MASSACHUSETTS 
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Fold with Precision—The “Pros” Know That Quality 


Printing Deserves Accurate Folding by Dexter 


Don'trisk spoiling beautiful printing jobs with uneven 
or inaccurate folding. Do as most trade binders do... 
install the one folder that combines precision accu- 
racy, economical operation and ever ready depend- 
ability. Install Dexter! 

Throughout the world Dexter Folders have been 
doing the iob so well for so long that they've become 
famous everywhere as the “choice of the pros."’ Ex- 
perience, sound design, craftsmanlike construction 
are just some of the reasons. 

So are the production advantages found in every 
model from Dexter's new 14 x 20” WS to the big 76” 
Blade & Buckle: automatic sheet register...seuff- 
proof continuous air wheel feeder...ball-type side 


guides...self-adjusting fold rollers...swinging deflec- 


tors on all fold plates...micrometer fold plate ad- 
justments...precision scoring, slitting, perforating 
and optional pasting... broad range of impositions... 
high speed operation...simplified controls for fast set- 
up and changeover. 

Dexter precision quality costs more, but the money 
you save with high speed, trouble-free operation puts 
you dollars ahead in the long run...makes satisfied 
customers, too. The pros fold for profit...that’s why 
they install Dexters. Why don’t you? 


THE DEXTER COMPANY 


Division of Miehlie-Goss-Dexter, Inc. 


Chicago 8, Illinois 











400 SHEETS WAYLITE 1 
1 in. BINDER (SAVE $1.05) | 
TOTAL WEIGHT 4 Ib. (SAVE 2 Ib. 9 0z.) | 


400 SHEETS STANDARD BOND 
2 in. BINDER 
TOTAL WEIGHT 6 Ib. 9 oz. 



















In Qa a Im me I 





WEIGH THE FACTS...AND YOU'LL PRINT ON WAYLITE, rite to stand out from the rest 


of the printers gathered at the customer’s door? One excellent way is to do some of his thinking for 
him. Has he got a job where paper and mailing costs will run high? Suggest way.ire Lightweight 
Papers. He’ll get more pieces per pound, slash mailing costs and have a brilliant printing job on paper 
with less showthrough than most papers of twice the weight. 

What do you get out of it? A worth-its-weight-in-gold reputation for creative selling and cost- 
conscious thinking. 

Today’s rapidly expanding markets for lightweight paper merit your close attention. Write us 
for full set of WAYLITE samples and complete information —it can pay you well. 

Olin Mathieson, Ecusta Paper Products, Pisgah Forest, North Carolina. 


Waylite icici sve: 


OLIN MATHIESON (=) (2@ 
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LAWSON HYDRAULIC CLAMP CUTTERS 


Smooth... not a ripple in the cut edge when you 
run your thumb along a lift cut on a new 
Lawson Hydraulic Clamp Cutter. Here’s why: 
Proven Hydraulic Superiority... holds lift 
firmly, yet gently. Won’t mar top sheets or 
disturb alignment. Extra-capacity system 
guards against leakage, gives uniform clamp- 
ing pressure throughout the busiest work day. 
Long, Low Shear Angle... Knife glides swiftly, 
smoothly through lifts to 612” high. Flat cut- 
ting angle reduces machine strain, meets less 
resistance from lift... keeps knife edge sharper 
much longer. 

.002” Spacer Accuracy...Optional. Lawson’s 
Electronic Spacer automatically positions lift 
with hairline precision. 


THE LAWSON 


Division of Miehle 


Exclusive Two-End Knife Pull... New double 
crank design uses less linkage, pulls knife in 
direction of main drive. Less wear, greater 
efficiency, maximum dependability. 


Three Point Knife Bar Support... Center bear- 
ing on knife bar combines with adjustable gibs 
at both ends to give rigid, three point support. 
Eliminates bowed or concave cuts. 


Extra-heavy Construction... Thousands of 
pounds heavier than comparable sized cutters. 
Vibration-free operation. Rigid honeycombed 
table can’t warp. Massive design clamp holds 
lift firmly throughout cutting cycle. 

Thousands of growing, thriving plants depend 
on Lawson accuracy. Sizes from 39” through 


69". Write, wire or phone today. 


COMPANY (mic 
Goss—Dexter, Inc. am 


Chicago 8, Illinois 
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COMPTON’S 2H 


ENCYCLOPEDIA 


“NCR PAPER 


saves its annual cost several times each year.” 


—F. E. COMPTON & COMPANY, CHICAGO, ILL. 
“When we first learned about NCR Paper we tried “The savings in time and the convenience in 
it on one of our office forms. The results were so use more than offset the extra cost of NCR Paper, 
impressive we making it a highly profitable investment. We esti- 

mate the advantages of NCR Paper enable u 

strict sales offices must send save its annual cost several times each year.” 
reports to us. These offices had a 
problem in getting multiple-copy forms typed and 
nailed on time 


7 
Ve colve is “ohlen v printing Gee. é Vice President 
: W e ilved this problem by printing U/ wn or Be 
se forms on NCR Paper. 
“With NCR Paper, there is no need to insert 


NCR PAPER 
ASK YOUR LOCAL PRINTER OR FORMS SUPPLIER ABOUT NCR PAPER ELIMINATES 
THE NATIONAL CASH REGISTER COMPANY, Dayton 9, onic CARBON PAPER 


76 YEARS OF HELPING BUSINESS SAVE MONEY 


forms used by our sales department. 


; 
Our many di 


nerous sales 


to 


Moreover, we get clean, clear 
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Street, New York 27, N. Y¥ 


























Frontiers will continue to yield to men of vision with 
the compulsion to push beyond — and never mind 
the obstacles. Today the graphic arts industry reflects 
the pioneering of such men in achieving smashing 
visual impact. In all cases, impact is heightened by 
selecting the right printing papers, a skill at which 
your Oxford merchant excels. Immediately available 
through him is the full line of Oxford coated text and 
matching cover papers. They are an exceptional 


value and suited to all printing and budget needs 


Oxford North Star Papers, pride of the line, are a new 
family of trailing-blade-coated papers 

representing new frontiers in levelness, polish and 
affinity for inks. Tne superiority of North Star among 
coated papers can be demonstrated for you by your 
nearby Oxford merchant. For his name, drop u a 


card at 230 Park Avenue, New York New York 


NORTH STAR LETTERPRESS PAPERS 

Polar Superfine Enamel 

‘ Mainefold Enamel 

e s\ tj eye) NORTH STAR OFFSET PAPERS 
OS Polar Offset Enamel 


‘Se Polar Offset Enamel! Dull 
HELP BUILD Mainefiex Offset Enamel! 


S 4 I ES oO s insert, basis 25 x 38-100 Ibs.) 
x 4 


Mainefiex Offset Enamel Dull 





OXFORD PAPER COMPANY 


SALES OFFICES NEW YORK « CHICAGO « BOSTON 
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EYE-OPENING EXCITEMENT 
for P.O.P. DISPLAYS and LABELS 


PY: Agee 
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kleen-stik FL UW ORESCLENT 


Pressure-Sensitive Adhesive-Backed Printing Stocks 


The dazzling brilliance of fluorescent color... plus 
the versatile performance of Kleen-Stik adhesive — 
creates displays that actually stop traffic and com- ® Orange-Yellow 
mand sales action! Printing is easy by any process — s ~~ 
no special inks or handling methods. And Kleen-Stik * Chartreuse 
makes the complete, self-contained display that goes * Green 
up easy... sticks tight . . . stays bright! 

NEW—FLUORESCENT FLEX-STIK 


All the dazzle of Fivorescent color in weather- 
proof, rubber saturated, extra-flexible stock for 
many outdoor uses. Orange-Red and Orange 
Yellow 


For samples and complete information, see your 
regular printing source, or write direct to 
7300 W. Wilson Ave. ® Chicago 31, Ill Kleen-Stik Products 
Plants in Chicago, Newark, los Angeles, and Toronto, Canada 


OVER 25 YEARS OF PRESSURE-SENSITIVE LEADERSHIP! 


28830 
35 
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in a minute or two, the man in the darkroom can easily prepare afresh batch of long-lasting, 


high-quality 


developer 


by mixing a lot of water with a little of Kodalith Liquid Developer. 


NEW in Cubitainer packages for your convenience 


KODALITH LIQUID DEVELOPER 


small, LWo- 
Liquid 


Develope r (containing both solutions 


Highly concentrated (ne 


gallon package of Kodalith 


A and B) will make 8 gallons of fully 
One set of A and I 


solutions. each in a 5-gallon Cub 


mixed developer 
tainer will make you 40 gallons of 
film developer.) You mix 1 part solu- 
tion A with 3 parts water, plus 1 part 
solution B with 3 parts water, to get 
8 parts developer. You don’t get a 
lot of water in a package of Kodalith 
Liquid Developer. And with these 
highly concentrated solutions, you 


get long, useful shelf life. 


Keeps your darkroom running smoothly 

Kodalith Liquid Developer comes 
ready to use. There is nothing to stir, 
dissolve, or vent. Just plug in the 
Kodak Dispenser Tubes and draw 
off what you need. No leaking. No 
powders floating around. When emp- 
ty, throw away the Cubitainer, but 
Dispenser Tubes. They 
come two per kit and are re-usable. 


keep the 


Very high contrast. When you develop 
in Kodalith Liquid Developer, you 
will continually obtain hard, dense 
dots and crisp linework the same 
results 


high-quality formerly ob- 


tained only with Kodalith and Koda- 
lith Super Line Developer powders. 


Lony, long tray life This developer has 
as long a useful working life in your 
tray as Kodak’s powder developers 
which is a long time. This, plus the 
time and storage space you save, 
means smart savings for you. 


Two ways to buy it Solutions A and B 
both come packaged in a handy 2- 
gallon Cubitainer. Or each solution 
comes separately in a 5-gallon Cubi- 
tainer. A call to your Kodak dealer 
will set you up fast. 

*tradk mark 


Graphic Reproduction ) EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


Sales Division 
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TRADE MARK 
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IT’S NOT A 


POLAR 


LARGEST-SELLING PAPER CUTTER If THE WORLD 
POLAR REMEMBERS. With the Eltromat Autospacer—Polar’s exclusive magnetic memory — you set 
up 8 full cutting programs on one magnetic tape with the push of a button. Turn a switch and there 
they are, anytime you want them. Two tracks on each tape to control return movement of the back 
gauge, too. Store extra Eltromat tapes, for as many cutting programs as you want to keep on file. 
They re instantly interchangeable. 

The Eltromat is accurate—works to tolerances of 1,256 inch. And it stays accurate: It’s con- 
nected directly to the back gauge, with no clumsy intermediate linkage. Eltromat’s tape doesn't 
move —it’s fixed in position; only the scanning head moves, right with the back gauge. Simple, too, 
with no chance of error. The Eltromat controls are up on the main frame, at eye level. The cutting 
buttons are down on the front table, at the operator's hands. He can't get them confused. Just turn 
a knob, punch a button, and Polar does the rest. 

The Eltromat is available on all Polar models: 31%”, 

42”, 57”. So are the other outstanding Polar features like 
the illuminated, eye-level, Snorkel measuring scale; 
Line-O-Lite cutting guide; hydraulic clamp with infinitely 
variable pressure control; electromagnetic clutch and 
brake. Hydraulic lifts and floating action air table, too. 

Polar builds and sells over fifteen hundred paper cut- 
ters a year—lots more than any other make. That’s why 
Polar, with the outstanding Polar features, comes to you 
at such substantial savings. 


We'd be happy to tell you more about POLAR-—or to arrange a demonstration ina GANE showroom. No obligation, of course. 


THE HOUSE OF 


GANE BROS. & CO. OF NEW YORK, INC. © GANE BROTHERS & LANE, INC. 
480 Canal Street, New York 13, N. Y. 1335-45 West Lake St., Chicago 7, Ill. 715 Bryant Street, San Francisco 7, Calif 
31 St. James Ave., Boston 16, Mass. 4115 Forest Park Bivd., St. Louis 8, Mo. 432-434 W. Pico Blvd., Los Angeles 15, Calif. 
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Maximum Uniformity! Sheet after sheet you can count on trouble-free press per- 


formance from Consolidated Offset Enamels. That’s because every sheet is double coated 
for maximum uniformity, greater stability, more pick resistance—all around finer quality. 
They run better—print better—look better. Yet Consolidated double coating doesn’t cost 
you a cent more. Ask your Consolidated Merchant for free test sheets. Make a test run. 
Compare quality, press performance and _ results. " 

Fair enough? Available only through your Consolidated Paper Merchant onsocktidatea 


ATS 





WORLD’S LARGEST SPECIALIST 
IN ENAMEL PRINTING PAPERS 


onsolidated Water Power & Paper Co + Natl Sales Offices, 135 S La Salle St. Chicago 





sobtBewoeieve(-3 Offset department 
can be YOURS 
ideyae (-\--Maet-beea GOllar an hour! 


American 


Type 
Founders 


For less than a dollar per working hour, you can pur- 
chase a complete ATF offset department, including 
press, camera, darkroom sink, negative layout table, 
platemaker, and utility table. If you have some 
seldom-used equipment to trade in, chances are you 
will need little or no down payment. 

Or you can lease the complete “package’’—or any 
part of it—without trading in any equipment or 
making a down payment. 

Kither way, you get brand new equipment—and 
only what you need—on the easiest terms. You can 
pay as you go and make a profit as well. 

Heart of this plan is the ATF Chief 15, the small 
press with the big press features...the press which 
has been chosen by over 1500 professional printers. 
You can see this press and the related “package” 
equipment in operation at your nearest ATF Branch 
Office; or your ATF Representative will supply full 
details, including a folder, “How to Set Up for Off 
set.” which outlines various plans and choices of 


equipment. If you prefer, use the coupon below. 


American Type Founders, Dept. IP 
200 Elmora Avenue, Elizabeth, N. J 


our “Offset Package Plans” on a [ 


State 


f you have trade-in equipme ist descriptions, models, serial numbers) 
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Genuine watermarked (w) and 


unwatermarked grades 


BONDS 


Wausau (w) 
Wausau Laid (w) 


Exact 


TEXT PAPERS 


Paper & Cover Weight 
Wausau (w) 
Everest 


OFFSET PAPERS 

Brokaw Opaque 
MIMEO BONDS 

! i (w) 
DUPLICATOR PAPERS 
LEDGERS 


INDEX BRISTOLS 


Exact 


WAUSAU OFFICE PAPERS 


( t re Nape ene bu é 


Ex 
Ex 
Ex 


WAUSAU PAPER MILLS COMPANY 
AT BROKAW, WISCONSIN 


District Sales Offices: Atlanta + Arlingt 
Cr igo + Clevelar « New York City 


WAUSAU PAPER 
MILLS COMPANY 


Specialists in the creation of 
fine sulphite papers for 
printing, writing, and general 
business requirements. 


Wausau papers are made exclusively with 
Magnefite Processed Fibers . . . for 

better sheet formation, greater opacity, 
extra strength, finer over-all printing 
characteristics. Another reason why 

you can be sure that all Wausau papers 
are ‘‘made with extra care.” 


Walsall 
Papers 


or, 


a NN 


“MADE WITH \ 


\ EXTRA CARE 


\N 


i 
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Kenro "Vertical 24'’ Camera Mode! V240 with Vacuum Back 





You are looking at a 24” camera just 48” high 


In more ways than one, the Kenro “Vertical 24” 
puts a new dimension into the part a camera can 
play in your production methods. With the vacuum 
back it produces line or halftone negatives up to 
four 814 x 11’s or a full newspaper page. With 
the prismatic head, one of the many interchange- 
able backs, it produces directly, without negatives, 
repro quality enlarged or reduced line shots, tints 


KENRO GRAPHICS, 


and screened velox prints in positive or reverse 
form for paste-up or proofing. 

It’s a giant for work, versatile in application 
and precise in construction. Goerz lens, G.E. 
Quartzline lamps and ColorTran converter are 
standard equipment. Isn’i it time you asked your 
dealer to demonstrate how a Kenro can save you 
time and money? Write for complete literature. 


INC. 


Dept. H-11, Cedar Knolls, New Jersey 








FOR DISTINGUISHED LETTERHEADS 


UU), Pint, 


Yuk. imRESTVGRAT CF BCH H PAPERS 


bor the discriminating buyer of bond 
papers there is nothing liner than 
lue-sized Lancaster Bond. It is mace 


ntirely trom crisp white, new cotton 
fibres, offering brightness. beauty and 
trength 

| ister Bond urpa it 
for it ind f whle f I 
Whether the letterhead is produced by 
tt «. lith graphy or engravin 
| ist | \; rat of | | 
lend beauty to the letterhead 

i fadd | st loa sritt 


Available in four colors. NN) % 


blue, cafe, gray, buff, 


; Af / f 
plus white. | COUCK LiWwu 


LANCASTER BOND 


hy Gilbert Paper Company. Venasha. Wisconsin 





FOR A WIDE VARIETY OF OTHER USES 





Loo! cUTrTToen FESBRE CONTE NT 


Wills... Deeds 
Notes 


Permanent Reeords 


Lancaster Bond is also as “tough” as it 
s beautiful. In addition to letterheads 
and envelopes. use Lancaster Bond 
wherever there is a demand for a paper 
with long life and the ability to with 
stand continued handling. Its 100 

cotton fibre content assures you of a 
paper that can really take it and retain 
t brilliance. This is Lancaster 
Bond, Hi-Fi white, cockle finish, sub. 20 


{SA YOUR GILBERT PAPER MERCHANT 





Gilbert Paper Company. Menasha. Wisconsin 
/ [ 





~ NEWSLETTER 


UP-TO-DATE BUSINESS NEWS OF INTEREST TO MANAGEMENT IN THE PRINTING AND ALLIED INDUSTRIES 


Printing Business Good; 
Better Off Than Most 


Marked Business Rise 
Expected by Mid-1961 


Printing-Publishing 
Output Rises 6.7% 


Paper and Paperboard 
Production Up 1.9% 


‘58 Commercial Printing 
Receipts $4.283-Billion 


Business generally good in printing industry, with some 
weak spots here and there, according to information 
garnered at three recent national industry conventions. 
Even when business is off in other lines, companies tend to 
increase direct mail-advertising efforts to bolster lagging 
sales, and result is more printing. Printing machinery 
makers see no marked reductions in sales of equipment, 
foresee no cut in their own advertising programs, indicate 
confidence in upturn of business generally, curve which 
printing industry follows closely or even anticipates. 
Chief problem with printers and lithographers is how to 
curb falling profits. Recent PIA Ratios indicate slight 
upturn in member profits. 




















New President faces plenty of problems, both foreign and 
domestic . .. can't solve them all in first 100 days. Some 
soft spots in business activity persists, but some firm 
areas, too. Bright spot: department store trade averaged 
150_ in October, second highest on record . . . public 
starts to buy again, but some caution evident in buying 
appliances, furniture, rugs. Marked business rise expected 














by mid-1961. 


Output of printing and publishing industries, measured by 
Federal Reserve Board industrial production index, averaged 
109.7 for first 6 months of 1960 . . . rose to 112 in June, 
up 8 points from June, 1959, index. Six-month average gain 
was 6.7% over 1959. . . . all industries showed gain of 
4.2%. 














Paper and paperboard production estimated at 25.9-million 
tons, January-October, by American Paper & Pulp Assn., 1.9% 
above level for same 1959 period. Paper output up 3.6%. 








Receipts of commercial printing firms in U.S. in 1958 were 
$4,283-million, Census Bureau reported late last month. 
This represents billion-dollar increase over 1954 figures. 
See December IAPL for details. 











(Over) 
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Much Printed Matter 
Not on Cuban Ban List 


ITU to Retain “Made 
Work’ Contract Clause 


PIA Trade Binders Will 
Meet in Chicago Nov. 18 


How Small Printers Can 
Get SBA Business Loan 


Crown Zellerbach Plans 
Newsprint Mill for India 


New Folding Machine Will 
Insure Speed Mail Secrecy 


New Public Printer Soon? 


Du Pont Non-Wove Fabric 
Made by Papermakers 


(Continued) 


Ban on shipment of most commodities to Cuba does not apply 
to books, magazines, newspapers, and certain other items 
of printed matter. For details of new regulations, get 
Current Export Bulletin No. 840, dated Oct. 19, from U.S. 
Department of Commerce, Room 6327, Washington 25. 25¢ 











The "Made Work" clause has been retained by International 
Typographical Union, according to recent vote. Clause gives 
newspaper printers right to reset type for local advertise- 
ments for which papers have complete mats or plates. 








Trade Binders Section of Printing Industry of America 
will hold Midwest Regional Meeting at Lake Tower Motel in 
Chicago, Nov. 18-19. Four speakers will deal with good 
financial management for binders. 








Many small printers and lithographers are investigating the 
business loan program of Small Business Administration. SBA 
will not grant loan unless applicant has been turned down 
by usual loan sources ... loans are made to finance con- 
struction or expansion, new machinery, working capital. 














Crown Zellerbach will build a plant which will produce 
60,000 tons of newsprint in India annually ... sugar cane 
waste, the raw material. Parsons & Whittemore will build 
plant for 20,000 tons of writing & wrapping paper annually. 








New automatic folding machine, made by Russell Ernest Baun, 
Inc., Philadelphia, will fold, seal and perforate new Speed 
Mail tested by U.S. Post Office Nov. 1. System will prevent 
reading of facsimile transmission of letters by persons 

not authorized to do so. General public use of system 

may come in next two or three years. 








Public Printer Raymond Blattenberger expected to resign 
post around Jan. 20. . . doesn’t plan to stay with new 
regime. He's approaching 70, wants to take things easier. 





Du Pont has announced new process for turning out non-woven 
fabrics on papermaking machines at far higher rate of speed 
than on textile machinery. Material feels like fabric . 

is now being produced on experimental basis. 











SOX 
appea 


Stylish appearance is the heart of fashion adverti 


ing. And this fashion magazine insert effectivel 
captures both the soft, luxurious texture of tl 
Adler Compauy’s woolen “shrink controlled’’ sc 
and the fresh good looks of the youngsters wh 
wear them. 

To get the rich, subdued effect desired, the litho, 
rapher wisely chose West Virginia’s Clear Sprin 
Offset. Clear Spring is an attractive blue-whit 
paper specifically designed for quality offset pr« 
duction at moderate cost. Like all Westvaco offs« 
papers, it’s stabilized for finer multicolor registe 

The West Virginia family of fine papers offei 
outstanding quality and economy for every jol 
plus the unique benefits of West Virginia’s polic 
of direct sales and service. For full details writ 
West Virginia Pulp and Paper Company, 230 Par 
Avenue, New York 17, N. Y. 











SOX 
appeal 


Stylish appearance is the heart of fashion advertis- 
ing. And this fashion magazine insert effectively 
captures both the soft, luxurious texture of the 
Adler Company’s woolen “shrink controlled” sox 
and the fresh good looks of the youngsters who 
wear them. 

To get the rich, subdued effect desired, the lithog- 
rapher wisely chose West Virginia’s Clear Spring 
Offset. Clear Spring is an attractive blue-white 
paper specifically designed for quality offset pro- 
duction at moderate cost. Like all Westvaco offset 
papers, it’s stabilized for finer multicolor register. 

The West Virginia family of fine papers offers 
outstanding quality and economy for every job, 
plus the unique benefits of West Virginia’s policy 
of direct sales and service. For full details write 
West Virginia Pulp and Paper Company, 230 Park 
Avenue, New York 17, N. Y. 
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YOU BELONG... 


'N ADLERS 


Meanwhile back in the classroom the SC* is the world’s most popular 
wool anklet for girls. It's unconditionally guaranteed not to shrink, 
comes in white and 12 other fashion colors. Just $1 at fine stores 


everywhere or write: The Adler Company, Box 80, Cincinnati 14, Ohio. 
*Shrink Controlled 





The Adler Company inserts were lithographed on West Virginia's 60# basis 
Clear Spring Offset by Strobridge Lithographing Company, Cincinnati, Ohio. 
They were run on a 5-color Miehle 52 x 76 offset press. 


This insert is lithographed on Clear Spring Offset blue-white, regular finish, 100# basis 


FINE PAPERS DIVISION 
COMMERICAL PRINTING PAPER SALES 


CHICAGO 1 @ FR 2-7620 NEW YORK 17 @ MU 6-8400 
NCINNAT! 12 @ RE 17-6350 PHILADELPHIA 7 @ LO 8-3680 
DETROIT 35 @ D/ 17-5522 PITTSBURGH 19 & CO 1-6660 
SAN FRANCISCO 5 @ GA 71-5104 


West Virginia 
Pulp and Paper 





The Inland and American 
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Thomas R. Johnson, controller for W. A. Krueger 


Co. in Brookfield, Wis., near Milwaukee, is 


a 1951 graduate of Marquette University, 


Milwaukee, with a major in accounting. He saw 


service in the Navy from 1944 to 1946, went 


to work for Krueger in 1953. He is president of 
Controllers’ institute of Graphic Arts 
This article is based on a talk he presented 


at the recent annual convention of National 


Association of Photo-Lithographers 


Lithographers and Printers Need 


Budgetary Planning and Control 


Greatest weakness of management today is its failure to plan or forecast 


adequately. Here are sound suggestions you can use in your planning 


AN anTICLE Which appeared in the 
September issue of Duns Review, ot 
fers an appropriate introduction to a 
discussion on the subject of budgetary 


Amen 
ca’s Best Managed Companies the 


planning and control. Entitled 


article was based on a recent survey of 
the magazine's presidents’ panel in 
which its members, representing 171 of 
the nation’s largest corporations, were 
asked to pick the best-run companies 
in the country and give the reasons for 
the ba 


sis on which the selections were made 


their choices. For our purpose 


is of greater importance than the identi 
ty of the companies chosen 

In the opinion of the panel the top 
20 firms stand out because they have 
In short 
they are strong on planning. The im 


set their sights on the future 


portance of planning was further em 
phasized by the expressed belief of 
over 40% of the pane ] that the greatest 
weakness of management today is its 
failure to plan or forecast adequately 
While it is true that all but two of the 
companies named were industrial 


giants, the benefits of budgetary plan 


ning and control, varving in degree of 
sophistication according to individual 


need, are available to firms of any size 


Pe TERM BUDGETING is frequently 
subjected to erroneous connotations 
For example, it is often assumed that 
business budgeting, like governmental 
budgeting, provides for an appropria 
tion of specific amounts for particular 
functions or projects. Another common 
misconception is encountered in the ap 
pli ation of the term to an arbitrary es 
tablishment of expenditure limits in a 
given area of the business 

Budgeting, as it applies to the man 
agement function, is neither a fixed ap 
propriation of funds nor an arbitrarils 
imposed ceiling on expe nditure s It is 
an over-all blueprint or comprehensive 
plan of operations and of actions, ex 
pressed in financial terms, to which the 
element of control has been added 

In its broadest applications, the ob 
jective of such a budgetary program is 
two-fold: 

1. To plan all phases of a company’s 


operations so as to vie ld the maximum 


long-term return on investment, and 

2. To control operations in order to 
reach planned objectives. 

\ well-designed, properly-installed 
ind effectively-administered program 
of budgetary planning and control of 
fers the following advantages: 

1. It provides a reliable means of 
projecting operating results during the 
budget period 

2. It acts as a guide in establishing 
financial control policies, including 
those relating to capital expenditures, 
to inventory investment, and to cash 
position 
3. It establishes a realistic basis 
against which to measure actual results 

1. It necessitates codrdination, 
teamwork, and improved communica 
tion among the various segments of the 
business. 

5. It promotes an atmosphere of 
profit-consciousness, and it creates an 
awareness and understanding of cost 
throughout the organization. 

6. It induces planning at every level 
of supervision and management, there 
by providing an excellent vehicle for 


5| 
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new plant in Brookfield, W 
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7. It supports the practice of “man 
by highlighting 
the plan 


requiring man 
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id operating 

i 
ss judgment; it 
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] } 
ad controlling 


the imp 
id human relations good 
if hieved through 


only 
1 efforts of many persons 
] ] 


ous management levels 


3. A tendency to over plan and o1 


NDAMENTAL REQUIREMENT of 


A Fl 
successful budgeting is a soundly con 
structive organization with che arly dk 
fined areas of responsibility and au 
The attainment of objectives 
rests with the managers and supervis 
ors of the various functions of a busi 

and it is therefore essential that 
there be no question as to who is au 
thorized to make certain commitments 
) is responsible for producing def 


thority 


Ness 


Or whi 
inite results. Other 


1. Support of top management 


prerequisites are 

this 

s essential 
Detinite 
for the 


assignment of 
budget function in order 


ind co 


re spons! 


nsure proper organization 
ition of the program 

Adequate 

of all transactions provid 

f controllable 


nctional re sponsibility 


and accurate recording 


ompt control reporting with the 


corrective action rather 


planation of variations 





Milwaukec 


is., just outside 


Soll 


BECAUSE OF THE NUMBER of pe 
and the various interrelated actions and 
in the preparation 


decisions ny ved 


and execution of a budget plan 

sential that re sponsibil tv i 

tion of the over-all program be assigned 
indi dual 


the 


on preferably an exe 


mpan\ 
na mapority of case 
l} 
Y 


Le*S¢ ribed 


mtroller’s 

= 1 
naget manual 
Al] forcasts 


} 
mae 


the 
Controller's Office 
s Office 

1. Define the p 

which the 


nr red 
] epared 


} 
ures under 


moe ite 


rm ind manne 
lis to be 


pre 


ile the time for submitt 


‘ ata 

) Assemble and publish forecast 
and budgets 

6. Provide for the 

actual income and expenditures in th 

the 


accounting for 


details necessary for operation of 
the bi dget plan 

“7. Analyze 
comparisons of actual and budget 

The Division Manager, Plant Man 
agers and Administrative Department 
Heads are to be responsible for the 
preparation of their budgets and for 
submitting the required budget infor 
to the Controller's Office ac 
cording to s« hedule Chev are also to 
be respons ble for the execution of their 


report, and interpret 


mation 


respective budgets.” 
A budget committee 


representatives of the princip il ce part 


consisting of 


ments, is commonly employed to pro 
mote Such a committee 
iffords the budget manager an oppor 
tunitv to maintain effective liaison with 
these important activities and facili 
flow of information betwee 


cooperation 
i 


tates the 


fire 


color lithos Arizona Highway 


raphy n 


| 


iting’ divisions and the budget 


the 


cle partment 


ope ! 


A BUDGET PROGRAM, obviously, will 
be fully 
the entire 
stallation should be 
his may be accomplished mh ra 


by introducing the program to 


effective only if it en ompasse 
1 complete in 


ultimate 


organization 


the 
lial 
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the break-in period 
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DHE DEVELOPMENT of budgeting 
W. A. Krueger Co 
In 1952 


estimates 


has been a proce 


of evolution our budget con 


sisted of EXPense based il 
prepared 


for the 


experience 


| 
by the accounting department 


most entirely on 


sole purpose of establishing standard 
hour cost rates. Since that time, the pro 
uram has been expanded gradually 
culminating this vear in the introduc 
tion of our profit plan 

tefore discussing the nature of our 
program, it might be helpful to review 
briefly the history of our company 


1934, W. A. Krueger 
with a total 


Founded in 
Co. is a young company 
employment of more than 300 persons 
100 

During 


serving approximately customers 
throughout the the 
past 10 vears, the « ompany has grown 
substantially. Its sales have 
2564 
net investment in plant and equipment 
53049 


This rapid growth has been accom 


countrys 


Mmcreas¢ d 


earnings before taxes. 527%. and 


panied by increased complexity and 
ever-increasing demands on the time 
of management. We believe that our 


protit planning program ill contribute 
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Sigil te antly to the effectiveness of ow 
management by enabling it to concen 
trate on areas of exception which re 
quire their attention 

Our long-range planning at present 
is limited to the areas of sales capital 
expe naditures ind organizational re 
quirements, covering a period of three 
years, It is our intention, ultimately, to 
coordinate long-range plans for evers 
major activity of the business 

Our annual (short-range profit plan 
is composed of the following clements 

1. Management plan or statement of 
basic objectives 
» Sales fore ist 
 Manufacturing-cost budgets 
} Administ itive 


EXPCTSE bucloe ts 


selling, and other 
5. Capital expenditure forecasts 
6. Working « ipital cash, and bal 
ance sheet forecasts 
The budget committes 
f the president the vice presidents of 
woduction, and the control 
ly in the fourth qi urter of 
veal Phis meeting is 
of establishing the bas 
vhich 


onsisting 


] 


vesman 


making 
required to fore 
first quarter of the 
months and, for the 
vear, by quarters. The 
rrecasts of the salesmen are 
the sales manager and re 
irv. When the sales ce 
partment feels that it has arrived at a 
reasonable and conservative forecast of 
sales for the coming vear, the schedules 
are forwarded to the controller's office 
where they are checked for mathemati 
cal accuracy and summarized for pre 
sentation to the budget committee for 
ipproval. During the year, quarterly 
sales forecasts are up-dated and pro 
jected by month 
MANUFACTURING expense budgets 
in addition to providing a basis for es 
tablishing monthly allowances against 
which actual « xpenses can be meas 
ured. serve the purpose of determining 
standard expense rates for each cost 
center, which are ine orporate d into ou 
standard costs 
Direct materials (paper, ink, outside 
ervices, etc.) are estimated on the basis 
4 their historical relationship to sales 
Material costs are deducted from budg 


eted net sales to arrive at what we term 
All operating ex 
penses are related to this base in our 


value of production 


budget reports 
Charge abl 


determined for each cost center on the 


production hours are 


basis of experience, with consideration 
given to known o1 planne d changes in 
equipment and production methods 
Manning tables are prepared for all de 
partments and manpower requirements 
compared with net available man 
hours, after giving effect to holidays 
and vacations. This analysis facilitates 
the establishment of personne ] training 
and recruitment policies for the coming 
veal 

Direct labor is « ymputed for each 


piving iverTade labor 


cost center by 
rates, adjusted for standard produc tivi 
tv factors, to the budgeted chargeable 
hours 

Indirect labor is 


‘ le ments 


comprised of two 
salaries of supervisory and 
clerical employees, and wages of mate 
rial handlers, floor-he Ip etc. Salaried 
EXPENSE | determined from ap 


VW aves are 


ot pl inned a 


proved \ schedule 
budgeted on the basis 
tivitv levels in the various manufactur 
ing and service dey irtments 

Suppl mentary labor 
benefits | 


costs oO! 


fringe liday and 
nsurance pay 


r) ; nay 
premium pay 


wer variabli mer s, controllable 


nm part or in their entiretv bv the fore 


men, are budgetes he various plant 
departments ippropriate consid 
eration given to the variability of the 
t K pense items in relation to unit ipated 
levels of wctivits 

Fixed EXPCnses such as deprecia 
tion, property taxes, insurance and oth 
er book charges ire calculated by the 
accounting d irtment 


supceTs for administrative, selling 


and other expenses are prepared it 
much the same manner as budgets for 
manufacturing expenses Che respec 

tive departments heads are responsible 
for the preparation of their budgets and 
the control of expenses through proper 
utilization of personnel, implementa 


tion of polic ies, and execution of plans 


without 
question, one of the most important and 
difficult 


Unwise 


CAPITAL BUDGETING IS 
areas of managerial decision 
capital expenditures can im 
pau the financial position ot a compa 
nv, while, conversely, failure to make 
wise investments can inhibit healthy 
growth 

In planning capital expenditures, we 
give consideration to effects on working 
capital, new markets, sales, return on 
investment, and alternate methods and 


costs of financing. Requests for capital 


appropriations are classified as to pur- 
pose (additions, replacements, cost re- 
duction, welfare, etc.) and must show 
estimated costs for each project. All re- 
quests are reviewed by the budget 
committee and, following approval, be 
come part of our profit plan. 

Approval at this point, however, 
does not constitute authorization to 
make commitments; it is only an appro 
priation for budget purposes. Final ap 
proval must be obtained on each proj 
ect in excess of $100 at the time that 
the expenditure is to be mad« 

THE BUDGET SCHEDULES, submitted 
by department heads and officers re 
sponsible for or most conversant with 
the various operations, are assembled 
by the controller's office, and tested for 
reasonableness in view of anticipated 
volume, experience, and future require 
ments and plans. Following review and 
ipproval by the budget committee, the 
various schedules are incorporated into 
our maste! plan 


OncE a realistic profit plan has been 
devel yped it should be used to meas 
ure performance. All management r 
ports should contain both actual and 
budget information and should be ce 
signed to encourage top management 
to look to their subordinates for expla 
nations of variances and methods ot 
correcting them. The basic require 
ments for effective reporting are 

1. Departmentalization of activity 
and responsibility 
2. Valid comparisons 

3. Useful reports 

Control of amount and timing of in 
formation owing through the organi 
zation is also important and should be 
viven careful consideration and con 
tinued attention 

Our budget reports consist of com 
plete monthly statements, supple 
mented by weekly reports on labor util- 
ization and production performance. 
Excessive variances are analyzed and 


corrective action taken as required 


IT HAS BEEN SaIp that one of the best 
measures of the effectiveness of man- 
agement is a comparison of actual fi- 
nancial results with planned results. If 
the budget is properly used, it will pro- 
vide adequate and automatic control at 
every level of management. If the prin- 
ciples of responsibility accounting are 
followed, the budget will be set bv the 
same individual who is charged with 
getting the sales dollar or committing 
the company for the expense. When 
Cat h manadcer challenges his every ac 
tion with such questions as “Is it in the 
budget?” and “Will it help us meet ou 
objectives?,” then you have achieved 
the basic objectives of a sound budget 
program 





The Printing Sale I'll Never Forget—No. 21 of a Series 


Poor Public Relations Almost Let 


A $100,000 Job Get Away 


By Marshall R. Straus 


As Told to John M. Trytten 


Marshall R. Straus is president and general 


manager of Straus Printing Co., Madison, 


Wis. He is also president of the 
Ben Franklin Club of Madison; a director of 
the Printing Industry of America, Inc.; 


a member of the public relations committee of 
PIA‘s Master Printers Section, and a former 
member of the executive committee 


of the Union Employers Section of PIA 


\ LITTLE OVER a year ago | was 
lected to our church council and be 
ame the chairman of the music com 

mittee. This was natural since my prin 
ipal hobby is music and singing 

At one of the first meetings, I found 

that the church was engaging in a new 
experiment in adult Bible study. A fa 
mous artist had been commissioned ti 
do some 40 pictures depicting scenes i1 
the Old Testament. These 
were to be used in communicating pic 


paintings 


torial concepts of the Scriptures 

[he first painting, for instance, illus 
trates the teachings of Genesis 1-2 and 
Psalms 8 and 24, portraying several ma 
or concepts relating to creation. Ther: 
s a pair of hands lifting the earth out 
a hazy mist to symbolize that God 
created the heavens and the earth. A 
rown held by a man standing on the 
earth is meant to indicate that man is 
the master of creation. Some paintings 
portray more than a dozen concepts 
and all are in full color 

How my mouth watered when | 
found these paintings were to be re pro 
luced on heavy linen-embossed paper 

their original size of 30x40 inches 
und also on a high-gloss stock, 84x11 
ches, all in full-color process lithog 
raphy. Imagine my dismay when I 
found that two big-city printers, one in 
Chicago and one in St. Paul, had al 


54 


ready submitted quotations, and the 
order was about to be plac ed 
When I 


vhether we might be considered in the 


inquired of the council 


printing and given an opportunity to 


quote, the replies went something like 
this: “You can’t do this kind of work 
can you?” or “You wouldn't be inter 
ested in anything like this, would you? 

Well, my mental calculator, ordinari 
ly neither fast nor accurate, but in 


| 


spired by what I had just seen and 
heard, turned up a figure representing 


the approximate amount involved—and 


when anvone is willing and able to 


spend $100,000 on printing, I am very 
much interested 

Strange. though, that they would ask 
such questions, and that I hadn't been 
considered before. We have been in 
business for 40 years, and we employ 
about 50 people—so we must print 
something. I was no stranger to the 
church or the council either, since I had 
soloed in the choir on Sundays for 
vears 

But I began to wonder if in all these 
things I have been doing for public re 
lations and civic duty, I had been ig 
noring legitimate opportunities for sell 
ing printing the one thing that keeps 
me and my family eating? How could 
the council know that we were at that 
moment installing a $90,000 invest 


ment in the torm of a new 35x45 tw: 
color offset press? 

In my excitement I suggested that | 
would be willing to do the first picture 
for nothing so the council could ade 
quately judge the quality of our work. | 
also took the senior pastor and his as 
sistant, as well as four of the council! 
members, on a tour of our facilities aft 
er the me eting 

Everyone was amazed at what we 
had, and especially the new press just 
On the 
strength of what they had seen, my of 


then beginning to take shape 


fer was accepted, and I went about m) 
planning in earnest 

It was a gamble. The press as yet 
hadn't printed a single sheet. 1 wasn't 
sure ot a supplier capable of making 
good separations in that large a size 
Nor was I sure that, all things consid 
ered. we would get the order 

The first painting, I am pleased t 
sav, was successfully reproduced we 
had been doing a considerable volume 
* color work for years, even if the 
Though the 
council members were satisfied with 


council didn't know it 


the quality they relied on the opimon 
of the artist—and he clinched the order 
for us, much impressed by the final 
product 

Che program has grown beyond any 
thing the church had ever planned, and 
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s now bem offered to churches of 
every denomination all over the coun 
trv. The original 40 illustrations have 
been expanded to 88, covering both 
Old and New Testaments, and will be 
wesented in two volumes 

Che plates alone to reproduce the 
large sizes for classroom use cost $64 
000; those for the smaller textbook 
given each student cost $20,000. The 
length ot the press ruth has been in 
creased three different times as the pro 
gram has grown, and the related print 
In fact, the details 
ire SO ¢ omp lic ated, and change so fre 


igs IS ¢ onside rable 
juently that one can't maine han 
lling them successfully with a printer 
mit of town 

For the congregation of Bethel Luth 
ran Church, which has grown from 
100 to 6,100 members during the pas 
torate of Dr. Morris Wee, the Bibl 
study plan is probably the most excit 
ng thing that ever happe ned to it 

And to Straus Printing Co., the job 
that started out in church with a free 


How fo Meet Price Competition 


Show All Benefits of Your 
Service on Your Estimate 


MANY A CUSTOMER has awarded a 
mportant job to a printer purely on the 
basis of the lowest bid and got just 
vhat he ordered. These customers 
prove, over and over, the truth in the 
proverb. that good things are not 
he ap and che ap things are not good 

The cost of good printing can not be 
vauged only in terms of money. There 
ire five other values which, becaus« 
they do not show up in the estimate 
ire ove rlooked by the customer These 
ire quality, performance, dependabili 
ty, accuracy, and efficiency 

But where are they reflected in the 
formal estimate? If vou offer these 
values, why compete on a money only 
basis with low-bid companies? The cus 
tomer wants these values! Impress him 
with the fact that, if some other bid is 
lower, yours is more valuable by listing 
these items on your estimate without 
even giving them a dollars and-cents 
figure 

If you don’t place a value on them 
simply by a listing, he may not even 
think about them. Listed, they give him 
i realization of the qualitv and service 


offer to better the quality and prices of 
competitors has turned into the largest 
job we are ever likely to have 

Furthermore, it has opened new 
doors for us by providing our salesmen 
with samples their customers and pros 
pects aren't likely to see from any other 
source. It has given our workers a real 
sense of pride in the beautiful work 
they helped create. Champion Pape: 
Co. was so impressed with the subject 
matter and quality that reprints of th 
smaller reproductions were inserted in 
their national advertising as an examp|: 
of superior work done on Kromekot 
paper 

In reflecting on the many situations 
like this one, where I had served on 
clubs and committees, | began to won 
der why it had never before seemed 
important to make known to others 
what our organization can do. Making 
sure that everyone in the community 
knows the kind of work we are capabk 
of doing is the new goal for our sales 


lepartment 


Another of o series for printers and lithographers 


By Ovid Riso 


vluch vou are able to give, over and 
tbove the cost of work and materials 

Automatically 
situation in his mind; if vour estimate 


vou adjust the cost 


is higher, as it should be, then vou bal 
ince the competitive s« ales. The sales 
mah too should emphasiz« these addi 
tional free values in his conversations 
with the prospect. For instance 

Quality may be called for in the spe 
cifications, but that does not mean that 
it will be reflected in the finished job 
The buyer may ask for the use of high 
grade paper but how does one spec ity 
good presswork? Or good tasteful com 
position? Or fine camera work? 

Performance, also, cannot be judged 
by the customer until after the job is 
completed. If the work has taken en 
tirely too much time, or failed to live 
up to expectations in some way, only 
when it is completed can the custome: 
say, “Never again.” 


Dors THE PRINTER live up to his 
promises? Do he, his salesman, or his 
messenger show up when thev sav they 
will? Does he promise to deliver on 


Wednesday, only to turn up at 4:59 
p.m. with a handful of hastily hand 
bound copies and promise to delive: 
most of them” next day (again at 
1:59)? There’s the element of depend 
ability that’s vital to customers 

And how do you prevalue accuracy” 
How costly this one item alone can be 
Does the estimate ever show that one 
company has a proofreading depart 
ment while the low bidders do not? 
Why hide your light under a bushel of 
estimates that do not tell everything. 

If the salesmen do all the leg work 
proofreading, and delivery, that is a 
poor sign of efficiency in operation. Are 
changes made properly when trans 
mitted over the phone? Do you blame 
the weather for slow drying; late de 
livery on “the truck broke down;” miss 
Ing proots on the secretary, and o1 
Jones is home sick”? Who but the cus 
tomer pays for inefficiency in money 
time, and tribulation? Those things are 
concomitants of low bids 

lhese five elements, each with thei 
ost effects, may play just as important 
1 part in the final price as the costs of 
vork and materials, whether reflected 
in the billing or the cost sheets 


[HE LOW BIDDER can not talk about 
these five values, much less list them 
but if you offer them, emphasize them 
right on vour estimate form where they 
have a chance to do a selling job. If the 
prospect is the right type of customer 
the chances are excellent that he, too 
vill place a value on quality and serv 
ice, especially if he has paid the price 
n disappointments in the past 

Never go in fighting strictly on the 
There is a great 
a cheap product 


basis of cheapness 
difference between 
ind a competitive product. The differ 
ence lies in quality, workmanship, and 
service. The customer may purchas« 
vour product because of a cheap price 
but if it lacks quality, and the service 
is poor, he will never buy again 
\ great, nationally-known corpora 
tion in another field has this to sav t 
its salesmen in a training manual 
There are many concerns whicl 
undersell us in price. They sell a prod 
uct which they are quick to announce 
is “just as good” as ours. These con 
cerns make sales, but they can neve: 
hope to equal or approach the sales 
volume of the quality manufacturer 
who is able to establish outstanding 
sales records and still receive a fair and 
equitable price. Though there may be 
cheaper products said to be “just as 
good,” the consumer who purchases 
from us receives extra satisfaction ove) 
a period of many years and buys fron 
us again 
“On the other hand, the unfortunate 
customer who buys a cheap product 
Turn to page 110 





Net PIA preside nt I \ Khrenbers center?) 
f New York City ts Hanked by F. F. Pfe iffer 
left), treasurer, of Dayton, O., and O. R 
Sperry, vice-president, of Chicago. Arthur H 
Cratz f Pittsburgh mas ele ted secretary 
Immediat past pr sident is W. I VecArdli 


PIA Convention-Exhibit Draws 1,200 


EHRENBER( chairman ters building i ashington Was pre 
tf Rumford Press, New sided over by Elmer G oigt John M 
s elected president ft Wolff ind Elmer Pusey representing A joint luncheon with the Lmior 
America, Inc., at the PIA building properties committee Emplovers Section Wednesday noon 
of the « The afternoon was left open so dele had Dr. E. M. Gherman of Chi 
D.¢ Oct gates could visit exhibits its principal spe ike 
Wednesd 


} 
ms ittended 
rinters 


! iftsmanship certificates, and 


rvanization drives 


the ma rerken managemet onsultar | P 


About the 


Harris 


PIA board roon 


Due Master Printers Sectios 
PIA held its annual meetings Wedne 
da ind Chu sa moming Ma Bi i \ 


Fite FAL CHT 
mtrols Corp | { 


p.. Bu ers annual meeting \ 
iddresses ly graphic 


lent m Wednesda 
ral of Atlanta 


B. Thrush 
e H.Cor 
Conlan 

way; front row (Ll. tor 
Frank F. Pfeiffer, Walter 
\. Ehrenberg. Oliver R 
1 B. J. Taymans of PIA 


PRINTER and LITHOGRAPHER for November, 1960 





Becker Ir Arrou 
ington, D4 rece! ‘; 2 
Year award from Harold WW 
Printing Co., Louisville. Mr 
active in PIA ’s 
/ 


and 


Press, Wash 
Lewis Man-of 
Braun of Fetter 
Becker ha 
Managing 


an upert 


heen 
Your 
PAR 


promoting 


Busine program 


i ¢ brie if Gerald 
retars Matthe 
Printers Leagu 


Employing Printers 


ULES sec 


Rotar 


] 
held i luncheon 


Mempens of the 
Section 


} rms and 
afternoon 
sartield of Atlanta 


a pane | ot 


general SESSION Phursday 
Oct Carroll ¢ 
KBI 


spe ake TS 


president, presented 
on various methods of market 


Pane l Tre mix i) 


Caledonia, N.Y 


ing business forms 


John Randall 


Were 


st Reveal, Rochester, N.Y., and 
Clyde Henderson, of Orlando, Fla 
Charl W. LaBlanc, director Special 
Services Dis irch Institute of 
selling 


America, co i forum o1 


ind marke 
ry with the RBF Se 
Phun PIA 
inters \W 
tte N 


, 
del 


moon 


e Blumen 

| Hamil 

lif.: William ] 
N.M.; Thomas 
William ] 

irl Vogt 


albuquer 
W. Reese, Hickor 


Murph 


Russell Omaha ind | 
Milw ike 


s produc 
Donald I 
Amer 


tO Improve 


Due WiGH POINT of Frida 
’ 7" ‘ OT 4 talk by 


Sommer of Printing Industry of 


) 
2 minutes 


time 1s for protits He 


produ 
st minut ind that 


fiber 


manace 


ments mind 
Willard I OM 
veiler itt ashi 


the produ tion session by em yhasiz ne 


Judd & Det 
gton, started off 
thi importance of production in rela 
tion to protits in the modern printing 
plant 


Byron \ 
Moran § Sons ric 


Stinson of Thomas | 
Baton Rouge, La., 
spoke on “How to Measure Production 
Results He said that to recognize 
progress, you must 
pare \ 


is necessa;»ry 


measure and com 


comprehensive set of records 
on every phas ot produc 
tion, he declared 
Case histories of successful manage 
ment actions that resulted in lower unit 
Ed- 
ward C. Gossel, St. Louis; H. Ralph 
Hernley, Scottdale, Pa ind Jacob F 
Wormer. Ir... Davton, Ohio 

Foss, Paul Foss 
Litho Co., Minneapolis, spoke on 
Important Aspects of Purchasing New 
Equipment.” He pointed out that there 
osts than the cost 


and many of these are 


Dy duction costs given by 


were 


ot the new 
te d 
which may be 


ire more ¢ 
machinery 
up in the old machinery 
costing 


ind amany W 


production costing 


Vavs pe lM ilizing the own 


repairs 


er of the old machinery 

Glen ¢ Hvatt of Evergreen 
Ltd., in Vancouver, B.C scheduled to 
speak on the subject of buying new 


prese nt 


Pre SS 


equipment was not because 
his plant had been destroved by fire 
to leave for the 


just as he Was ready 


convention 


Saturday 


>= 


Due Tecunicat Forum 


morning was attended by 0 repre 
sentatives of printing management 
More than LOO que stions had been sub 
mitted prior to the forum meeting, and 
50 questions were asked from the floor 
during pane | disc uSSIONS 

Blank 
tion management and new develop- 
ments for the New York Employing 
Association, was chairman of 


Edward director of produc 


Printers 
the technical forum 
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Rel’s products are the result of careful planning before beginning production. Economies make mi 


re adt ertising possible for many 


Minneapolis Service Combines All 


Graphic Arts 


Functions 


Rel Graphic Services, Inc. provides high-grade printing econ 


omically by performing each production phase, from the first 


rough sketches to the last steps in the bindery, under one roof 


YES, WE printing Du 


NEED i 
ve don’t know how to get started.” is a 


some 
typi al statement heard by salesmen of 
Rel Graphic Services, Inc. of Minne 
apolis, according to LeRoy E. Bothum 
In fact, he founded the 


ganization to he Ip clients get started 


1 Rel partner 


on profitable printing programs 

Mr. Bothum stated that he considers 
the preparation 
printed piece to be divided into five 


ind production ot a 


stages: Layout, copy, composition, fin 
ished art, and printing, ea h requiring 
special talents and skills. A closer work 
ing relationship between the talents re 
quired for each ste p he believes. can 
mean important savings for most adver 
In October, 1959, Rel Graphic 


Services was started with the objective 


tisers 


f combining the five elements of print 


8 


ing production into one coordinated 


operation in one shop 


, 
1s de signed tor 


the client 
who is not interested in layout 
but only in the printed piece 


and the results it gets. Rel is set up te 


The SCTVICE 


cop 


tvpe et 


obviate the printing salesman who 
must refer a job to an artist copywriter 
tvpesetter and then to his own firm’s 
estimator before he can quote on it. It 
advertising 


the 


they spend assembling prices and 


is also designed to Save 


agency account executives hours 
scheduling art composition and print 
ing before giving clients costs and de 
livery dates of printed pieces 

Rel wants each of its salesmen to be 
schooled in all elements of preparing a 
printed piece. He should be able to an 


swer questions on all phase s of a job's 


ind 
Bothun pre 


lients 


tie 


ident 
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preparation and to handle its produc 


tion from concept to delivery. He BY J. L. FRAZIER 


should also be able to suggest a format 
size, stock, color, art stvle. and type S bi “Th S d E r p ” 
ind give a cost estimate and de bears e u ject: e atur ay vening ost 
date fo a job before he leaves the Issues of September 10, 17, and 24 
client's office 
Rel performs all the production steps Type Faces Employed modern—and eight in a muature of styles 
except copy writing in its office. For Century Schoolbook ) without one dominating sufficiently to just 
copy, it uses the services of free-lance Century Expanded fy classification. The 10, however, are in 
writers. No lavout is produced until the Bodoni (M cluded in the tabulations of Layout I]hus 
size and stock is determined. If copy is Bodoni Book (7 ( tration, and General Effect which follow 
furnished, the type selected is scaled News Gothic (M and play a significant part in the complet: 
exactly for typesetting, and then a lay News Gothic Light (M analysis. It should be noted that the displa 
out is designed that fits around the limes Roman (1 of 24 advertisements credited to traditiona! 
opy blocks aledonia (1 types in the list of “Type Faces Employed 
one credited to a modern type is topped by 


Pit COPY MANUsCHUPT Is marked up laskervill. 


( 
Caledonia Bold is in type of modern character, while not 
| 
| 


ompletely, leaving nothing t faskerville display of traditional style. More advertise 
udgment of the tvpesetter. It is als Venus (M 


th roughh ke ved to the lan out bin Venus Light M 


ments in the three issues checked are, there 
fore, modern than the total of that tabula 


prepared in the most thor Caslon Old Stwle tion indicates. To see to what a remarkabk 


ording te 

po sible wcording to Bookman | 
Lothy with ‘ ‘ , 

Bothum vith Ccaramond 
tions. Rel take pam ym t ! Fairfield 


extent type is depended upon for the “new 
look,” note in the tabulations which follow 


how verv few involve modern layout an 


Iwlo to & — bo © 


omplete so that its stripper 1OOono Gothic No. 5 illustration as compared with the numbe 
I to doul . ists yup Bulmer (7 credited with being modern, all factors con 
iob cos ori \ sidered. It should be remembered that the 
Rel does ev hing 4 sible ( ranklir Soth | ut and not the tvpe instituted the “le 
that kew line iré 1\ wseth ‘ ! a onsidered 
n order to elimina 
Layout 
( onventional 
Ads set | nal type 7 Moderately modern 
Ad nomodern typ : Pronouncedly modert 


hanical operation 


Illustration 
Conventional 
Moderately modern 


| 
Pronouncedly modern 


Weight of Type 

Ads set lightta 

Ads set | 
Ads 

ole Boe Pwo ads are without illustrations 

matcl I adve 

inalvsis are not General Effect (all-inclusive) 

tabulations be Conventional 

hand-lettered Moderately modern 


PHOROUGH PREPLANNIN 
ind the other in Pronouncedly modern 


nad printing 
OmMpanies ifford | , 
ng tl it 1 mild be to SHOU ne » ore eeper elections as the best modern and conventional advertisements, re 
checked. Each exemplifies what scorekeeper considers could well be re 
; to Rel. TI ire asa} i the design of display typography, an admonition in a headline Make it 
. ace ord w to Re ~ crea hig and kee} jonni What makes the first modern is not layout or the bold sans serif display 
nd coordinated ipproach to the rut the ] ’ } o main lines. This is truly a recent invention. De pite the use of con 


: y e ‘ 
ire gr iphic irts fhe Id iS {fl icle d b lensed rn eri t w heading. a letter form often employed in work made modern by other 


under anv other productior 


»men who have had broad expel jualitic we rat he second conventional because layout and illustration are without modern 
nce in its various phases sand ha wre effect on the whole than the style of type, commonly seen 50 years age 
Mr. Bothum ha 
ill the major areas of I 
production. He studied art 


iphi and worked for three vears as 





commercial artist. For four vears he A new kind of cushion against wear and repair 


vorked as a typographer, markup man ; <—> 
ind type salesman, and for two vears as \\\ 
i printing salesman 
Mr. Bothum’s partner, Edward Frei 
berg, has been an offset stripper, a tex 
tile irtist, and the owner of a New 
York art studio. For four vears he was 
wner and offset pressman of a print 
ing Company and later served as the 
irt director of a printing firm before be 
coming a partner in Rel Graphic Serv 


wes Inc 


DETROIT DEMANDS IT! KENDALL HAS IT! 


FIRE-RING 
SPARK PLUGS 
THEY MUST BE THE BEST! 





Deep-Etching and Copperizing 


DEEP-ETCH ALUMINUM PLATES 


Importance of deep-etching being questioned. Etching time and depth have been reduced 


in most shops. Copperizing can improve a plate, but only if it is well made 


THE NAME DEEP-ETCH is not a good 
ne because it implies that a plate 1S 

lee pal d that this etch 
of the 


s mport int to the quality 


trom deep-et h later 


ft blinding troublk s 
} 1 

riace plates had a 

scum hy ‘ 


aus 


the nonprinting 


1 1 
daeep-etcl 


med by 


liscarded it entirely 


mann 


niestic 
d etching time to 
customar 


, 
as not unusua 


Vas once 


ninutes 
0.00] 
ire etching fo 
to a depth ot 


sousandth 


ig solutions 

] 1 
\ aluminum plates 
» gauge the length of time required 
for normal dee p-et hing, consult the 
label on the bottle and pay parti ular 
attention to instructions regarding tem 


If these 


directions are not 


60 


By Charles W. Latham, Offset Editor 
PRINTER and LITHOGRAPHER 


on the label get them from ve 


given 
Then post i sign at the 


supplier 
i thermometer 


ry 1 
Ke ths 


DEEP-ETCH TIME 


along with 


look somet} 
TEMPERATURI 


ne 
i) 


he time p sted will 

pe nd upon the etchins 

It is assumed that both plate 

tion will be at room te mperatur 
Pechnik il 

ids ¢ 

blindness. It 


ly tion can bye 


founda 


id betweet 


Man 
dluminu Nn 
eit | 


When si 


iluminum | 


chloride is redu 


] 
powder! 


! 
old tigh 


remove d the 


THE POWDERY DEPOSIT of Iron 1S 
ls detected After development 


vhite. During 
| 


1] 
chioride 


mag irca ire 
1 


et hing with a terrn 


etching solution the image are 
1 ° ] 


become grav and vith longe Gee] 
ct 
ilmost black lo remove th 


iron deposit a solution 1OF ¢ 


lina material 


etching 
once 


sti¢ h a 


trated nitric aci 
Cellosolve was found to do an effective 
job 
The formula is 
Cellosolve solvent 
Nitric 


Three quart 


wid cone 10 fluid ounces 


Dik DEEP-ETCHING PAD 


’ , 
Oping pac 


time and stich 


ill conditioned 


d time the e1 


' accord r]y 


After deep-etching th ution 


mtaining ferric chloride vash the 


th alcohol 


Irv. Then apply Nicohol 


unt and 


ind WSé pape 


Pour on a liberal amo 
ver the entire plate vith a piu 
d Handle this pad the 
Keep it 
solutic 


1 Pa 


rrainiuite woul 
in the 


HVbAagee 


re moved 


different wavs 
the 


ARI THREE 
the chemicals 
One 


DHERE 


of removing from 


image areas is to use a commer 
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cial deep-etch neutralizer. In this case 
follow the supplie rs instructions care 
fully. Another is to use the anhydrou 
denatured alcohol wash 
With the plate still in the developing 
sink, Tay nye deep-etch paper wipes 
pour the water-free alcohol 
es to avoid spatter, Spatter 
metimes causes spots in the half 
Phen use the ime wipe to work 
ohol over the plate 

Use a generous amount of alcohol 
ind rub it ewe nly and thoroughh ove! 
ntire surface. Remove all the dark 


from the imag 


eration thre 
tinne using fresh aleohol and 


pe ens he mie After thre fourth 
thorough! 


{ 
ill the 


mr alcohol on the plate without splattering it, which 


etch solution, pe 
later used to rub it over plate 


n paper tops 
Courtesy of Lithographic Technical Foundation 


veloping ink yp-out unwanted deep-etched areas witl 


othly with camel's hair brush, fan dry 10 minutes 


lution, Apply smo 


timated 


When thir 


my more 


| hol if 1d ith mmount of 


dilution 

A third method of washing is to use 
Ethyl on Methvl Cellosolve Wash. Thes 
ire lacquer solvents and cost more than 
alcohol, but you need to use less of 


them. You can use a thinner film of 





; } 


se s Ivents ror each wash DOCCALISE 
} 1 

do not pick up water from the air 
They drs 


dry completely thev can 


slowly, and if 


om holding 
it 1s good prac 
ist applic ation ot 


Phe 


\ remaining 


tree alcohol 


ws rit 
Be 
removing the 
there 
is the danger of oilv dk posits. Some al 


a film 
on the made when they evaporate 


An 
the ll 


Wels Can pre 
vent the lacquer from forming a good 
bond 


Anhvdrous ak ohol O1 plate wash Can 


as after etc hing Det 


mace are 


of the critical steps of platemaking 


necessity of 


the 


spent acid and metallic residuc 


sides 


cohols and plate washes leave 


ily film in image 


he tested by placing a few dr 
ma clean piece ot glass lurn 


1 let the di 


ilm remains ¢ 


mms 


VW ish sat 


NWANTED IMAG 


oo tine or too nr 


Century-Old Lost Woodcuts Are 
Used for Civil War Calendar 


1S60 


| erguson build 
ind the 


the cut 


] tires 


1 condition 
Frank 
ilso pi duce 


Se 


ile ndars 


rour-co 


earher, can be stopped out after deep 


etching. The plate can now be worked 
on under a bright light 


nic 


high contrast between the ae 
nonimage areas. Fine detail stopping 
out should be left until after dee p-etch 
ng is completed 

Another 
it this time is that the plate can not be 
harmed by dark reaction. There is n 
limit on the 


The procedure 


advantage of stopping-out 


time operation 


is rathes sim] 


sometimes tedious Small tapered « 
el’s-hair brushes are used to app! 
deep-etch coating solution to the 


wanted etched ar 


merela 


MICALL} 
} } 


ned 


THe CHE 
the 


deep-et 


in Exce 
mace ” 


\ mpropel 


COPPERIZE 


Zing soluti noon und 


vith a plush CON 


copperizing 
from the other pads Les 
only for copperizing and keep it cle 
with alcohol. Do not let it pick up mo 
ure. Work the solution over the pla 
two minutes Properh dor 


one or 
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under good conditions, the coppel 
builds up slowly. If it comes up too fast 
the cause may be water in the solution 
It should take about one minute be 
fore the first signs of a copper deposit 
ippear. After one to two minutes the 
image should have a faded-rose color 
This is about right. Further plating 
ontinues to build up the copper until 
it takes on a bright, new-penny color 
Such a film is too thick for best results 
If the Nicohol treatment is used, the 
opper will deposit a littl slower and 
vith a slightly different color 
Sometimes, during periods of high 
humidity, the aleohol in the copperiz 
ing solution will pick up moisture from 
Water makes the solution too 
ctive. When it reacts with the plate 
metal, the « opper comes out of the solu 
tion too fast. It forms a black powde ry 
| sit that does not stick and that 


, 
tt during the press run 


lo prevent over-dilution by water 
use the same method as when washing 
the plate with alcohol Flood the plate 
with solution during high humidities 
using two or three times the normal 
amount. The solution will still pick up 
moisture but the percentage of water to 
copper salt will be enough less to pre 
vent overactivity and poor plating 

After copperizing, give the plate one 
or two washes with anhydrous alcohol 
to remove the copperizing solution 
then wipe dry. Again, be sure that the 
alcohol is water free because the coat 
ing stencil is still soluble in water, and 
gum can be dragged across the copper 
image 

The secret of the deep-et hing and 
coppe nizing ste ps IS Care thoroughness 
and cleanliness. The operations them 
selves are simple but cleanliness is the 
all-important factor and the more diffi 
cult to maintair 


Estimating for Small Printers and Lithographers . 


Readers Show Our Expert 


How to Get 16 Out 


By M D. Binford 

iter many ca 

ch were hoped m 
nd benefit to member: 


nclustry f published 


rain vou have, trving to come 
th some little iv mimick to he Ip the 
r fellow. A friend may meet you on 
treet and tell vou that he enjoved 
ling some of your articles. But pull 
boner, goot just once intentionally 
ntionally, and that's when vou 

swer to your question 
t mine. It all came about through 
the September issue of 
n AND LitnocrarHern dealing 
th paper estimating. | etters of dis 
wreement came from far-flung corners 
and sections of the continent—British 
Columbia. Canada; the Midwest; the 
Northeast, and the Southeast. All of 
them agreed they could outfigure me 
ind they did. They got 16 pieces of 
4x6 out of a 17x22 sheet to mv 15 


| he cutting diagrams of all ot them are 


repi duced herewith. Four of them tiv 
ured one way \ of them another 
ind two vet lifferent way 
rv mistake, every error, gives rise 
sort of moral. Proves you can 
it always take the other fellow’s word 
for it. You « int prepare copy and rush 
it through to make the closing date as 
was the case with my September arti 
cle. You must check and recheck. It's 
bad business to atte mpt to make an esti 
mate with the buver hanging at vou 
elbow. You have to give diligent study 
to every part of the work necessary to 
perform the service { him and still 
make a profit for yourself 
Neither can vou de pe nd on what the 
ther fellow savs are his costs and take 
them as your standard. Manv a buver 
has plaved the other printer's supposed 
price against yours in order to get you 
to take an order at a lower price If you 
take the bait, your competitor may re 
taliate next time by cutting your price 
Do as these responses to the 15 out” 
indicate. Check up for vourself. If you 
can set somebody right, vou have done 
them a favor and vou feel good for hav 
ing done so. One letter mentioned the 
writers grandmother and her ability to 
leave nothing more than ravelings from 
a piece of goods destined for the quilt 


ing frame 
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This layout came from W. R. Bean & Son, 
Inc., Atlanta; S. Curtis and Son, Inc. of 
Sandy Hook, Conn.; Stewart Press of 
Middletown, Conn., and Robert Nieder- 
hauser of Harris-Seybold Co., Cleveland 
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Two readers suggested this layout—Mount 
Royal Press, Ltd. of Montreal and J.C.P., 
who is a draftsman in British Columbia 
Penitentiary at New Westminster, B.C 


The Pantagraph Printing and Stationery 
Co. of Bloomington, Ill., and William Byrd 
Press, Richmond, Va., suggested this one 
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Just Suppose a Disastrous 


FIRE 


Strikes Your Plant 


Disastrous fires can be avoided with safe building design, sprinkler 


systems, adequate water supplies, 


States 


I destrovs 
$1-bill ly 


] on and stu 
= i] 

in 1958 alone 

big 


study 


plant 
toner 


S7z00 


urces 


to that « 


of 
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t 
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vuestion are und 
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yi 


ires occurring bet 
and 1955 in 
] 


and 


and employees trained to fight fire 


ili NI PA 
19458 


Ith 


Veoti 


(6 selected pri ting plants 


litth Among others 
a $665.000 tire 


the 
ia New 


t. a $500.000 tire 


an $11.6C0 tire iy 


tire 


printer 


Phe 
"yee 


ver 6.000 tires 


sty 


tor 





Tonight 


derabl number I ¢ 
t} 


he NFPA 
firms. For 


study involve 
thing 
of the 


disaste rs 


Orie 


they 
SOT more ¢ 


that 


OmmMon 


bye t ill )) 


t 


ré 
nters 


1! 


renerall 
lr} 
Santa Clara 


| | 


COVETEC 


iere 


i brisk fire 
two hours a 
Over had lett the plant 


wl ite 
& rum 

lrums of min 

involved the entire structure 

Just how thi 

Started cou not be determined 
report that. the 

0 rd frame d i! d 


hiremen ed 


, 
he experts one 


met il 
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Phe lo s 


building was unsprinklered 
is put at $152,900 

In another California lithog: iphing 

plant 

hing machine 

through small vertical 

st oor, directh 


ili employee working On a Val 
detected flames com 
Opcnings im 
\ unish 
With portabh 


it thy 


ibove 


emenh 


rede 


abundant in the 12-page study. Her 


al fev 
spontane 


in a makeshift bin beneath 
bench in pre 

Alter five 
had been added to the ink mi 


the m 


room 


gallons of methyl 


peed 
i 


BY 17 


strong 
sprin 


mat 


I ras-fired 


paper by 
p«t} 
olvents ignited by 


roken light bulb: de 
| ind ink 


is best 
extinguishes hy smothe 


Ca n dioxide 


Ink residue accumulating in exhaust 


ducts accounted for 7% of these spec ial 
hazards”: oily smok 
rubbish disposal, 10%, and in 


169 
esser proportions are listed such things 


rags another 7% 


is lead m lting pots with ce fective con 


iper dust accumulation 


rols ory , 
trols or none } 
! 


electri viring detects: he iting equip 


ment, such as defective boilers and fur 
] 


ices and inadequate cl ince around 


explosion ot 


ittributes 


ractor in rinting 


. T 

| 
NFPA stud) points on 
of the 


Placed first 
then con 
] 


mmonlv-found 


building 


the « 


construction 
tents ind 


ction fa lities 


ESSINGE the 


uncil’s printing and publishin 

on prevention of fires in printing 
Stroube 

Donnelley & Sons Co 

d that “The trouble 

fire safety is basically lack of 


plat ning or, in many cases, lack of any 


o 
Y Sc 


satety eng 


Chi 
with 
] 


good 


Mning 
From an insurance authoritv he bor 


rowed this quotation The answer 1S 


for Class B and Class ( electrical 
ring fires and does not conduct electricity 


fires 





trained persone l, properly organ 
ed under competent direction. Rela 
tively few people are needed to assure 
fire safety, but they must be prepared 
when needed. And they must know 
what to do and have authority to do it.” 
In Davton, Ohio, McCall Corp. is 
in example of a printing company 
which is ready for a fire, if one should 
cur. Explaining this fire protection 
service, D. H. Grothaus, safety direc 
tor, said there is a tire brigade ot 100 
emplove es, alwavs pre pared for action 
The, have received 12 hours ot train 
g by the Dayton fire department and 
given a re fresher course once each 
to keep them up to date and on 
heir toes. Each brigade member knows 
of all fire fighting equip 
ment and has been taught to use it 
The entire McCall plant is equipped 


h sprinklers. There’s a booster pum 


the ] ation 


in uf city water pressure 
below 50 pounds and if ther 
i city water failure the com 
a 75.000-gallon water tank 

for the overhead sprinkler system 
McCall's fire 
loes not stop at the plant gates. In 

] 


prevention program 


cluded in the over-all accident preven 
1 by Mr. Grothaus 


S the promotion ot tire prevention in 


tion efforts directec 
emplovees homes. Bulletins prepared 
by the fire brigade 

ire hazards from smoking in bed 


alert all emplovees 


use of drv cleaning fluids, and over 
loaded electrical circuits, to Christmas 
trees 1n December 
Through the activities office at the 
plant, employees can purchase any of 
three types of dry chemical extinguish 
s for their home, automobile, or boat 


IF YOU DID HAVE A FIRE in your plant 
yuld you know what to use and how 
Not evervbody does. In Chi 
members of the W. F. Hall Print 

’s safety council decided they 
Chas. E. Valk 


act ordingly ar 


to use it? 


enough 

safety director 

1 a fire-fighting class with mem 
bers of th hicago tire department as 
ructors 
Chief Edward ]. Newell, 6th division 
irshal, came to the Hall plant, and 
rought along the « aptain and a squad 
rank-and-file smoke eaters from a 
station 


fighters the printers learned that 


From these prote ssional 
are three classes of tires 

4 fires, as Chief Newell ex 

d. include those where quench 

ind cooling effect of water is re 

red, such as in paper, wood, cloth 
lsior. rubbish, ete 

Class B fires include those in burn 

j 


liquids such as gasoline oils 


ints, inks, where smothering action 


in live electrical 


motors and 


Plant Employees Must 
Understand Fire Types 


If you did have a fire in your 
plant, would you know what kind 
of extinguishing agents to use 
and how to use them? Not every- 
body does, but your local fire 
chief will tell you there are three 
classes of fires: 


Class A fires include those in 
which the quenching and cooling 
effect of water is required, such 
as in paper, wood, cloth, excel- 
sior, rubbish, etc. 


Class B fires include those in 
burning liquids such as gasoline, 
oils, paints, inks, where a strong 
smothering action is required. 


Class C fires are in live electrical 
equipment, such os motors and 
switches, where a nonconducting 
extinguishing agent is needed. 


where i nonconducting er 
tinguishing agent is needed 


( hiet Ne We I] 


satety 


switches 


Following this lecture 
ind his assistants showed the 
councilmen what could happen if the 
wrong type of extinguisher were used 


Then the 


employed and the demonstration fires 


correct extinguisher was 
were quik klv extinguished 

Still another idea on how to prepare 
for possible fires is from the Middl 
Ohio, folding carton plant ¢ 
Diamond-National Corp’s Gardner d 
vision. Here William Oliver, safety d 
rector, decided that National Fire 


vention month last vear was a g 


town ft 


time to present an educational pro 
vram This had five phases as follow 
] \ display of each tvpe ot extin 
guishet at plant entrances or near time 
clock areas. With each extinguishes 
was a poster r xplaining its correct us 
Distribution of a pamphlet, “A 
B C’s of Fire Extinguisher 
by the NFPA 


3) Distribution to all employees ort 


published 


literature from the state department f 
safety and hygiene October 
topic was “Fire Destroys Lives 
Jobs.” 

} Award of silver dollars to the 


employee s who correc tly answere ad the 


WwW he Se 


safety quiz on proper use of extinguisl 
ers. This was done after the extinguish 
ers had been on display for 10 days 

5) Publicizing the contest in the 
house organ and on bulletin boards 

The National Safety Council's Neu 
Letter tor printers, in commenting on 
Mr. Oliver's program, said, “This an 
pears to be a simple and effective meth 
od for educating emplovees to the im 


portance of fire prevention.” 


The current trend to erection of 
ndustrial buildings, including many 
printing plants, in suburban areas, has 
created a new fire hazard which is 
causing much concern. The magazine 
Architectural Forum declared that 
many of these “ultra-modern” struc 
tures are just pretty fire traps ” Anoth 
er magazine Hazards, which made a 
survey of new suburban factories of all 
types and for all purposes, found that 
38% of reporting firms said it took fire 
fighting equipment from five to 10 
minutes to get to a fire after the alarm 

Donnellev's safety 
Stroube, has checked fire protection in 


seve ral new suburban printing plants 


enginee! Mi 


he has observed. They're one-story 
structures, designed to ¢ xpand horizon 
tally, instead of vertically, he pointed 
mit. And they are now the semi-perma 
ent type, using, not brick and con 
crete, but steel and glass for walls and 
vith an 
oot 

A new said Mr. Stroube 


can present you with many fire prob 


isph ilt-covered, steel deck 
pl uit 


lems from the start and you had better 
see that they are taken into considera 
tion. You must fight economy of mate 
ials which may add flammable con 
struction to a building only barely 
nontlammable. Insist on automatic 
sprinklers. A hot fire can drop the roof 
of this tvpe building amazingly fast 
See that sufficient water supply and 
distribution svstems are provided nd 
trv to have them provided during con 
struction, not after the last door 
hung. Get a fire pump Your local fire 
department may not own one, and 
hose stream at elevated tank pressure 
can look pretty sick. See that fire divi 


provided be« itise seveTa 


icres of Hoor space under one unbroket 
root can be cle idly And i we ll trained 


fire-conscious work force is more im 


SPOTIS aft 


portant than ever now that vou're out 


n the country 
[The most important feature of a1 
printing plant fire prevention program 


\iy Stroube stressed must he mer 


p! per 


trained in use of the equip 
ment provided them, and a lasting or 
ganization in which thev can use that 
training 

A man who has never atte mpted te 
use a fire extinguisher on a backyard 
bonfire Or ona sawed off oil barrel he 
aid cannot be expected to pertorn 
vell on a fire in a building where he 
must also fight smoke, heat, and con 
fusion. How big each ‘little’ fire grows 
on the man wit) 
one small extinguisher in his hands 
And he had better know how to use it 


a sprinkle 1 


may depend, finally 


foo much reliance on 
svstem, he cautioned, can be danger 
ous. Something else must come first 
and that is be a well-trained man 


hac ke d by a we I pre pared program 
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THIS 1S REVOLUTIONARY 


NEW PERMALIFE 


7 TIMES LIFE OF OTHER BOOK PAPERS 
STRENGTH OF FINE PAPERS COSTING TWICE AS MUCH 
BIGGEST NEWS IN FINE PAPER SINCE CHEMICAL WOOD PULP 
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creativity, if you will you can apply to 


his proble ms 
$. You “talk to your prospect unde1 
circumstances in which he does not feel 


obligated to “talk back Chis is most 


Ss A L E S$ a E Ms . Important You see, when you call in 
for the first time or 


person ( spe ( ially 


the buver is psvchologically con 


a ST ite oe | 
ditioned to resist your blandishments 


His automatic reaction is to reject o1 
question the reasons vou give for doing 
business with vou 

Whereas mail coming to his desk il 


] 


properly conceived, does not scream 


| | 


out for a negative reply and stands a 
chance of leaving with the buver a 
thought, a reaction, in vour favor 


\ thought at a time, if you keep at it 


Use Mail to Soften Up Prospects i nie 


ittitude toward you, sweeping normal 
By John Trytten personal direct mail prog All it will sales obstacles out of the wa 
( vous the posta ) company 
{ brain How po 1 Go apBour tr? First, re 
member there is value in repetitive con 
tact lone Ye tl Cah SCIZE upon just 
reasons tor writ 


tten would not 


" 
about anv re asonable 


asons which 
isi bh } iti i I al } tal 


Remember the ! AW ale that 


Reed )' riter and Sage ot 


Mich., us i} form meas 
uring 34xS% inches, at the top of which 
the line Chis may interest you 
On this form, Orville pastes all kind 
Turn to page 115 


py theme ond illustration appeared as full-page advertisement 
f PE is 4 


0 I’ F pela acesceestts 
} (dea 


n a Pittsburgh graphic arts magazine 





well é 
CY 


well — y, 


a thinking man’s printer 


of printer 
itt »premiur 
of lesser ree 

obs from ide 

printing and binding, even me 
mean you as a company \ printer that has acre f modern equipment for fine, crisp printwork of 
if vour company does lescription it} r letterpress tle or mul ( . 
ive a regular and effect vely put to \ printer Ina “ rds, eas al Ol vu d WILLIAM G. JOHNS 

TON COMPANY, 1130 Ridge | FF Airfax 1-1720 


| 
ulti-color ne-up or ing runs 


inl 


of course 





gether direct-mail campaign. But even 


if it doesn’t, vou can still have vour own 
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Sure 
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WRIGHTSON, 


Boston 


th prospectus of 


distributed w co 
of the Print ng and Allied Tr 

Gemonstrotes the 
enting the vertical in la 


a third color, deep 


H, YES, 


more to it than getting 


there's a lot 


a job out on time. Em 
ergency work requires top 

flight planning and layout 
accuracy of reading and 
the 


your command is a fast-thinking, 


accu 


racy in type itself. Here, at 
and fast-working organization of 
craftsmen who do not rattle easily 
They 
equipment to produce speedily, ac 


Truly, 


in every sense, a most efhicient and 


have the best in diversified 
curately and economically 


comple te composing room Let us 


needed 


serve your requirements 


Inc. 


10, Mass HAncock 61150 


forward to receiving 


Inc 
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adaptable layou 


urses 


ades 


unusua 


yout 


blue 


the 


Boston typographer 


deas 


SPECIMEN REVIEW 


By J.L. FRAZIER 


Form Must Follow Function 

EMILE Pirro of Montreal, Que.—When it 
iS not carried too far, effort for effects is to 
be praised. Among what we might call nor 
mal design—that is, type matter unfettered 
by other elements especially decoration a 
would 


piece such as your card “Direction 


manifestly dominate the scene on a desk so 


far 


cerned 


as attention and initial interest are con 


Dominating are three vision arrows 


beginning at the bottom of the xl l-inch 


which interlace 


Straightened al 


sheet in three wide curves 


and fill the lateral space 
a space, these extend upward, and rather in- 


ward, to a Spol where the “heads” come to 


a point at about one-fifth the space from top 


They direct the eve backward, it could be 


said, to the message in fo squared lines of 
sans serif oblique across the top Of the COpy 
‘Direction” in largest type and all 


your! 


the word 
line and 
rd. respectively 


the back 


and 


ive hue 


three iTrTOWS 
the two elements in 


When 


reverse 

black therefore 

the 

and, 

The COPY ele 

me con 

trast of white against the olive gd up quite 

well, but the lightface type printed in the 

: rast with back 

ground, proportionatels kened. Though 

the pertinent illustration may 
prominent 

supplied by 


Here 


eve 


well be quite 
like that 


is something 


’ r ] Fo r " 7 
conventional decoration 


arrows 


ce 


else 10 significance. It is just 


an rm 
which, after 
Back to where 
all printing of the “stunt” variety, as if 
s designs 


that 


contrast with 


i pointer 
functioning should fade out, as 
it were we opened, imagine 
de 
without any 

there 
normal, for what 
Your letter 
a 6-point rule 
the left 


Same 


signed to get attention a 


~ading. In situation 
worth on occasion 
head and env 


in black extending 


elope, featuring 
from 
a line of 


edge, with 


olive compar! itively very weak. repeats the 


error of the card, namely giving top empha 


t 


sis to ornament. here without significance 


Type Is Handicap on Layout Here 
ALFRED M. May Co. of Clevel 

package label and letterhead 1 

preciation of and a fla 
symmetrical arr 
attr 
lay 
suggestion of activity to 
effectively. The 
Your 


panel near the left-hand edge which bleeds 


angements which, by th on 


act appeal more than 
They register 
grip attenti 


family res 


offered, and 


trast 


outs could 


symmetrical 
mor 


two have a m 


blance name 1S na reverse color 


off the top and the line “Creative Printers 

is in brush script lettering, alike except for 
size on both items. With the latter line printed 
in red and aslant upwards, the beginning “¢ 

striking in part over the lower-right corne: 
of the panel, “trademark” quality 1s intro 
Both 


show and probably with the 


duced this 


to permit overprintiing to 
dea of the panel 
chose a medium gray 


of the 


being too strong 


black 


you 


most forms 


Prospectus 


instead of for 


Cover from prospectus of courses promoted in similor 


ly-designed circular, here shown at left and above 


Text of inside pages is of very narrow measure and at 


right, on all pages of margin of about equal width 


which heads and smaller sub-heads appear in red and 


black, respectively. Or ginal of this cover nted 


$s pr 


ao deep, purplish blue and a strong red on white poper 


the gray, however Vpe below 
ind to right of the elements mentioned seems 


As we view 


can not help wish 


oo weak and “muddy 


ind other items we 


newer, smarter ind 


Nearly ever 


ins serif stvies 


vou had some of the 
vbods 
The 


, j 
OOGd 


letter 


less-commonly seen types 
frequently uses the 
mmonplace, which 


Interest 


have become c« 


reason for 


head are 


change 
the three emblem 
other 


Of 


belong to 
lower-left 


these are 


one 

corner of the sheet 
especially important sinc 
ind stickers 


cralize in labels 


hanced by die-cutting to other than rectangu 
lar shape. We can't say quite so much for the 
there 1s the matter of the 


I he bold 


mailing cards. First 


old-looking display types square 
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Items submitted for review must 
be sent flat, not rolled or folded 


Replies cannot be made by mail 


serifed styles such as Beton and Girder, had 
quite a vogue some years ago, but have an 
look today, 
the 
simpler and less ostentatious 
and display—are 


old-tashioned more so, though 
serifs which 


All lines 


just as we 


less used, than sans are 
text 
centered were 
accustomed to setting ads, sans layout, for a 
These 


Furthermore, on 


small city newspaper at near deadline 
are anything but exciting 
the one promoting use of gold bronze, the dis 
play in the extra-bold, square-serif style is so 


with a 42-inch fold-up from the middle 
page of the inner spread. This is for holding 
three exceptionally fine brochures of cus- 
tomers. We repeat that if one does fine work 
for well-known concerns, there is no better 
promotion than showing that actual work to 
prospects and customers. In your enclosing 
folder, you made the most of the essential 
ingredient of such a presentation. It all looks 
big and important. Five line illustrations of 
fresh technique make the front of the port- 
folio intriguing. These illustrate or suggest 
the equipment used—part of your facilities. 
Iwo are near the top and three near the bot 
tom of the page to allow for the title that 
extends at a slant between them. The illustra- 
tions are in black with splashes of red for 
getting attention, these are printed over ex- 
tensive, rather delicate brush strokes in black 
and yellow, screened to a light tone. The 
word “Printing” of the title is reversed in one 
of the black patterns in extended and extra- 
bold sans serif lettering that is far and away 
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Although it might be damaged quickly by rough use, this 8x2'*-inch blotter of Miami typographer should do a job 


becouse of its novelty 


within its limits. The type matter appearing 


lines that the 
The relationship 


big and bold and of so many 
text seems only to whisper 
of proportion is decidedly incorrect! The 
purpose and torce of display remember, can 
be violated when there is too much of it 
The effect of overdisplay ts like listening to 


many people shouting at the same time 


“Big Time” Printing Promotion 
SuppepLyY Co 
to contem 


JERSEY PRINTING AND OFFICE 
NJ It is difficult 
plate an item of printer's promotion offering 
assurance of than your port 
folio “Looking for Printing that Sparkles.” 
The 9x12-inch and of 


heavyweight rough white paper 1s provided 


of Paterson 
results 


more 


folder of six pages 


L 


There was point in die-cutting the sheet for folder of able, progressive Hartford 


Conn., 


in deep red on right are on an extension of the back leaf over the front. Opened 


Need it be stated that the original is full-scale 


n black above 


printing concern shown (closed) above. The doorway and surrounding bricks 


accurate, and could serve in a pinch 


is printed in ao third color, soft blue, on the original 


more prominent than the preceding and suc- 


ceeding words in a delicate, “arty” cursive 
We think the disparity in size handicaps com 
prehension of the complete impressive title 
In fact, the whole page is lacking in the 
might many 
ments of eye appeal create a measure of be- 
We want to be hit directly. Oth- 


er pages of the folder are designed, set, and 


force it have because so ele- 


fuddlement 


printed in the finest manner, layout being 
the 
were battling against space, we can only 


as they say, hoping all 


modern in best sense. Here, as usual, 
hit the high spots”, 
the while to set down what is most likely to 
encourage and maybe help many readers 


Copy. both display and text, can not but be 


course 


out, the sheet conforms with the “‘L”’ 


The inner spread simulates a blueprint 
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As pattern background provides color on booklet cover 
above, significant copy is effectively spotlighted in open 


circle and through contrast provided by the background 


highly influential. There is not only the in- 
teresting title in informal wording but other 
instances of good writing, for instance, the 
heading over the type on the top of the right- 
hand leaf when folded over the samples. In 
red, it reads, “To make the most of the pow. 
er of print, know your Jersey Printing Com- 
pany salesman,” followed by “Wherever he 
hangs his hat, he helps” in a bold, black line. 


FINLAY 
BROTHERS 
PRINTERS 





HITELESTEDAGUSG HA 








shape of the building, speaking loosely, of 


in blue, naturally—on which the 


different departments and major machinery are indicated. A large plant is suggested 


7I 








IDG 1TIMOAN 
MIOA AMWHS 


SEPTEMBER 1960 


ee 


OFFICIAL ORGAN 
OF THE BUFFALO 
CLUB OF PRINTING 
HOUSE CRAFTSMEN 


BULLETIN 
NILATINS 


SHARE YOUR 
KNOWLEDGE 





Here, we believe, is something new, an idea others may find 


opportunity to adapt. Repeoting masthead meons added im 


pression, and the two moy be said to function decoratively like 


bands at sides of panel, chrome yellow on original. Design is 


by Em Craftsman of the Month” in issue 


Georg Scohlin 


WHAT'S THE DIFFERENCE 


Front of French-style folder of the Drake Press, Philadelphia 
Second and third poges and complete inner spread are simi 
larly designed. Only dollar signs ore in the yellow ot bot- 
tom of page two, quote marks on page three, with “screamers,”’ 


r 


ond a bigger “D’ dividing spoce across bottom of full spread 


The heading, started above, is continued throughout by steps 


72 


A simple line illustration of a hat rack ap- 
pears along the complete left side of the 
page, while above the type an arm is illus- 
trated extending from the right-hand edge of 
the page hanging a hat on the rack. Offset 
presswork is of fine quality 


Case for Restraint in Color 
GEORGE LITTLE Press, Burlington, Vt 

We salute you on the impressive and vet nec- 
essarily dignified portfolio “Traditional Se 
tor the Brothers Co. of Barre, 
Vt., containing loose sheets bearing outlined 
halftone monu 
ments, a leading industry of your state which 


ries” Jones 


illustrations of cemetery 


leads the world in supply of granite. Front 
11'2x9-inch leaf of and rough white 
paper, tolded along the top, carries the title 
and two other smaller lines in black, 


heavy 


these in 


gravish, and there is very little contrast of 
detail in the surface for the camera to catch 
It is definitely You show the dense 
black we like in the type, so we conclude 
this is an instance where reality should take 
own preference. For 


your customer and in the service of purchas 


clean 


pr ecedence over our 


ers of memorials, the piece is commendable 


Strong Case for Oblong Page 
Reading, Pa 


spec imens we 


PREssS of 
kind of 
would unhesitantly 


READING EAGLE 
If asked to say what 
like most to receive, we 
say those which provide ideas we can pass 
on to help others in their work. As far as 
possible that desire governs the selection of 
chosen for con 


pieces reproduction. It is 


mind as we write these reviews 


books ol 


Stantly in 


The view three regional schools 


THomas c. PETERS pPrRiINTING COMPANY. INC 


Reverse color panels, the unusvo 


‘ 


The effect is not 


dull and unappealing because the three lines 


suitably chaste lettering 
ire set aslant, 
The effect of 


lines is achieved without 


inclining upward from the left 
an oblong panel to enclose the 
half-inct 

P 


were il 


rules by 
bands of light green, striking, as it 
cross the simulated panel 


straight 


half-inch intervals a 


at the same angle. The bands are 
sided on the inside to suggest the panel, and 
» ends, outside 
highly 


like red or 


fade away a la vignette ; 
Ihe pale green represents 
color hue at all 
funereal like purple would obviously not be 
proper The sheet for the portfolio was dic 
cut to provide for near two-inch fold-ins at 


sides and bottom to contain the loose leaves 


suitable 


where a garish 


different monument de 
proper that the illustra 
with nothing surround 


illustrating a 
It was highly 
tions are outlined, so 


each 
sign 


ing to detract. the shape and detail of the 
stones show to the best possible advantage 
Again the pages are helped by color. Vertical 
bands in color, straight-edged across the top 
(after margin) and fading out in an irregular 
line along the bottom to conform rather loose- 
ly with the top of the monuments, do a job in 
framing the pages and adding color in a re 
strained way. Offset presswork is very good 
indeed, especially considering that granite is 


shaping of the first one, and an uncommon second color 
ping 


unction to make most of a structurally simple cover for the 


a medium green-olive 


booklet of Utica, N.Y. printer reproduced above 
recenuy 
the 


re impressed us with an idea 


produced are 1 rm Category 
most desired. First view of the covers 


nitial 


i pam 


worth 


consideration of any printer planning 


phlet or brochure, especially one with a con 


number of illustrations. K¢ 
that it is 


siderable eping in 


mind standard practice in 


we hel 


dimension to give width 


that is the same, there 


11x8 


though area 
the 


better 


may 


where inch (oblong) page 


dedly 
page The 


Cases 


1 


is dec than the & x1 1l-inch 
that 
pic 
tures of buildings especially of schools, are 
than those of 
groups of people hooks 
in this connectior 


first 


latter is Commoner and for 


reason has less distinction. Furthermore 


usually wider high as are 
common nm view 
Your covers demonstrate 
that the oblong page has the advantage 
the 
but more importantly, 
Calling all 
Look before you leap! A more in 
the 
case of the covers for the Wilson and Con 


hecause it conforms with majority of 


illustrations because 


it permits use of larger pictures 
readers 

teresting, “different” layout results in 
rad Weiser schools, with type or lettered dis 
play in narrow spaces at one side and below 
the large halftones which bleed off two sides 
With the page designs the narrow way, and 


illustrations as large as permitted, the layout 


PRINTER and LITHOGRAPHER for November, 1960 





could scarcely be as interesting. Obviously, [T] TL aon 
contormity between page proportions and eee 
those of most of the customary pictures TT} HI | | 
means at least nearly similar advantages in 

AUT Teonneddecnncttt ites 


making up inside pages. Another idea is pro 
vided by the Conrad Weiser brochure. On 
the slick paper type matter and halftones are 
printed in a deep blue in lieu of the common- 
place black, with a pale blue as the second 


Th TTL Go Peeqyggeenennggveeen TTT’ 
ab st | 
" hh asd MdontHoonendbnalQ1Desd¥eveve0 0H Doan0d h. 
and decorative color used mainly for over- 


printed panels. Compare the brightness of — | GENTER MOTEL 


effect here with the comparative dull effect 


of the Wilson brochure, remembering that Saree Skee Vere eS 


“ee. s. . REAGAN, owwreea 
the smallest type in the blue is clear and 


sharp, and you'll recognize, along with other 





readers, that a deep color has decided ad 
vantages over black. There is a further ad 
vantage in the gloss of blue and the fact that 
the heavy halftones are somewhat toned 
down, We can not help but wish you had 
used the Lydian Bold more often for display 
in place of the condensed sans serif. Lydian 


is a grand all-purpose display face 


°s 


Folder Exemplifies Modern Devices \ weaned 
THe Battimore (Md.) Art Directors “4, m( * 3200 COMO AVENUE 


> 
' . 
LUB Your &x11 nch, six-page folder " a Phone FEdero! 9-751] MINNEAPOLIS 14, MINN 


announcing the club's annual exhibition rep 
resents a most skillful lavout in the modern 
mode of extensive, varied, and difficult COPS 
Ihe fact that some lines read rtically and 
ngles to the horizontal ones adds 
to impact These lines are not objectionable 
because they are few and in large display 
type. Our point is that the item must stir 
viewers, movement within reason being sug 
gested. The color combination is a delight 
worth passing on. Printing isin deep brown 
car black ind light brown of a vellow hue 
ith some elements in the lighter 
screened the effect is ol three browns on the 


rough white papel The combination 1s both 
strong and ising, Which is something . . 7 =: FL . -_ winiitain 
: L. H. LANE CO., Inc. (« yG EFFECTIVE PRINTING 


The item, like too many fine ones we receive 


a » LA! 

not be reproduced because of our 109 Purchase Street A ae tS Boston 10, Mass 
A> bh hewe 4 

ae “MY 


g limitations 
LETTERPRESS OR 


cription is impossible in our space PHOTO OFFSET 
sign and typography, there 
not endorse. We reter to 
white space in the 
upper half of the middl age of the inside 
spread. White space in accents, in 


i design requ s evidence of balance one 


area counterbalanced by another of pleasing 
, ST PAUL 14 MINNESOTA 

relationship (in the right position to balance) 

isn't the case here. The area on page 

two is what we call “a hole Massed white 
space may be highly effective when around 
or on the outside of 1 composition but when 


the effect is to divide it, disturbing MW 
t8 


ssential unitv. Especially for other 


readers, we note that all the small type (text 
as apart from display) is printed in the light 





























518 N. CAMPBELL STREET 
brown. Here, fortunately, the type in ques Pies Peinting TRONS 96008 
EL PASO, TEXAS 
tion 1s not too small and ts set in Vogue, a 
demibold sans serif which lays enough ink 
on the white paper so as to carry. Hlegibility 
can not be charged, but some readers, less Neighbors of Raymond F. DaBoll, an internationally-known designer and calligrapher, are lucky in having him near 
experienced and talented, might follow the and neighborly. He did the top interesting, yet conservative, letterhead for one. The original is in black and soft 
idea with smaller and lighter type. It is well blue-green on white. The ‘Pioneer’ design in red and medium-light gray by the Lund Press, Minneapolis, packs a 
to remember, too, that with small type in heavyweight wallop for sure. Lapping lower case “a's may be overemphasized in third design, and type matter 
the weaker color, the effect of the bigger especially that in red, trying to the eyes, but the idea has interest. With the decorator in a pale, rather light blue, 
type is accented. Of course. that heightens the Lane original is beautiful and effective. Conventional type and formal layout can impress. On original of 
display inpact but it mav tend to make an the next heading, type is light gray and rather weak in relation to the second color, medium blue. A shallow land 
item unple asingly spotty ’ Spotty effects scape illustration in the blue appears along bottom of the sheet, outlined across top and bleeding off other sides 
may draw the attention to too many places It shows ‘The Land of Sky Blue Waters” in reverse color near base line of the picture. Quite lively layout and 


at once and, so, prove distracting types which, though not new, are uncommonly seen, feature Mireles design, original in brown (black here) and green 
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PROMOTION 6 Idea Sketches 


FILE 
Four on this page, two at top of right 


By HARRY B. COFFIN page, for you to reproduce to mail or 
hand to prospects, with copy on your plant, staff. 


The bottom half of the right-hand two blank sheets for a personalized 


As initiated last month, we again 
hand-written memo to which is at 


present six Idea Sketches instead of page 1s devoted to two lavouts vou can 
use in submitting one or more of the 
to vour trade one Idea Sketch mounted on the mes 


tour, each with a caption describing it tached a business re ply form. We show 


nd “selling” it to vour prospects. The Idea Sketches at a time 
sketches are read\ tor vou to clip and Here. of course. the captions are ad Sage side of that card. one of a group 
reproduce in your own promotional d 


pieces by letterpress, offset. or other however, you can adapt one of 
ideas verv effectively for use by vou idea to any prospect who makes a vari 


ety of products You can print a series 


ressed to vou, the printer. Sometimes vou would print on colored gummed 
these paper However. vou can sugvest this 


yrocess, same size, smaller or larger 


Four of the Idea Sketches are shown customers 
For example one of these in this is of line drawings o1 phot s of his prod 


I 
m this page, the other two are on the 


top ot the right-hand page sue shows a business card followed by ucts on gummed paper so that ans par 


The four captions below are addressed to the printing buyer 











V-Mail Letter With Reply Form Stitch Folder | | Letter 


in Letter 











Gummed 
—_ Numbers Show Bock sealed 
4 Folding Sequence One Sheet Side Stitched 

















Letterhead Institutional Ad Copy 
| aa 
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Signed 
— 3 T -<-< ' -—- 
Reply Area 


Pictures 
Letter 


of 
Here 


Plant 


adojaaug 
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Saddle 
Stitched 





( 219} SSouppy 
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Here’s ao handy expediter for your correspondence with dealers, suppliers This is a good all-purpose letter form for o short personal message, either 
sales representatives, and customers: special ‘’V-Mail’’ form, 9'2x12'2 inches as an original sales letter or covering letter for sales literature asked of 
for example, gummed on one 9'2-inch edge, then trimmed to make a pointed you. We provide single sheets about 3'2x8's of contrasting colors to staple at 
flap. Piece folds twice one way and twice the other to seal 3'4x5%4 ond hold the 3'2-inch edge. Or we con supply four-page folders, opening to 7xB'2, to 


enclosures. Recipient detaches, refolds, and staples bottom half for reply be stapled at 8'2inch folded edge. Each insert deals with separate product 





— Triangular Booklet o ‘ 
utting Plan 








Your Free Folders 





Free Folders 























Saddle - J 
Stitch 11” 


Eight Scrap Triangles 














Recipient Circles Folds to Can Be Used for 





Key Number on Reply 24x82" Envelope Enclosures 

















Do you have a good deal of sales and service literature on hand your trade Getting tired of issuing ‘look alike” sales bulletins? Are they always printed 


may not know about regarding products you make or distribute? If so, let us with black ink on one side of an 8'2x11 sheet? Let us use that same size, 


prepore this self-mailer to describe each folder, booklet, etc. you offer print it on two sides, and trim it to make an eight-page triangular booklet 


with a key number listed on the reply card for your trade to circle and re 294x812 folded to mail in number 10 envelope. We will print half of the run 


turn to you. The mailer can be enlivened with o photo or sketch of each piece on one color of paper, half on another, and then gother for color contrast 
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sketches at bottom of this page (captions addressed 


to you as printer) show some of many ways 


you can use Idea Sketches in your own promotions. 


tic ul il 


W he never 
you 
Idea 


prece 


selected as desired 
in the field. Or, it 
members of the office 
prospects attention to 
ot a product Phis abili 
of of pictures 
1 these memos prov ides an un 
of flexibility 
each item submitted 


Cori C.ill be vou 
sale smen to use 
can be used by 
tall to call 


certan 


by can group 
Sketches 


By 


monthly 


On 
al Saving 
i features ISSUCS 


12 


broads ce 


tv to any t Variety release or 


for use 
usual degree It spotlights 


you have alre ady 


Sketches four 


0S 


or quotations follow ups Or 


to quer ote past 


you 


many 


a single 


for example 
IS units at 
accordion 


portfolio or in some other way. Even if 


m 


1X 


will do well to i 


hoose, of course keepsake periodically in which you in 


than six 
keepsake 
three 


you Can 


more clude a much larger number 
When handing out your promotional 
Idea Sketches 


doubly effective to show a dummy of 


» to two or pieces containing it's 


each idea to make it easier to visualize 
When vou submit these sketches by 


however! 


atime ina 
folder booklet 


mail you should eri lose a 
ailed out the Idea 
at n the 


sue a bigger 


reply card or envelope, and a form to 


a time 1 make it easy for your prospects to re 


quest dummies and prices 


The top two captions below are addressed to the printing buyer, the bottom two to the printer 





Short Letter on Business Reply Indicia 


Reply Envelope Flap on Other Side 





Sent on Your Request 


Perforation 
i 
Tip of Flap Is , 


Moistened to Seal 
‘ 


) Tip on Sales Literature 


When sending ovt 


Enclose in Mailing Envelope 














o sales piece on request (or on your own initiative) your 


overing letter need not always be on your standard letterhead. Consider 


this short, form letter we can print for vu on the flap of a number 6%. reply 


envelope. You moisten it below the perforated line on the flap to attach to 


r sales piece. It also serves to bring bock ao query or order from prospect 


Covering Letter-Reply Card 





Miniature 
Letterhead 





Le 


<< 


UL 





x 


2 


+ 


ia 


Signed 


~ 


ULL it 


| 














Business Reply Indicia 
a, on Other Side 


hh ctthaaisatatindls 








a a ee 








Here's an all-purpose form, handy to attach to samples of your products or 
to send with descriptive literature about your products to personalize it 
We reduce your letterhead to fit the card, with space for your typed memo 
below it and on page two. Pages three and four are a business reply card 


Page three is left blank for your prospects to use to send queries to you 





Business Reply Card 
and Tip-On 


Business Card 


lA 


. ) 
rs Form to Request 
Dummy and 

Prices 


s 


Business Reply Card 


_ 
x 
a 


a 


Handwritten 


! 
! 
‘ 
' 
' 
4 





Memo on Pages 
Two and Three 








Six Idea Sketches 
on Letter 








; Letterhead 
} soars A 





| 








312" 





| 
| 
! | 
Request for Dummy 





and Price 
1 


ya 


2 


Bottom Section 
Folds Once for 3'2x4'4" 
Reply Envelope 




















Here's a business card and ‘memo,’ with an Idea Sketch and business reply 


card, all in one! Print your business card as shown; pages two and three 


are free for your “memo” to prospect. Print six Ideo Sketches on 8x11-inch 


colored gum stock; cut to 34ex4 inches. Tip on an Idea Sketch on each card 


A form on the card makes it easy to request a dummy or a quotation 


Idea Sketches 


Print perforation 8'2-inch way, 3'2 inches up from bottom 


in this 
Fold to 


344x8'2 over-all. Put two Idea Sketches in the panel below your letter, the 


You can use your regular letterhead to show all six 


issue 


other four on other side. Recipient detaches request for dummy and quota 


tion on any of the Ideas, signs name and address, refolds, staples, and mails 
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PrP a E &, & R re) ] PDP Offset Lithography « Letterpress « Flexography 
Gravure « Screen Process « Collotype « Embossing 


Questions will be answered by mail if accompanied by a stamped envelope. 
Answers will be kept confidential upon request. 


Innovations Provide High Quality Newsprint Work 


Perry Printing Process Co., Inc., Ocala, Fla., runs newsprint periodicals 
Had a special vacuum cleaner designed to remove paper dust and cuttings 
Use of heat-set inks and special gas driers gives brilliance to colors 

By Ralph Sanders 


Mo ‘ e y P no 
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Another Perry innovation which 
we feel has materially increased ow 
finesse in printing is the use of heat-set 
inks and special gas drvers designed for 
| 


procedure reduce : ink 
so that the 
colors maintain the ir brilliance and dic 


by tter on thi 


OUr Press This 
ibsorption by the new ‘print 


surface of the paper stock 


miterest mp our opel 

2 ipet calen 

, ' , 

manufactured in Finland 

ls heavier than ordinary news 
} 


ilso have dey ‘Vstem 


yripetianny 





cn” er rceee @ VQ TARA . 


444/744 
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POINTERS for PRINTERS 


The Inland and American PRINTER and LITHOGRAPHER pays $5 for each item published in this department 


Use Shortening in Reduced Ink 
Instead of utilizing reducing com 


pound Vily " ob 


requiring a 
reduced in 1 iortening. Recenth 
" ob using two | tint base to 
one part i] used two pounds of 
hortening in of ink mixture 
vith ve ri su Phe ink ran 

cum or filling 


pel | rumne 


Show Proof Corrections in Red 
to make hange in gal 
t r other stand 
send it to 
ny When 
ink the 
When vou 
ink will 
portion of 
already 


ou will 


Hard Oil Sticks Paper to Form 
Regardle f the empha 

laten pressmen still 
nd there on 
to make the low 
f mah ny the pa 
per stick y iy from usi saliva or paste 
How 


: , 
to olbng the form 
manufacturer of 


recent dem 


within 


LEON 


Do Not Use Graphite on Mats 
phite my matrices or im 
hort-cut to trouble. It 

matrices drop exception 

d of time, but 


et we ither comes 


make the 
well for a short pet 
soon as damp or w 
trouble will begin. The dampness 
le ind the 


matrices will tick in the hiGMazine 


| 
mse gum to accumulate 


wh cl ming iob 
Printing Co 


necessitating 
Donatp Lane ott 


Jersev Citv. N.J 


Check Paper to Avoid Hickies 
Hickies, or white spots. in printing 
ire frequenth caused by foreign par 


ticles on the paper sheet by wiping the 


edges of a pil of paper with a black 
cloth, you can easily determine the 
presence of loose fibers caused by dull 
or knicked knives. Thess particles « in 
rubbing the 
with a cloth 


moistened with glycerin. If this 


usually be removed by 


sides of the paper pile 
does 


not work, try vacuuming the sides of 
the piles of paper to remove all traces 
of loose fibers.—DownaLp LANE. Scott 


Printing Co., Jersey Citv, N.] 


Solving Ink Problems—Picking 
If vou have trouble with ink picking 
here ire Some probabl causes and pos 
sible solutions. The 
occurs because there is too much bod) 
to the ink, too much long varnish is 
] l] 


used. the ink dries too fast on the roll 


pi k Ing probabh 


ers, or the stock coating is poor. Wher 
you have a picking problem trv reduc 
ing the ink as quickly as possible with 
the thinnest possible 
with paste 


nonevapor iting 


medium or reducers. Also 


try more impression on the solids 


An Easy Way to Draw Columns 


Here's i simple wavy to divide a sheet 
into columns even if the size of the col 
umns does not divide evenly into th 
size of the sheet. To divide a six-inch 
sheet into seven columns, slant a rules 
sheet with the end of the 
and the seven-inch 


Draw the columns 


aCcTOSS the 
ruler m one edge 


it the other 
through pomts at each inch mark. To 


mark 


divide into five columns, place the 
10-inch mark is on the 


: draw the 


ruler so the 
right edge an columns at 
every second mark 





THE COMPOSING ROOM 


Questions will be answered by mail if accompanied by a stamped envelope 
Answers will be kept confidential upon request. 


By Alexander Lawson 


Shadow Design Type Faces Are Making Comeback 


} 
imost identical patter 


Berthold, the 


Many elaborate faces were eliminated at end of 19th century 
tered by 
." nN The 

| 


} 
He sh 


Scores of ‘fancy job faces” still seen only in old specimen books 


But photolettering has stimulated revival of decorative types 


CATALOGS ot fect Was conceived b' | 
| ‘ tr 


Scottish type founders { 
1820. Probably the earliest 


OOKING THRO 
| oke in most 


il red SeTV I¢ 
| by this medi } Itra Bodoni 

I day Ss ad\ a some what 
he origin of 


countn 


vpes have ¢ 


! 
presenth 


\ some wl 


1amed Lettres Ombrées 
m Deberny Peignot in Pat 
m Stephenson, Blake & ( 


land we have Elongate 





woe SHADED FROM 
~ ABCDEF 
spec Riccardo AMER] CAN 


that ev today 
| few 3 ei i | } ¢ 
~~ "TEACHERS 
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which had a violent back slant to re 
semble letters arrayed upon a table 


have disappeared 


THE RECENT REVIVAL of the shaded 
Egyptians is well represented today by 
one of the best known and most used 
Beton Open 


was designed in 193] 


types of its kind which 
as a member of 
Bauer s Beton family. It is still in wide 
use. Intertype added an open version 
of Cairo. The Baltimore foundry offers 
Stvmie Open although this tvpe 1S a 
direct version of the Beton 

Probably the most established of the 
quare serif adaptations in the United 
States 1s Antique Shaded of ATI a 
Monotype version of which is called 
Rockwell Antique Shaded. Antique 
Shaded has become almost exclusive 
of Alfred A. Knopf, the book 
vho has used it for 


prope rty 
sO long 
that few other 


ondensed 
1S Sculptura 
Phe Clarendons differ 
re serit 


ioined to the main stroke 


from the 
by having serifs 


WA th fille ts 


pom irily 


motonou 
rotun cpu strin 
LIThe iva lable 


ype IS 


NOTHER LETTER STYLI 


pted to the requirements of 

the sans serif. Dus 

has been 

One ot 

lesigned 

Orplid 

Klingspor 

inopen 

1935 

ced Shadow variation of the 

Shadow | r became available 

the Intertype 

Without much question, the type 

attention tor 

{ mbra designed by 

Robert Hunter Middleton for Ludlow 

1932. In England, the popularity of 

Umbra inspired three adaptations, Gill 

Shadow, Granby Shadow 

Another popular type of the period 

was Neon of the Weber foundry in 
Stuttgart 


Postwar sans serifs include 


which received the most 


eve ral vears was 


and Fusion 


the extra condensed Graphiqu issued 
by Haas in 1946, and 


Blake’s San Serif Shaded 


Ste phe nson 
whic h al 


has had some re 
cent attention in the United States 
Still another S-B type is Echo, designed 
in 1955 


shaded face in the gothic tradition 


though cut in 1937 


Phis type is a double outlined 


Oddly enough, very few shadowed 
letters have been designed which are 
based upon freely drawn letters, al 
though this stvle is becoming fairly 
popular In process lettering. In the 
1930's, Amsterdam brought out a type 
named Flex which had a short vogue 
Flex had the flowing appearance of a 
metallic ribbon with a three-dimension 
al effect. Currently, the Haas type, Ric 
pre duced in 195] 


cardo is the only 


irregularly-cut typeface of its kind 
available 

It might be pointed out that only 
one of the types so far mentioned is 
equipped with lowercase. T he obvious 
problem of fitting minuscule « haracters 
precludes their use as three-dimension 
al characters 

Printers will, therefore, continue to 
demand and use decorative letters, al 
though styled to meet current needs 
The nature of such designs, of course 
lends itself to rapid obsolescence, so 
that except for an occasional revival 
we can expect type founders to remain 


ictive in decorative type production 


Your Slugcasting 


MACHINE PROBLEMS 


By Leroy Brewington 


Mr. Brewington will answer machine problem questions addressed to him in care of this magazine 


Too Many Mats 


2) Every time | manipulate the « 
for a double ec the letter f also 
ls. Sometimes when I pre ss the a key 
indo. [have cl 
vboard cams, cam rolls, mats 
very little relief 

gaest I do? 


ined the mag 


A.—You did 1 mention the model 

f the mac m the question 
mask ther m to believe it is 
Here are some suggestions that 


it sits on 
It should 
mi may find 

2-point bite or seat if: it 
rounded off at the corner {1 

You will) tind 
rounded where it riginally square 
eated to match the | urface of the 
| 


im KE 


Phe trig 


i 
m | rage Use 


similarh 


er then is cons trving 
to slip from under its cam voke and re 
lease it The 
into which the kevboard kev levers fit 
Never 


theless, the parts ca come so worn 


short weighted kevrods 
ure weighted to prevent this 


that a single heavy finger thrust upon 
the kevboard will ase several let 
ters that were not contacted by. the 
finger. It is i kevboard 


operated with a very light 


obvious such 
must be 
touch. Heavy finger 
simply “murder” the proof 

While clean. frictionless kevboard 


with new 


pure he Ss would 


action is usually the remedy 


triggers and cam vokes where neces 


sary on the lower-case section i simple 
expedient often stabilizes an old key 
board without large expense for new 
parts. A piece of small-size straight 
coat-hanger wire can be cut to fit loose 
lv (end-wise) into the angle just on top 
of the short kevrod weighted rear ex 
tensions. It is thus lifted by the operator 
vhen he depresses inv key on the key 
board. This small wire or rod then adds 
its we ght to that of the kevrod to re 
turn it to rest and hold it there 
The wire or rod is held 


end by i vert al extension. or 


place 
each 
plate of thin galvanized metal or other 
material brought up to the banking 
bar at the top and slotted to slip be 

at the bot 
| 


et ind re 


hind al he Aawon he ad scTeM 


' 
tom. It is then perfectly | 


SPOnsive to ever touch of the opel 


ind the slight difference in touch on 
feel” is hardly noticeable in 
Phe rod diameter may be varied to give 
best results; kevboard construction de 


tails varv somewhat on old 


operating 


el shige ast 
Wide maa hine Ss 

Chis should eliminate all but escape 
ments and upper kevrod contacts that 
mav be quickly located and corrected 


Important Linotype Adjustments 
Assembling elevator The 


pin should release the delivery. slide 


Starting 


yust as the latch catches 
Asse mbling eli Adiust the ele 
vator to return by its own weight 
Matrix delivery belt—Adjust the 
idler pulle v to kee p the belt tight 
Spaceband box Phe 
go of an inch below the box rails on 
the down stroke 


vator 


paw Is should 
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THE SPECIALTY PRINTER 


Company Designs and Produces Luxurious Cartons 


House of Harley started by taking jobs that were nuisances for others th metal 


Accounts today are blue-chip cosmetic firms, such as Lanvin, D’Orsay 


Special cuts, folds, attachments, glitter, embossing, all part of line 


PRINTER and LITHOGRAPHER for November, 1960 





Creating luxuriou 
irtons, boxe 


Il first vice-president, and 


oreman. chee k le at stamping 


irley Miller Majors with a Dreissig 
rs. the Hlouse of Harley sho; USES 
lan automatic with heat, leaf units 


ne vhen 


ed competiti my ty 


firms who viewed 
new member to the indu 
enthusiasm To survive 
took nuisance runs and by might to the m 
the creative luxurious ind, conse 7 f : 
: “a “| 
quently low noel iewemgens that got : SA 


them into more and more major work r 
] 


and eventually, according to Mr. Har 
lev turned the House of Harley, Inc 


into a million-dollar business 





wHaAT’S BL BTU ae eS 
NEW? | 


Sterling Locking 
Magnet From PMC 


P\IC Qty 


Headliner Model No. 840 
“path ra ae t 


Cheshire Labeling Machine 
Discards ‘Nixie’ Labels 
Cheshire. Ih } lowe 


Lithofilm Duplicate Diazo 
Master Developed by Ozalid Ro 
= diazo master ti : : Metro Uncoated Offset Paper 
} F The Kimber! Clark ( I 


+ 
‘ 


For informati 


( ee) Neenah Wi 


t 
“7 


PRINTER and LITHOGRAPHER for November, 1960 











’on a small budget 


Pinehurst Offset 


Champion’s newest, busiest utility offset sheet 


THE CHAMPION PAPER AND FIBRE COMPANY, Hamilton, Ohio 








Pinehurst Offset 


Prints,embosses, folds like sheets costing much more! 


Here’s a new way to go on a small budget— 
new Pinehurst Offset by Champion. Ideal for 
a wide variety of uses, including travel folders, 
maps and brochures, new Pinehurst Offset has 
been quality-tested, quality-controlled to ex- 
ceed all your requirements for a utility offset 
sheet. Fold it. Emboss it. Print black and white, 
duotone, four-color or up to six colors on it at 
top speeds (up to 7,000 impressions per hour). 


Pinehurst Offset’s bright white surface assures 


crisp, clear reproduction, high opacity holds 
show-through to a minimum. High “pick” re- 
sistance and good dimensional stability mean 
faster press runs—fewer press stops. 


in 50, 6O and 70O Ib. basis weights, Pinehurst 
Offset can be used on sheet- or web-fed equip- 
ment. Go Pinehurst Offset on your next low- 
budget job—you'll agree, it’s the best economy 
paper ever to hit your press! Your Champion 
Paper merchant is the man to see. 


THE CHAMPION PAPER AND FIBRE COMPANY, HAMILTON, OHIO 


This is PINEHURST OFFSET, 70 Ib. 





| Witt 


cable face Sidlinca olleds ures Bludiet vol 
furn of the cy ‘he r Plate pressure juse Jesh le fase o stick tightly to 


; 


renyfiiron Offset Press Blanket 


printing sut 


blanket backer with a 
hacker 


tibron offset pre hia t climinate tension 

its manufacturer face and to permit easy rep sieneiieel 
ture from existing blan The blanket, which has 
keted in New England for the past six 
months, is available in New York, Phil 
Washington, and 


been mal 
been introduced to the litho 
cust ma national basis 
inket was developed by the — adelphia 

Ali, ( he mical division of ( hic wo 


imaker of industri Phe Polytibron bla 


Baltimore 


iket has six major 

basic idvantages ording to Dewey and 
Alms 

ransters true image trom 

because it does not dis 


maces and 


' 
| 
tort under pressure. Line 
} 


walftone dots are impressed m the pa 


per with exactly the same 


sharpness as 
they appear on the plate 


Thi Polvfibron 


, 
compressible mn pressure IS ap 


remMoy ibl face Is 


plied, the ; inder the pressure com 
] ) 
cdisplacement 


presses \ ithout sidewis« 


2) Fidelity j 
compressibl ishion provides uniform 


issured because the 


nk transfer ¢ ra wide range of pres 
sures, compensating for unevenness in 
evlinders, pl blanket 
stock The bla 


surface pressure for a minimum of 


packing, o1 
iket prints at extremely, 


distortion 

} The blanket 
time because it eliminates the need for 
critical Sa king 


Saves makere ady 


tolerances. So gentle is 
ipplied by the 
bilesdion that it can be overpacked to 
twice the 
distortion 

1) The Polyvfibron blanket needs no 


rest to recover its original shape It 


irface pressure 


normal packing without 


prings back to shape immediately 

3) Plate life is extended because the 
blanket’s compressibility minimizes the 
"effect of solid rubber 


6) Replacement cost is reduced be 


CTASCT 


cause the cost of the removable face 


is only half the total blanket cost, and 
the blanket backer will last through 
several replacement faces. If damaged 
by a severe smash, the removable face 
is quickly stripped off and replaced on 
the original backer while still on the 
press 

lotal thickness of the blanket’s two 
parts « quals or slightly exceeds that of 
the conventional blanket. The backe1 
is applied first to the cylinder and ten 
sioned. The 


mounted on top without tension. The 


removable face is then 


result is a taut carcass and a relaxed 
top element 

The bottom of the removable face is 
coated with pressure-sensitive adhesive 
for adhering to the backer, and the top 
is coated with a thin printing surface 
applied by a spec ial process 

After the backer is mounted and ten 
sioned? the removable face is prepared 
for mounting by stripping off a poly 
ethylene release sheet protecting the 
adhesive. The adhesive is activated 
and the face is simply pressed on to 
the blanket backer under plate pressure 
by revolving the offset cvlinder one full 
turn Cylinder pressure while running 
maintains adhesion between the backer 
and face 

For information: Dewey and Almy 
Chemical Division, W. R. Grace & Co 
Cambridge 40, Mass 


Chemco Photoproducts Markets 
Powerline Transparent Paper 

4 photographic material for the pro 
duction of line negatives, known as 
Powerline Transparent Paper, has been 
introduced by the Chemco Photoprod 
ucts Co., Inc. The product differs from 
Chemco’s Powerlith or Powerlith Tvp« 
X films in that the base is a special pa 
per treated to make it transparent and 
water-resistant 

The base has been coated with a 
high-contrast emulsion identical to the 
Powerlith film, thus providing a medi 
um on whic h al line nedcative image may 
be obtained 

For information: The Chemco Photo 
L.I., N.Y 


products ( o., Glen Cove 


Triumph Economy Proof Roller 
Triumph Equipment Engineers has 
designed a new proot roller that will 
not flatten out when left on the ink 
plate. Called the 


Proof Roller, it is available in two sizes 


Triumph Economy 


For information: Triumph Equip 
6506 W alke rSt., Mir 


ment Engineers 


rie apolis 26 


The Triumph Economy oof Roller 
not flatten out wien it is l on the plate 





Multiplater Unit 
Available From ATF 


Che ATF-Gerson Multiplater, a step 


whine, was designed pri 


LJ} 
backboar 

>? ] 
accept plates in 


Ihy and h J 


Kodalith Liquid Developer 
Introduced by Eastman Kodak 
4 kK d i] +} ] aL 


developer solutions in the darkroom. It 
also eliminates both the time required 
to measure and mix powder developers 
and the possibility of contamination by 
Hoating powders, the firm reported 


Ki rdalith 


liquid ce veloper is highly concentrated 


Packaged in Cubitainers 


One two-gallon pac kage containing 
both solutions A and B in twin Cubi 
tainers, will make eight gallons of ful 
ly mixed deve lop. I 

The Cubitainer packaging, com 
bined with the Kodak dispe nser tubes 
makes darkroom solution preparation 
quick and clean according to the man 
ifacturer. The dispenser tubs 


serted through the outer carton at the 


designated spot and through the self 
ling plastic liner which holds th 

As much solution as is 

n off through the tubs 


spilling. The tube 


Acme Steel Develops 
New Wire Stitcher 


Acme Steel ¢ machine 
the Acme Steel 


a With cConvevor stack 


Stits hie I 


’ ’ 
s per book space« 
pre h pace 


matimum 


inches. Over-all height of the unit from 
floor to top of stacker is 5 
he ght of table from floor 


mately 32 inches 


Noro. 
IPpPronl 


| 


Phe company has indicated that a 


larger model of the G1 is being devel 


oped. The new unit, to be used with 
presses up to five streams, will auto 
and cali also bye 


equipped to automatically le | place 


mat ally fold COVCTS 


und cut reinforcing strips 
| or nformation | he 
Co 135th Street and Pe 


= 


( hic avo oi 


+} 


No. 7 Intaglio Press 
} 7 Intagl L 


New Eastern Blue-White 
New, more fuorescer 


Papers 


Duplic ' 

lantic Offset, Manife 

Dupli itor. and Man 
Fe rintormat 

ind Pulp Dis 

Corp., Bangor, M 


Prentiss Stitching Wire 
\ high-« irbon t } 

| veloped by the Prent 
Mill The hard temper bookl ( 
lesis ide NXNX. ha 


vire lf mated as Gi 
1) OOO 


wrve'ry Cle 


tensile strength of 200.000 ¢ 
pound per square inch, the firm said 

For information: The Pres Wire 
Mills, Riverside-Allov Meta 


Hl. K. Porter Co Irie Rive 
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Minifol automatically folds small package inserts to 


of an inch 


Minifolder iti Machine 


mach 

1} 
Supe Speed Ire 
manufactured by 
lefel West Ger 

mat hun 

mite, each one 

four par 

lds) to the 

Speed reported 


The paper 


unit 
i table with di 
re antomats 
led to the next 


ire mounted. be 


Litho-Rite 


Smith-Cor 


Paper Offset Plates 
ia Marchant Inc. will 
line of paper offset 
pplies under the Litho 
»-Rite Plates are said to 
ible no curling and 
istant. Smith-Corona’s line 
ll tvpes of direct image 


for xerog 


h item ff et proces 


hal \l ul 


I pach ive pelted va 


hind each folding unit to carry slitting 


ind scoring attachments. The machine 


has at stepl \ iriable * ced drive 
kor iife 


142 8S. Sherman 


mation: Supe 


OW ms 

Chemco’'s neu pre nduct for engraving coat 
ings Paes fae Resistant, gives high etch- 
: resistance, short exposures, and speeds 


the developing 


r and hardening procedures 


Vyna-Top Resistant Introduced 
By Chemco Photoproducts Co. 
Chemco Photoproducts Co., Inc. has 
introduced Vyna Top Resistant, a new 
polyvinyl alcohol resist. The develop 
ment now makes possible operations 
such as reetching, double printing, tint 
printing, and ink printing, which here 
tofore have not been practical with 
PVA resists, the company claims 
When reetching, the 


away evenly with the metal, permitting 


resist etches 


visual control to anv desired value 
Doubl printing ancl tint 


printing are performe d with the aid of 


ink printing 


two companion products, Vyna-Top 
lint Print Solution and Pre-Tint, both 
formulated to work with the 
resist, according to Chemco. Othe: 
products in Vyna-Top line of chemicals 
ire Hardener and Dye Concentrate 

For information: The Chemco Pho 
toproducts Co., Glen Cove, L.L., N.3 


spec ialh 


r 


nuArc Co. Develops 
Dual- -Purpose Tables 


of tables. d 


lineup tables or as reg 


An v line med to be 


at table s h is been mtro 
According 
register 


wi 


Heth Fe 


ter-and-re 


duced by tTi nuAre 


to the manufacturer 


ud-repeat feature say time 


making } lates ng multi 


sheets. It is designed around the ad 


oO! mak yl press 
justable ste ps that ride on removable 
parallel to the geal racks 


pi wided for the 


bars running 
Six Stops are 
| 


nd six on the sic 


sets the 


front bar 
le bar. The operator 
stops for the original plate 
bindery lavout sheets, then re 
moves the bars ith the stops 1 
sets them aside until the job 


has been run. If it is necessary to scrib 


press, O1 
} pos! 
tion and 
new ates or make multiple press 

in be put back in posi 
oO! ginal iob accurate hy 

mpany reported 

stops in the conventi nal 


manne t} table becomes al 


table The humir 


table incorporates the same 


ineup 
ated portion of the 
lighting 
mechanism used in nuArc’s light tables 
Other features include a storage tvpe 
rk holders and a side 
ilibrations on straight edges 

For information: nuAre Co... In 

1110 W. Grand Ave 


Chi ago 5] 


Dual-purpose_ register-and-repeat lineup 


table § are be ing made by thre nuArc Cr 


New Weatherproof Bristol Sizes 

rhe Riegel Paper ( orp has an 
nounced the addition of two new sizes 
to its Weatherproof Bristol line. The 
sizes are 22x28 grain long and 28x44 
grain long, in both 300M and 600M 
basis weights (24x36 

For information: Riegel Paper Corp 


260 Madison Ave., New York 16 
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PDI Announces New 
M-R-X Offset Plate 


An ottset plate process which saves 
metal through multiple reuse, has been 
introduced by Printing Developments 
Inc.. a whollv-owned subsidiary of 
Time Inc 

Known as M-R-X (Metal Reuse X 
] 


limes), the new plate is the only wipe 


on process on the market that can be 
reused, according to PDI 
M-R-X features a pretreated metal 
pl ite and speci il chemicals which 
make it possible to use plates over and 
gain. Metal is saved by applica 
t an M-R-X image remover and 
conditioner which removes the 
image and reconditions the plate 
additional use. There is said to be 
little wear on the plate. Full-scale pro- 
luction of M-R-X is now being carried 
m at PDI’s Racine, Wis., plant 
PDI also markets Lithure and Lith- 


engrave plates for the offset industry 


nd an electronicallv-scanned color 
separation service from PDI Scanner 


Studios in the United States, the 
] 


United Kingdom, and Europe 

For information: Printing Develop 
ments, Inc., Time & Life Building 
Rockefeller Center, New York 20 


es begin to disappear when M-R-X 
Remover is apy lied to plate surface 


plate in M-R-X Conditioner 


minutes prepares it for im- 


} } 


storing for later use 


New Electronic Enlarger 
Developed by LogEtronics 

A new enlarger for both color and 
black-and-white photography, has just 
been developed for LogEtronics, Inc 
The new development in electronic 
equipment for photographic printing 


utilizes a moving spotlight source simi 


90 


Cagef Enlarger 
From Amsterdam 


Amsterdam Continental Types & 
Graphic Equipment, Inc. has been 
named U.S. distributor for the Sx10 
inch and 10x16-inch models of the 
Cagef vertical enlarger. The unit is a 
specialized photographic machine now 
manufactured in Italy to make enlarg 
ments and reductions 

All movements of the 10x16-inch 
model are motor-driven and remote 
controlled from a push-button panel for 
power focusing Located in the front as 
sembly, the 10x16-inch unit contains a 
snap-set, four lens revolving mount 
with lens focal lengths ranging from 
84% to 18 inches. Enlargements of up to 
seven times may be obtained with these 
lenses and up to 11 times with a special 

six-inch auxiliary lens. Reduction ra 
Enlarger, for both color and black-and- tios of up to four times are standard 
white photography by LogEtronics In ind the use of an additional six-inch 
lens allows reduction ratios of five 


lar to the light in a television tube, the 
times The 


manufacturer reported. Scanning the 
i three-lens mount and a built-in filter 


smaller model contains 


photographic negative to be used 


] 


aking al nlarged print, it vari in . 
makin in enlarged prin iries rhe -e vill al 


1Ox 16-inch iso f 


brightness automatically as it moves , 
smaller trar sparencies bee 


across the picture 
. use lenses with short focal 


The LogEtronic enlarger then per 1 , 
th 1 ill reduction and enlargement 


torms automatic: \ ind electronis ill : 
i ; It is equipped with five rlate 


the process known as dodging, which 


is usually done by hand to vary densi 


frames, each with tl 
ties in the enlarged print According to 
the company the result is an infinite 
number ot exactlv-alike enlargements 
with improved color densities 
For information: LogEtronics, In 


500 E. Monroe Ave Alexandria, Va 


Ink Viscosity Control System 
Developed by Bendix Corp 


An ink viscositv control svstem 
use in gravure and flexographic 
Ing plants has been deve loped 
sendix Corp. The system features 
tinuous automatic control for 12 press 
stations within 1,000 feet 

Known is the Be ndix | ltr i \ 
son, the svstem maintains printing 


viscosities bv automatically and contin 


' 
0 


uously adding solvent directh 
reservoirs. Solvent is added in small 
amounts on a continuous basis. Accord 
ing to the manufacturer, this prevents Specialized Italian photographic machine 
upset of the ink balance and eliminates can make enlargements and reduction 
the need for operator judgment in add 
ing quantities of solvent ments for the addition of automati 
The heart of the Ultra-Viscoson loader units. The 8x10-inch model con 
the probe which measures viscosit i tains three specially designed plate cal 
a function of the viscous dr wonavi riers. A safety device svstem includes a 
brating reed element. A small volume red light located beneath the front as 
sample svstem has been recently added sembly for the projection ¢ ise] plus a 
by Bendix. which eliminates handling second red light for convenient reading 
of the probe of the lens stop 
For information: The Bendix Corp For information: Amsterdam Conti 
Cincinnati Division, 3130 Wasson Rd nental Types & Graphic Equipment 
Cincinnati 8 Inc., 276 Park Ave., S, New York 10 
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It was your secret weapon. \ into the pile and send the 


shooter.’ With it, you could hit am | You no longe 


your pride is in your work 


printing 7s something to be proud about 


Good papermaking, too 
Price iction in doing the job 


ll. An 





Faster folding with 
ATLANTIC COVER 


ATLANTIC COVER scores well. Folds and refolds without cracking. It is 


surface-sized on both sides for clear, sharp impressions. Printers get easy 
feeding and fast delivery because ATLANTIC COVER lies flat. In bright white 
and eleven sparkling like-sided colors. Antique, Ripple and Deep Etch 


finishes. One is sure to fill your needs. 


45" EASTERN 


STANDAR ACKAGING RPORAT NW. RAN 2M 


or press 30 up at 4,000 


ne 


screen 


v 


blue, black. Press plates 
osit 


ves 





MONTH’S 
NEWS 


Devoted to timely items concerning men end 
events associated with printing. Copy must reach 
editor by 15th of month preceding issue date 


LPNA to Mail 
Exhibit Material 


Announcement brochure and entry 


or othe 


Lith 
( ompetitior ind 


Lithographic 
Exhibition 
by Lithographers and Print 
due for 

} 


) lithographers 


thor ire 


and 


" f Consoli 
orp head the 
naming 36 
irt experts to 
} 


cite who 


will 


52 cat 


brochure d sentry 

by Walter Frank 

mmercial artist 

iM btained | vritter 
ed to LPNA Award 


m L100 


reque sts 
mpeti 


Ne WN 


LPNA Extends 1961 Convention 
To Six Days, April 30-May 5 

Phe Lithographers and Printers Na 
tional Association has extended the pe 
riod for its 56th annual convention next 


vas done to give members 
for transacting business it 


ipating im convention 


» partie | 


Phe meeting will be held April ) 
Mav 5 at the Hotel 
Phoenix, Ariz first two days will 
be devoted to Label 
Manufacturers Division. General mem 


Arizona- Biltmore 
| hie 


sessions of the 


bye I ship and produc t ZrOUp SESSIONS will 


be held on the other four days 


Nathaniel Gamse Elected to Head 
LPNA Label Manufacturers Div. 


The Label Manufacturers 
of the Lithographers and Printers Na 
tional Association held its fall meeting 
Oct. 17-19 at 
Beach Hotel 

Nathaniel Gamse. of 
graphing Co 


Division 


Chicago’s Edgewater 


Litho 


Was ady ance 


C,amse 
saltimore | 
from vice-president to president, suc 
Rossotti of Rossotti 
Lithography Corp., North Bergen, N.] 
Mr. Gamse's successor as vice pre sident 
is Leo P. Blank of Stecher-Traung Lith 
ograph Corp., San Francisco. W. § 
Martin of the Wheeler-Van Label Co 
of Grand Rapids, Mich 
Oscar Whitehouse 
with John A 
] 


Verne ral Counsel 


( ceeding ( hark s ( 


Was reelected 
treasurer continues 
as secretary Bresnahan as 
Muirson Label 
Co., a division of International Paper 
(o., and Rav Kautz. Allegheny division 
of the Standard Packaging ¢ orp 
named to serve as directors 
alks by Mr. Rossotti and by Mi 
Whitehouse ired the first 
Phe retiring president reviewed the la 
and the 
secretary forecast the economic outlook 
to label sales 
ene! il counsel's re port 


lea] 


presided 


Ceorge | anglois ot 


were 


Session 


bel industn current status 


in relation Registrants 
also heard a 

Nathaniel (; 
the second session 
of Booz Allen & 


cussed sales ¢ mpensation 


Lmrise during 
Thornton W. Snead 
Hamilton Co 
Herbert 


Morse reported for the public relations 


dis 


urrent labor problems at 
label were re 
LPNA’s industrial rel 


director Boris 


committee. ¢ 


fecting the 


industn 


viewed by itions 


] 


re nnt 


ink Newfeld of T nto, Ont 


pre 


l.), and Lucien G. Rolland, president of Rolland Paper Co 


vid 


Company mergers, consolidations 
and acquisitions came up for discussion 
at the final Speakers 


Howard Nvberg. assistant to the 


were 
Bell 


& Howell Co. vice president tor organ 


session 


ization planning, and Jack Kromberg 
certified public accountant, New York 
Cits 

Mi Nvberg called fer 
Don't 
merely to SIZ¢ he acl 
Don't merge without the benefit of 
The key to 


iccesstul me rgers 18 the ability to rate 


caution 
( mnsidering mergers 
mcrease ised 
WIS¢ professional counsel 


them as means for ac quiring something 
needed for growth, and also the ability 
to plan in order to protect that growth 
Ask vourself these questions 

Do you know your own shop? Do 
vou have a profit plan? What is youn 
Have 
the gap between running vour plant 
full blast with present facilities and the 
fact that vou 
untapped resources, making a merge1 
What price are you pre 


financial condition? you found 


may h ive conside rable 
unnecessary? 


pared to pay for success? How much 
risk can vou afford to take?” 

The 
ers in the printing field is far below that 
according to Mr 


He said this was due to the 


percentage of successful merg 


of national industry 
Kromberg 
fact that 
iware of the necessity for give-and-tak« 


printers are not sufficiently 
during negotiations. Remember that, if 
ou trv to get the edge in a deal, it may 
prove to he a sword. double edged and 


Che other fellow 


some thing too ' 


very sharp is out to 


make 


f printer's rule to 
Pul lic Library. He l; ing 


f Typ raphic Designers 


of Montreal, Qu 


iript rn ¢ 


nt of the So 





eS 
*eeeeveeee 


m Glover (treasurer 


National Association of Photo-Lithographers are (front Wells (past president), Willia 
-president), ]. Thomas Morgan, Jr. (1960-61 pre ‘ vf ve rnegie (secretary ute wlerstrom (executive 
y Rinehart (immediate past president). In the s id row (1. t ire Rober isli executive secretary 
tiley, Carl Schaubel, John Kuentz, William A 7 Arthur I ) Hug shton, Merle 
liam J. Smith, and David Gandelman. In to; w (1 f e Bernard Sears rl lle well Dummer 
Sr.. Robert Kelley, Ralph Butler, Arthur roma frinkman, R }. Howard, and Frank Turner 


Morgan Named NAP-L Head at Annual Convention 


al Associatio1 of Phe if ymhnson. contre er \\ A. Are mimiutt 
rs re ported late last month ger Co., Brooktie ld Wis lars 
its talk on “Budgetary Planning 


S00 persons attended 
trol Deprec ation 


nvention and exhibit 


5-8. Walter E. Soder ues in the Econom 
| topK taken by Mi lton 


Vice president wa 
1 for president of the Recording 


presel ted a record 


ms and exhibits. Mem 


1.275 firms, he 


president is J 
Litho-Krome 
He succeeds Stanley 
I. du Pont de Nemour 
Hudders of the Record 
itistical ( orp., New York City 
d vice-president. William H quality control. Subjects 
nev Lithograph ( Bo 


was elected treasure! 


] 
moder 


of Consolidated 
Carle Place 
tarv. Walter | Pont Mater 


iS named secretary a 
ym will continue as executive Quality Control.” I ff 
7 \ pare hh, Oth 


nt, and Robert S. Emslic pervisor of quali 
secretary solidated ,ithog: ip D poke on “New 
Case History of Our Quality Contr Mak 

Robert E. Wood quality manager 
ngton Univer 


the Racine, Wis., plant of Western ish 
Co na ime lrousdale 


graphing 


] 
1s 


named executive 
r. Ir.. will continue as 


intant. The latter three offi 
1 the New York headquarters 


Printing and Lithographing 


Lithog: pray laminating dis 


and exhibit Quality Standards in 
luled Mr. Morgan 
Sept 27-30 Luncheon speaker Thursday noo: dec t itternoon 
ntion ope ned on Wednes was Harrv Hershfield, humorist ! ithographic P 
with Reymond Blatten cartoonist. The afternoon was open umm 
Public Printer of the United visits to the exhibits hie ;iation 
he Frida 


presenting the invocation. A Friday was a full of talks fon nee was held 
The Financial End of Lithog Paul J. Hartsuch. techni mrad Hilton's grand 
Decl The all-day technic il 


xcupied the entire morming 
iding off was Frank R. Turn- | 


tion s cost accountant 


mvention 
| 
umium ¢ 


| ror Hote 1¢ ommodore in 


delegates. D1 
cal assistant for the Lithographi« 

nical Foundation, Chicago spoke on ird vas attende 
LTF Takes a New Look at Zin He ich session 


Costs ] rom a Small Li Was followed by John | Krone rib rg The 
R chairman of the LTI public relations Turn to page 


ssocia ' 


ewpoint.” Thomas 
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NEW! 
FAST! 
ECONOMICAL! 


| Dntroducing the ... 
As gf, [ce GF | 


The new VIKING 41 marks another advancement in 
modern letterpress printing. This efficiently designed, 
high speed flat bed press will maintain precise 
printing quality at’ speeds up to 4,000 I.P.H. 
Yet it is economical — both at time of pur- 
chase ahd in terms of more profitable pro- 
duction output. Some of the VIKING 41 
adyanced features include: stream 
feeder, steplessly variable tape de- 
livery (independent of press 
speed), modern power con- 
trols, uniform inking sys- 
tem, minimum floor 
space required. 
For full informa- 
tion, write or 
phone today. 
Max. sheet size 
Si" x 41” 


Max. speed 
4,000 |.P.H. 











t— 






EJ a 
amd: 
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Also inquire about other models: 


Sheet size Maximum speed 
TIRFING 48—37' x 50%" 3,000 IPH 
TIRFING 41—31" x 41” 4,000 IPH 
VIKING 48-37" x 560%" 3,000 IPH 





aneG PRINTING MACHINERY, INC. 


400 DELANCY STREET, NEWARK 5, NEW JERSEY 
TEL EPO HE SAREE TT F322 s 








Metal Decorators Discuss Food 
Additives, Management Methods 


Major emphasis was on research and 
ing in management tech 
ues at the 26th annual convention of 
National Metal Decorators Associa 
Oct. 17-19 in Washington’s Shore 
m Hotel 
There were more than 400 delegates 
present whe n Harold \W Lee ot Rock 


the sessions to order and reported the 


iq 


outgoing president, gaveled 


highest membership in the association's 
history 
Einar T. Wulfsberg, an official of the 
Food & Drug Administration, Depart 
Health, Education, and Wel 
discussing the new Food Addi 
Amendment, told delegates that 
as the materials used for exte 


tings for metal food containers 


ment 


luding the lithography, printing, col 


i] ] 


} 
l | sorts do not come 


ind abe ls ot a 
mtact with the foods and could 
asonably be expected to change 
emustr\ t foods they are not 

the definition food additive 

Wulfsberg pointed out that can 


v being con 


experiments are 

FDA scientists and that 
and if these are conclusive, show 
it the various « satings now being 
re ibsolutely harmless to the 


ntainers, the FDA will issue 


Harris-Intertype Corp. Names 
H. M. Dirks Vice-President 
Howard M 


rt 


Dirks has been elected 
of pe rsonnel and corpo 


the Harris-Intertype 
( leveland 
equip 


ment produc ers 


preside 


( orp 


printing 


an order that, in effect, will describe 
present coating and labeling methods 
that are safe and give them legality 
Ceorge A. Mattson representing th 
Printing Industry of America, Inc 
speaking on the subject, “Lithography 
Looks to the Future, 
ly on the fact that the lithographic in 


dustry has not kept pace W ith the rising 


‘ bore down heavi 


productivity of U.S. industry generally 

in spite of the unparall led demand for 

lithographic products 
He declared that the 


week, increased labor costs 


shorter work 
jurisdic 
tional and other proble ms with unions 
shortage of skilled labor and manage 
detined 


re garding man 


ment personnel and poorly 
policies, particularly 
agement’ s right to manage have had a 
decided impact on lithographic man 
agement in recent vears 

Mr. Mattson said that a manpower 
shortage of critical proportions is build 
ing up for the lithographic and printing 


branches He 


research efforts between 


industries in all their 
} 


urged joint 


various associations serving the indus 
try to promote a greater spurt forward 
both in productivity and in training 
suitable personnel] 

Other spe akers and subjects were 

James Low—*Prescription for Good 
Leadership . 

Emil F. Sova 
lime Standards 

Walt McEvills Lithographic Bla 
kets—the Heart of the Offset Press 

Dr. Howard L. Gerhart—“Resear 
Approach to Fast Cure Coatings 

Donaldson Hurd, who showed 
Something New | 


How to Set Ml iu“ hin 


Pont movie 


Cangal 


of National Publishing 


the Sun.” and Michael H. Bruno, who 
gave a “Research Talk.” 

In a general discussion session, Wil 
liam Kerlin and Henry Bates discussed 
Pyles and Bruce 
rollers and 


coatings, Clarence 
Hubbard talked about 
George McClain and Harley VanVleet 
discussed metals 

At the closing banquet session, Wil 
liam W estphal of Brooklyn was elected 
president he was last vear’s vice presi 
dent. James G. Smith of Crawtords 
ville, Ind., formerly secretary-treasurer 
was named vice-president. George I 
McClain of Baltimore was elected se« 


retaryv-treasure! 


Named Sales Chief 


Keele Ir of Lowell Mass 


has been named sales manager of a 


Jame S I 


newly-created general printing prod 
ucts cde partment 
in the Dewey and 
Almy ( he nic il 
division of W. KR 
(,race & 
Cambridge, Mass 
The announce 
ment was made 
by Russell I 
Haden Ir... vice 
preside 

charge ot 

ind Alm) 

fibron division. Mr. Keefe will 

ot marke ting Ds wey und Alm) 


James ] Keefe Jr 


charge 
new Polvfibron offset press blanket 
other products now under development 
for the printing industry. Introduction 
of the offset blanket last month marked 
the entry of Dewey and Almy into the 
printing industry. The new department 
will be 
yroduct deve lopm« nt. For 

lf Mr. Keefe has he 

ss blanket developme: 


responsible for sales and new 


ha 


Mr. Dirks former 
ly was vice-presi 
lent of the per 
sonnel division of 
( urier Corp S\ 
use, N.Y 

he had 

d for 13 


years Be fore join 


pn 
Industry of Washington. D.C. Other officers are (1. to r.) George P. Mall 
sociation s executive secretary: James M. Evans of Evans Printing ( tres 


]. McArdle, McArdle Printing Co ce-president, and James R. King, Rex En 


recording secretary Offu ers were elected at the association's recent 46th annual me 


Howard M. Dirk 


ing Carrier he was 
| relations director for Pertect 
rp., Hagerstown, Ind. Mi: 

if the Na 


a tormet director 
Association of Manufacturers 








currently vice-president of the 


il relations committee 





member of the personnel ad 
the American Man 
m and of the person 
committee of the United 
‘ 


1 
he S and Councils o 


trustee oft the 
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Safeguard for 3 


— 


our most important 


industry resource... 
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They re practicing Conservation on a major scale in 


ALN; ae the heart of Lower Manhattan—at 13th Street and 
aT HE WPHEE iy : University Place 


That's the location of the Eve and General Diagnostic 
Clinic operated by Local 1, ALA In Cooperation with 


lithographic management 


Here a corps of spec ialists, through « xpert diagnostic 
work protect the evesight, general health, and effi 
ciency of some 8,000 highly skilled ALA members 


You can hardly exaggerate the importance of cleat 
vision to craftsmen working with high-precision 
lithographic techniques. Keeping the trained eves of 
these men at their best is vital to everyone concerned 


with fine lithographic reproduc tion 


The Eve and General Diagnostic Clinic administered 
by Local 1 is typical of ALA activities devoted to 
lithographic industry progress...activities that go far 


to explain the remarkable record of increasing pro 





ductivity, lower costs, and constantly higher quality 


Optician grinds ee es glass lens that have made lithography the most rapidly growing 
it Local 1 clini All lenses are ground S ; ? 
from No. 1 achromatic optical blanks method of reproduction in the graphic arts 





essary when 


tion for making plates 


ore way ALA craftsmen maintain top form 


equip ient—an important 
ocal 1 members’ health 


Expert scans X-ray at the clinic. Modern medicine Checking press heets for juality requires a keen eve 
promotes craftsmen s efficiency along with health Local | pressmen work for precise register and tone 





A Good Craftsman Is Good Economy An ALA Pring iple 


Local 1 promotes lithographic progress in all these ways 


1 Founded On i Of Mind 


} 


ym Dus 


of the latest technica 


} 


nd equipment ithoe phy A New York Trad 


bers frequently exch inge journevmet 
on technical matters 

\fembe rship Meetings. Shop Meet 

s Meetings, Council Board Meet- 


nd Apprentice Meetings 


vrading of ¢ 
! ’ 
Tl ith fechni al chances 
nro. 
Dp! 


j } 
sive Technical Training mum opportunity tor advancemer 


ALA apprer \ by technological d velopments 


WHAT IS Al 


rattsmet 


A is committed t« 
All officers 
ferendun 
Local No. | has carried forward this dition of union democracy and 
1 the metropolitan a: yf \ ork ving th acting needs of the 
| J 


concentration of publishing inl rons 1 graph arts enterprises 


T 
i 


AMALGAMATED LITHOGRAPHERS OF AMERICA 
Local 1 * Edward Swayduck, President + 113 University Place, New York 3. N. Y 
tS 





Safety Council’s Printing, Publishing Group Meets 


Che Printing and Publishing Section 

of the National Safety Council met in a 
full-day session Oct. 18 at Chicago's 
Conrad Hilton 

Hote lduring the 

Cou il ‘ annual 

On the 
morning of Oct 
1S Bernard J 


Davmans, gene ral 


COnLTCS 


manager of t] 
Printing Industry 
Ameri i Tric 


mared 


Frank F. Pfeiffer 
Get 


\ 


Dayton Award 


Du Pont to Move Department 

Phe Du Pont photo products dey 
ment New York district he adqu i! 
vill be moved in mid-1961L from th 
Manhattan section of New York City 
to Secaucus, N.J. Fenner G. Headley is 
New York district manager 


Mrs Jovce Benoit RN 
nurse for the New York Times, dis 


supervising 


cussed the importance of an industrial 
physician-nurse team in the safety pro 
gram of a large newspaper plant The 
team’s major importance, she said, was 
In giving preplac ement physical exami 
nations and in counseling workers on 
health care 

Amplific ation of pre plac ement phy s 
ical examinations came from Dr. John 
Pohlm in, associate medical director of 
R. R. Donnelley & Sor Co hicago 
He said the main purpo 

ition | ist I Vorking 
the Working nviro rit Tle 
most ngen t n Donnelles 


te 


ritice because 

vith the firm 

ical defects 

ovel 

them before grea for na expense 
ire devote 

mn TF ’ linator of 

the New Yor described the 

newspaper program and the 

help the Times received from the New 

York State Department of Labor in set 

le asu 


| 


mac 


t mac 


vev of the printing plant ind 


ting it up The departmer 
" 

mmendations for 

ording t< 
Nose ha plants 

becoming an increasing pr 
Safety di 
& Litho 

graphing ¢ ) 1 roughke psu N.Y 


} 
He SULELECS lacement exami 


' ' _ 
mations should mechice ining tests to 


, 
claims of 


i later date 


protect the empl 

| of hearing ar 

H. Burt Wallace 
oordinator, deseril 
involved i 
plant nto a new building He 
solvents and the 


newspaper 
} 

Iso dis 
CUSSE ad the 


tire ha urd 


, 


in ndnustry displ 


f Twin Cities rec 


ned to inf 


rtunitt 


mys were part of a career « 
ently at Minneay 
rm student « | 


offered to young pre 


Robert F. Reed, the chief research 
chemist at the Lithographic Technical 
Foundation laboratory in Chicago, re 
ported on the foundation’s studies of 


He em 


phasized the importance of training 


dermatitis in printing plants 


workers to avoid skin contact with bi 


chromic acid compounds, 


chromate 
and many other solvents 

Gordon Rosberg, safety director for 
Richter-McCall & Co., Chicago, called 
for more serious attention to formal o1 
ganization of the safety promotion ef 
fort in every printing It is im 
portant to give or n in the plant 
speciti iuthorit afetv—by defi 
ite appomntment—ar vith a speciii 
title to cover this phase of his duties 
vhether it is a full 
Mr. Roseberg said 

D. H. Grothaus, safet 
the McCall ¢ orp., Dayton Ohio, wa 
elected general chairman for 1960-61 
vith Mr. Juroff as vice-chairman 

The National Safety ( | 
t il ( onterence which ncludes ill « 
the council's industrial 
meet in Philade Iph 1on Jan. 25-26 ar 


again in Chicago May 10-11. Ne 


vear Ss congress W he Oct 16-20 


part-time iob 
director ol 


S 


oun il s Indus 


ctions, will 


Chicago 


REE Council Announces Dates, 


Places for Annual Conferences 

The Research ind Engineering 
f the sraphic Arts Industry 
lates and pl ces of 
its next two annual conference 

Phe 11th Annual Conference will be 
held May 22-24 at the Hotel Fort Des 
Moines, Des Moines, Ia. The 12th An 
nual Conference will take place June 
1-6. 1962. at the Sheraton-Park Hotel 
in Washington, D.¢ 

Further information on these meet 
ings mav be obtained from the coun 
cil’s new headquarters it 1411 K St 
NW... Washington 5, D.( 


nference sponsored 
lis \ itional High School 
ounselors and printing, art, and journal 


by the printing and allied fields 


} 





ently in New York City to plan the committee's activities for the m 
right Mark R. Burns, Walter Kubilius, Geo 
i d Loe he Milt n Aing Sif 


Carnes 


hard Knigh 


are 


Litho Book Manufacturers Study 
Growing Market and Web Offset 


Che Lithographic Book Manufactur of solving paper problems m 
s ( 


Lithographe rs mittee was named to ne gotiate with the 


Printers National Association stud 


f tl 
rit 


mmittec of the 


issociation in an eftort t improve com 


munications between the 
book lithograph 
printers in general The 
} 


subcommittes 


vrowing book 


b off 


papermake 


We set o1 rs 


26 meeting member 
will prepare 

\ the next meeting of the main group 
the Hunt s mad 
for the Book Manufacturers’ Institut 


ncic ited that sales vould | 


Discussion of rve% 


billion In 1965 ibout 
5 iverage. It 
195S ( ETISUS ¢ 


] 
kK Sales 


imports 1958-59 


d improved commu that the 


1.4% 
1954 to S417 


DOOKS 


nere 


“Wh 
iil 


] 
Sales 


editor of Bool 
noted the 
veb bool er phi 


$116.2 


Book 


18.39 Sé 


nexpressed 


mitteeme ! 
film 


mportat 7 t 


The t mittee of the Lith ipher 
ts retiring an Everett } Bowden 
itu. Member l.tor are Read 


Herbert Brod 


chau 


' re ‘ 
ETC 


! 
10.000 run 


209 


the entage 
paper 
mitt h as 
Need for more study of the pros and 
t web ottset book 
mpted appointment of a 
] 


liscuss the possibil ties 


production 
ommiuttee 
£ conduct 

g a detailed survey 
Mr. Bulkeley reviewed the 
mmittee’s contacts with the Printing 
Manufacturers Association The 
} conferences was to 


ot these 
better paper 


main 


"aper 
mose 
} 


int up the need for 
| isa means 


book manufacturers committee of the I ithographers and Printers National 


f 


LPNA Cost Group 
Approves Projects 


rhe I ithographe rs and Printers Na 
tional Association has plans for provid 
ing its member company managements 
with better for 
plant operations. Projects approved by 
the cost 


tools more profitable 
accounting and financial man 
committee at its Sept. 29-30 
New York City 11 
public ations dealing with such subje cts 
as the ol 


ments reports for 


wement 


meeting mn include 


Importance return on invest 


adequate efficient 
US¢ ot plant labor determining produc 
more 


iridid CIS 


tion line contribution to profit 
effective control of estimating 
tribution of selling and administrative 


‘ \pe mses 


Kaum 


tblicatio 


t 
i ste 


plant. LPNA’s 


is nsidered: times 


Budyet 


nfere 


Omit 


ecenth 


is « 


reassure 


Nekoosa Envelope Converters 
. 
ara i ‘ 
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Bindery Automation 
is profitable with 


Speed-Klect collators 


When you automate your bindery with a 
Speed-Klect Collator you join over 550 Speed- 
Klect users who have proven that a Speed- 
Klect in their bindery pays off in additional 
profits. These successful printers and trade 
binders know that slow, old-fashioned hand 
collating or semi-automatic methods in the 
bindery often cost them jobs in competitive 
bidding. Speed-Klect Collators automatically 
gather and glue one-time carbon forms and 
collate signatures, pamphlets, manuals, and 


single sheets. * 


Speed-Klect accessories include; Slitter- 


Trimmer ... Interleaving Delivery . . . Criss- 
. Stitcher ... Pamphlet Folder... 
and Creeper Delivery. Sizes 3 to 9 stations. 


Cross .. 


A request on your letterhead will bring speci- 
fications and complete information. 


DIDDE-GLASER, INC. 


Designers, Manufacturers, and Distributors of Graphic 


General Office and Factory 
12th Ave 


Arts Equipment 
Way and West 
ervice Office > 


Dept. P11 
90 H Emporia, Kansas. Sales 


in New York, Chicago, Los Angeles 





Photoengravers Stress Advertising 
Technology at Buffalo Convention 


Representatives trom 779 tirms met 
American Photoengravers Asso 
tion's 64th annual convention at the 
ler Hilton Hotel in Buffalo, Oct 


Max B I 
(,1 iph < 


re ssed the need 


i na neral manager of 
ice N\ ist Pres Greenwich 
aesc! bed the proble ms and 

f the ph jtoengraving indus 
ed t} I lf g 
SS ithe need tor courage 


nt John McMaster ot 


Eastman Kodak Co. discussed modern 
masking methods 

A panel discussed the progress mad« 
with w rap-around plate s and the efforts 


to find photoe ngravers to make plate s 


S Herb rt Hitch 
2nd Vice-Pr 


wperation among unions was 
for by Wilfrid T. Connell, presides 
the International Photoengravers 
ion of North America. He said the 
cline of the photo di 


made union and 


graving wu 
man 
tion imperative. He 
ion that there 
ill { mbr cng Cra] 


Dr. Marvin C. Rogers, executive di 
rector of Photoengravers Researe h 
Inc., Chicago, detailed progress made 
in photoengraving research, and Don 
ald B. Alnutt of the Philip A. Hunt Co 
Palisades Park, N.J 


advances in the PER ¢ opper process 


told members of 


\ panel ot seven members moder 
ated by Russ Daley of R. R. Donnelley 
& Sons Co., Chicago, discussed color 
scanning in photoengraving 

On the last dav of the convention 
Otto Isenschmid, vice-president of the 
Hivic Corp New York. detailed ele 
tronic masking na engraving equip 
ment, and ¢ A. Bostwick, APA cost 


ommended ¢ t 


a it 


vanity 


Phe 


Duensing of 

wo. W. Bavne Gi 
Photo-Mechanix. Ine 
essity of up-to-date equi 
B. Fry of Dow Metal 
Midland, Mich... dese: 


E. Collins, fir 
bert Hitch 
WW kK James 


Harry Hillman Dies at Age 80 


The Inl 


1 
i emploved 


By J. L. Frazier 
Harry Hillman, edito 
Printer trom 1917 
Evanston, II] 
SO. Born in Ex 
America at an ¢ 
printing trade 
came a prootread 
o 


lant of the 


i 


] 
ra 


1 
i 
C1 
] 
emp! 


then chiet ed 


Quilkin in 
Mr. Hillman, during 
| 


served as secretary of the 
f the United Typothetae 

w Printing Industry of Am 

1 was one of the found 
ciety of l'vpographi Art 

Henry O. Shepard establis} 
Inland Printer in 1883 
zine company being all but comple 
owned by the She pard Printing ¢ 
i time prior to the sale of th 
Shepard Co. to the James 
and of The Inland Printer to the Mae 
lean Publishing Co. in 1927, Mr. Hill 
man served also as president of both 


( orporations 


exoouty 
ngton head 
to edit The 


Ve 
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Now's the time to move up toa 


PEARL 


(trade-ins were never more liberal) 


Make the printing world your oyster with the Pearl 19” x 25”. You'll turn out 9 by 12 
and 8'2 x 11's four-up at 8000 iph! 

The Pearl's a big, brawny, precision press, built to register perfectly and run quiet 
even at 8000 iph. You'll like the ink coverage 20 rollers provide. The 60” feed 
capacity. The special device on the delivery end that enables you to unload without 
stopping the press. So why waste money on an obsolete press when you can handle 
all popular sheet sizes faster, easier and for less with a Pearl 19 x 25. Especially now, 
when all Pearl dealers are offering . . . 

the most liberal trade-in allowances in history! Yes, now you can save big money 
on the big money-saver: the fast, quiet Pearl 19 x 25. Write or phone your nearest 
dealer for full details, or: HCM Corporation, 80 Varick Street, New York 13, N. Y. 


CORPORATION 





Direct Mail Convention Hears Forecast for 1960's 


Che Direct Mail Advertising Associ- 
ation’s 43rd annual convention Oct. 9 
13 in Miami Beach, Fla 
endance of more than 1,200 persons 


drew an at 


+ 


who came from all states and several 
foreign countries to hear spe akers fore 
ast new worlds for direct mail in the 
1960 s 

Robert F. DeLay pre sident 
} for the first six 
was $1,031,644 
the $960 


709,967 volume for the same period in 


1959 


report 
} J 

ed that dollar volume 

months of this vear 

595 


This Was 7 3% above 


1959 volume was underesti 
to difficulty in computing 
Actual volume for 
$1.930.58S.964. a 6.8% in 
1958. Mr. DeLay 


f this vear’s first 


igure for 


i tal 


, + ] ] 
mated due 


] 
postal rates rises 


59 was 


] 


rease pointed 


OvVeT 


ut that the 
} | 

ilf shows volume still rising with part 
reHec ting higher 


ncrease g costs 


nting, and for 


} 

envelopes pr 
} 

well is 


ems like ly 
the 


p Stage 
Mi De. | a\ 


first-class rate 


| 


Salad 
rose to 
irst-class mailers switcl 
rhume 


‘yee 


Hing the \ 
the 


, 1 
e propose a stand 


ons ind shape s 
minimum size¢ 

shape rements 

| but 


requ 


the 


large enve 

it was clear that we 

it letter mail,” he said 
, 1 1 

that other mailings 

14 


ers, would not 


have tour sealed edges 
f McArdle Printing Co 
DA 

of how 
the right process at 

] 


ivs to produce 


took part ma 


to get printing 


mail 


ings cheaper, faster, and better were re 
viewed by a panel whose members in 
cluded Richard Messner of Marbridge 
Printing Co., Inc. and Elliott Abrams of 
lyme Letter Service, both of New York 
City 

Robert Bonebrake of 
lope ¢ o. of Kansas City 


Pension Enve 
Mo 


chairman of a session giving a houss 


was the 


wife, small businessman and purchas 
ing agent an opportunity to air their re 
actions to direct mail received daily at 
their homes and offices 

Awards for some 60 winning entries 
in the association’s Direct Mail Leaders 
Contest were presented. The data proc 
International Busi 
ness Machines Corp the Gold 
Mailbox for the best of all entries. The 
Henry Hoke trophy was presented to 
the Pennsylvania Transformer Division 
of the McGraw Edison Co 

DMAA'’s new 


essing division of 


won 


urle \ 


chairman is | 


Buckley president f the Bulkley Or 


Chicago 
Shou 


é ntly pave 


j ’ ; y his 
and-Treped ) te osing machine 


Sun Chemica 


resident; Harry Sponh 
The 19th Exhibition 
wiation is scheduled f 
be (front, l. tor 
Irving F. Nelson 
Leon, E. W. Side 


f Printing te 
r Jan 16 19 


Walter H. Liebman, III 
Alfred Dickman, W. M 


ganization, Inc., Philadelphia. He suc 
ceeded S. Arthur Dembnet 
manager of Newsweek 


TAPP! Holds Plastics-Paper 
Conference in Syracuse, N.Y 


rhe 15th Plastics-Paper Conference 
sponsored by the 


circulation 


echnical Associa 
tion of the Pulp and Paper Industry 
was held Oct. 16-19 at Hotel Syracuse 
N.Y. Six technical sessions 
covered all major aspects of researc h 


lr. A. Howells of the Institute of Pa 


per Chemistry moderated a panel dis 


in Svracuse 


cussion on papermaking with synthetic 
tibers His panelmen were H iE. Shear 
er, American Viscose Corp.; R. A. A 
Hentschel, E. lL. du Pont de Nemours & 
Co.; L. L. Warner of Owens-Corning 
Fiberglas Corp RK. T. Jackson, Riegel 
Corp.; K. R. Fox, Fabric Re 
Inc.; H. Arledter 
orp and | Foxlee ly tt 
Plastics Co 


Papert 
search Laboratories 
f Mead ¢ 
Carbide 


Institute a fully 


; 


Michael Annick of Rutherford Machinery ¢ i Sun divi 
itz 


ind Jar Marti 


it the Hote 
Charles \ rr H.$.G 


ICor 


MoNe 
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6,000 sheets/hr. 
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Indeed, the Miller TPJ 23x36 Two Color-Perfector Offset Press is a 
real business builder. Whether it is set for two-color printing or for 
perfecting, production and quality are unexcelled, yet costs are ex- 
ceptionally low. It is difficult to compete against but wonderful to 
compete with the unique Miller TPJ, the world’s most versatile press! 


MILLER PRINTING MACHINERY CO. 


1115 Reedsdale St., Pittsburgh 33, Pa. 





In Canada: 
SEARS LIMITED * 253 Spadina Road * Toronto 4, Ontario 





quirements. Jack Mather, Sun Chemi 


Plans for Information Center Sem. ook tonsa 1. Wicikoon 


of Braden-Sutphin Ink Co., reviewed 
studies of the flow liquids 


Investigated at Conference ate aeh 


presented to the institute is expected 
Che need for setting up a centralized Warren L. Rhodes, head of RIT's to facilitate ink transfer and printability 
phic arts information service was Graphic Arts Research Department research 


} 


liscussed during an Oct. 13-14 conte RIT’s president, Dr. Mark Ellingson 


“ence sponsored by the Rochester Insti spe aking at a dinner which opened the ° 
tute t Technology and held in the conference, outlined the institute's ac E. - Arnold Joins 
Towne House Motel. Rochester. N.Y tivities and interest in graphic arts edu 


Representatives of 10 leading organiza cation, research, and information Syracuse Faculty 


t ] ed in the discussion Allen Kent, associate director of the Edmund ¢ Amold formerly editos 


et ttl ) ; 
ct Wi é ed with re oc ‘ al ( athe 
{ committee was charged w < Documentation and Communication of Linotype News and director of ad 


’ , 
mmending means for better use of Research Center at Western Reserve 


: vertising and public and trade relations 
existing information facilities, dete1 University in Cleveland, stressed the 


for Mergenthalet 


mining what additional facilities are magnitude of the information storage Linotype Co nd 


and preparing a plan for get and retrieval problem. Those who need ‘<2 Davidson 


financial support It was agreed information have three choices for soly ( orp subsidiary 


$5,000 or its equivalent in profes ing this problem. They must be sele« te mow « memes 
sional services would be required just tive in their reading. relv on abstracts uf tn Seltak ol 
for orting oO ittee’ j ! , or develop their « fo 
for supporting the committee's activi and indexes, or develop their own infor lournaiions facalty 
ties. For relieving the committee of the mation files 


s , at Svracuse Uni 
job of raising money for its own work Mr. Kent cited cases from his West 


versitv, Syracuse 
ther group Was name d to obtain fi ern Reserve work showing that persons N'Y. As Professor 
nancial support with widely varving needs could prof of Journalism 
Karl Heumann, director of the Office it from centrally-prepared information 
of Documentation of the National Mr. Kent also cited inetlective use of 


Academy of Sciences, was the general recorded knowledge as the principal 
I I 


heading the 
Graphie Arts De 


partment, he succeeds Prof. Laurance 
chairman. Serving as moderators were reason for decreasing return from mon B. Siegfried 


Edmund C. Arnold 


who reached retirement 
Bernard J]. Tavmans, general manager ev spent for researc h. He stressed that 


] 


we three vears ago but is conducting 
f Printing Industry of America, and the graphic arts industrv should 


"I 
ASSUME idy inced tvpogr iphic Conrsecs } ote 5 


responsibility for establishing a cen sor Amold is serving as a consultant for 
tralized information service Mergenthaler and will continue to con 


R. E. Callahan Honored Mr. Taymans emphasized the impor dinck 4 
- - ance oO es ablishing principles irst 
By Lithographic Industry Pap — 
alishan ¥v 


t 
Robert E ( 


ww spaper make up ( linvic s whi h 
; have taken him to 40 states and to Can 
ind details afterward. “If nothing but da Bois « xpected to « vert inn ti 


an was recent] , j 1 ‘ ] TT na 
initorm tormat, nomenclature, and more typographic clinics at Syracuse 
} ] ' 
ch HWication ult tro i conte 
issifications resul : for newspaper and magazine editors 


ae ee eae “nee 
- marked , : r. Wesley C. Clark. dean of the 
— hool of Journalism, hailed the Amold 


i 
red for his 48 vear 


iwpointment as a notable replacemen 


for Professor Siegfried. “Tt an 


National Printing Ink se gg ha pane rg 


Research Group Meets w Western Hemisphere n 
The National Printi: g Ink Resear ” wie —_— - 
[nstitute’s 13th annual technical cor 
e was held Oct. 17-15 at Lehig 
Bethlehem P 
Speakers reviewing printabilit re 
search conducted during 1 past de 
re Dr. BR 
Ink Corp. R. W 
Chemical Corp ma 1d I C,ett : 
ken of J M. Huber ( rp Gettken Sins jie’ catia iianie a Wiis Mantis 
nk film thickness, obtained iii a vee al id ahi 
three oO Functional Newspaper 
Design 'rofitable Newspaper Adver 
tis'ng, and Feature Photos That Sell 


paper 


use of grindometet print 
facilitates color matching 
sistance measurements 
Lithographi ink research 
viewed by Donald Morrison 
son Printing Ink Co.. Dr. Georg Named Chicago Distributor 
He Brown of Rohm and Haas Co., and For Printing Ink Compounds 
t field in 1912 when Otto Stoessel. chief of the Printing Di Cardinal Colors, In« 9420 N. Da 
r for the James vision of the U.S. Air Force Aeronauti men Ave., Chicago 25, has been ap 
In 1933 Igoe’s cal Chart and Information Center pointed distributor in the Chicago area 
g division was organized as he NPIRI technical chairman, G for the Indiana Chemical & Manufac 
Lithograph Co. with Mr Stuart Braznell of Braznell Co., con turing Co. line of printing ink com 


s president ducted a session on instrumentation re pounds and conditioners 
} au I 
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Tag Manufacturers exposing, position alternate combina Megatype s engineering, Mr. McCray 


tions may be put in the grid carrie: said. He is now building a pilot model 
Institute Meets Range of the machine will be from F 

6to 144 poms, mate hing the standard asson Products Installs New 

lag Manufacturers Institute, nation type sizes, plus many in-between sizes Coating, Laminating Machine 

wide organization re presenting mayor By means of the two memory storage \ block-long coating and laminating 
COMPaMles Spec ializing in produc tion of systems and the composer umt, eac h machine is in operation at the plant of 
tags and allied ; — justified line is simultaneously exposed Fasson Products, a division of Aver 
products, held its pe Lee a A and arranged according to the lavout Adhesive Products, Inc Painesville 
fall meeting Oct z : = directly on sheets of film up to 18x24 Ohio 
7 it Merriott ee inches. Exposing of a typed line and The machine applies coatings and 
Key Bridge Moto cs the typing of the next line are done con backing paper to a wide variety of ma 
Hotelin Was! x currently, The exposing speed is about terials, including papers, films, foils 
ington, 1¢ ‘ equal to careful typing speed and acetates, which are converted into 
| itl ad ot i oy q ‘ 5, Mode rate cost ind all are und fle XI self adhe SIV¢ signs decorative trim 
Michigan Tag ( 4 a bility have been the major objects of and other industrial products 





Citute 
rket expan 
program. Com 
mitteemen who developed the program 
are T. J. Cence of the Keener Manutac 
turing Co., A. F. Cote of the Revburn 
Manufacturing Co., Inc., P. M. Fulks 
Sr. of the Texas Tag and Specialty Co 
H. FE. Gorton of the Dennison Manutac 
tunrmyg Co md Ro W Scott of the 
American Tag Co 
Seminar stud t methods for budg 
ny hourly costs for running i typical 
if press was moderated by R. S. Phil 
lips of Allen-Bradley Tag Co., Inc. He 
s chairman of the costing committec 
Milton Mo Manshel Ir. of the Inter 
itional Ticket Co., who heads the La 
bor Committee, distributed copies of a 


} ' 
ew format for the organization § ibor 


sus Of Manta 

Cyn] Mo Wilde 
Commerce 
rdor i +} one » Manu 
} Jackmever 
i Manufactur 
*, | ] ] 


ae OXY-DRY sseie OFFSET PREVENTER’ 


ELECTRONIC DISPERSAL ORY POWDER SPRAYER 


| 
@ Operates Automatically—completely cover entire width of sheet or web with even, 
fine coat of dry starch powder. 


@ Faster Press Speeds—pogitive ink offset — permits fastest press operation 
desired ond full press loads. 


@ Removes Static Electricity provides peter 
quent binding and finishing produdion, ; 
© Most Efficient, Costs Less—uses least Rows and by far less time and effort te 
New Phototypesetter os ical Didi 


{ new phototyy etting machine 


aun iniventadl axel @ No comparison—there is no other method si offset prevention to compare with 
in Chicago by Don OXY-DRY ...it is the best! 





MeCrar 
Designed especially for advertising 
typo phy or other work demanding 
vide range of sizes, Megatvpe is a 
ngle-unit machine using an electric 
tvpewriter plus extra keys for pi chan 
icters. Four interchangeable fonts of 


up to 126 characters each are alwavs in 





RIT Color Control Seminar Scheduled for Dec. 14-16 


The Second Annual Color and Colo: 
Control Seminar, sponsored by Roches 
ter Institute of Techonology. 
for Dec. 14-16 at the Towne Hous« 
Motor Inn, Rochester, N.Y. It will offer 


registrants an improved program, fol 


is dated 


of last vear’s semi 
ar, according to Harold F. Kentner 
Extended Services Di 


lowing the outline 


director of the 
t RIT 


Food packagers and other purchas 


vision 


s of mass printing have become in 
cre asingly involved in trving to devise 
means for color specification and con 
trol in cooperation with their printers,” 
Mr. Kentner 
ising the 

, 
firms to develop measuring methods 


said. “Large buvers are 


services of color-specialist 


d svstems for determining color tol 


erances. Several manufacturers are 


working on automatic instruments tor 
controling color variations on the press 
These developments are sure to have 
an impact on purchasing and produc 
tion methods in which color is an im 
portant aspect. So this vear's seminar 
program will be supplemented with ex 
perience in using color measuring tech 
niques for specification and control for 
the pure hasing function. 

Among those serving on the seminai 
staff will be Wurzburg of 


Printing Ink Division of the Interchem 


Francis L 


ical Corp., and Warren I 
heads RIT’s Graphic Arts Research Di 
vision. Mr 
the Packaging Institute 
Mi 


Wurzburg is chairman of 
color 


committee Rhodes Is vVice-pres! 


Rhode Ss. WwW ho 


control 





Now mean Better Producti 


Two i nt additions t 
pa] 


watlable te 


on Records at Low Costs 


the Simonds line of fine products 


paper knife and the Simonds neu 


you 


SPEC-MARKED” Steel Rule 


at no increase in cos! 





dent of the Technical Association of the 
Graphic Arts and chairman of its color 


committee 


NAP-L Convention 
Draws Record Crowd 


Concluded from page 94 
sponsored by the Chicago Litho Club 
and NAP-L. Moderator was William | 
Stevens, manager of the Philadelphia 
district of the Miehle Co 
Michle-Goss-Dexter, Inc 

Members of the pane | and their ma 
James J. Farrell 
foreman of the plate ce partment ot the 
Inland-Magill-Weinsheimer Co., Chi 
cago Harold (¢ Dethlefsen 
president of Process Litho Arts, In 
platemaking; Otto Smith 

of Photo 
Inc nard | 
Dama, superintendent of the ink ce 
partment of the TL. S. Berlin Pre Chi 
cag Ink: Michael H | 
director for the Lithog 
Foundation 
Free M. Truesdal 
control for the Nek 
per ( Port Edward 
ind an 


of the 


a division of 


JOT subjects were 


camera 


Chic ago 
pressroom superintendent 


( hic igo press Le 


press 


Questions 
ind fast most 
subjects as read 
hickies 


them Se an 


Sti¢ h 


esses 


im assure 
ectronu 


Id inks 


Customer Must Have Five 
Quality-Service Elements 


Concluded tre 
expects the 
i better product When that service is 

becomes extremeh I 

] 


and forever condemns the 


m page oo 


ame service trom it as trom 


not realized, he 
happy ma 
vho sold it to him 

Quality and service are the strong 
est talking points a salesman can have! 
Quality brings repeat Oual 
means ¢ nduring SUCCESS 
\ rightfully 
vou! quality ind service 
outsell 
what 


ders 


If vou iré 


w bidder 
Phat’s exactly 
omit trom your 
we have 
them ist give then rie 
them 


w the cu 


ments 
ti price on 
room on your estima 
i chance to work for 
tomer that he might get a Ver 
else but he wont is happy 

thankful without the 
ulting in the kind 
right 


price 
where 
as Satisfied i 
quality and service re 
of job th 


that he « xpects 


done in imount of 


time 
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A FRESH-PICKED... OR READY-M/XED 
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On cartoned cabbages or packaged cole slaw, you need a sure- 
sticking, smooth-printing label -the kind you get from Ludlow 


Label Papers. Ask your paper merchant 


Best for Any Surface ...Ludlow Label Papers 


M-J Gummed Label Papers, Coated and Uncoated. 
ELEET Dot-Gummed Label Papers. 
DRY-STIK Pressure-Sensitive Paper. 
OLD TAVERN Gold and Platinum Label Papers, 
Gummed and Ungummed. 
GLASSAD Label Paper for Gummed Side Printing. 
LUDLOPAKE the whiter, brighter, high-opacity 
label paper. 
Also, these Ludlow specialty papers: Old Tavern Gold 
and Platinum Cover and Box Cover, Super Cover, , 
Relyon Reproduction Paper. Ludlow Papers, Ware Your Widest Selection of Printable Label Papers 
Massachusetts, Dept. 1A 110. 





Lanston Monotype Has Expanded 
Plant, Offices in Philadelphia 


Phe Lanston Mon itvpe Co., a divi 


t Lanston Indust: In has ex 
1 launched 


pre sident, calls 


ivch program since 
ratio Wel m ved to Monotype 


H se at tr t below Erie Ave. in 


Philadel 
i ir hase 


30.000 squ 


ot this building which has 
re feet of floor space h: 
n Monotype Co. to 


n and xecutive he ad 


] 


logic al Se 


departments in 

e. Lanston gave its new building 
complete face-lifting. The company 

has 400 emplovees 

[rade press representatives touring 
Monotype House recently learned that 
the number of people engaged in prod 
ct and design 
creased from 10 in 


vear, and that 


engineering had In 
1958 to 35 this 
accounting, ordering 
ther administrative methods had 
been modernized 
Mr Sorenson described new product 
corporate 
important 


developments as 
bearing on the 
company s future gr wth 
Lanston has diversified horizontal 
during its 68 vears.” he said. “Our 
tting 


r lines now ar vine 


tomechar 


this machine in the United States have 
Ne bitvpe 


casts display type ranging from 6 to 7 


been obtained by Lanston 
points in line lengths up to 42 ems 

Mr. Sorenson also described the op 
eration of the Monomatic kevboard 
unit pairing with the Monomatic caster 

Lanston Industries, Inc. was formed 
in 1956 as a holding company permit 
ting diversification into new fields un 
der a orporate name that does not pin 
point any specific product or trade 
name. Lanston is represented in Great 
Britain by the Monotype Corp. Ltd 
has sales offices in Canada as well as in 
the United States, and a Latin-Ameri 
can subsidiary, Companhia do Brasil 

\ foreign operations division was 
formed t arlier this vear tor coope rating 
with foreign governments in designing 
laving out, and constructing printing 
plants, and training plant personnel 


John M. Morehouse, Executive 
Of Harris-Seybold Co., Dies 
John M. Morehouse drowned in 
Lake Erie near Cleveland Oct. 8 when 
he fell overboard from the deck of a 
cabin cruiser. M1 
Morehouse was in 
charge of national 
used machinery 
iles for Harris- 
»eyY bold Co., 
Cleveland, a divi 
sion of Harris-In 
tertvpe Corp. H« 
vas boating with 
his wife Virgin 
ind Mr. and Mrs 
Robert 7 


uw Lanston Industrie 


1 ee ee ao , pies aaah 


| CONVENTIONS 


WHAT - WHERE - WHEN 


DECEMBER 
International Visual 
Congress, annual meeting 
Chicago, Dec. 3-6 
Color Control for the Graphic Indus 
tries Semin tochester Institute 
nology, Rochest N.Y., Dec. 14 


itions 
Hote | She rian 


1961 
JANUARY 

1961 International Printing 
15-21 

1961 International Printing 
Week, Jan. 15-21 

American Newspaper Publishers Asso 
ciation, Great Lakes mechanical confer 
ence, Hotel Gibson, Cincinnati 

Printing Industry of America 
dents’ Top Management ( 
nual meeting, Palm Beach Biltmore Hotel 
Palm Bea Fla., Jan. 30-Feb. 3 


Week 


onterence in 


FEBRUARY 

Fle VOUT ipl ie Techni il As 
nual convention, Hotel Rov 
York City, Feb. 6-7 

Business Trastituite 
vention, Commodore Hote 
City, Feb. 16-17 

American Pay ind Pulp Association 
innual convention, W ldort Ast ria Hotel 
New York City 


APRII 
trv of 


Ariz., Apr 
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T A Harris 20 x 26” will get you juicier profits press in our line to feature the famous 
out of small jobs. Designed as a job press, Harris feed-roll register. And with 
it produces high-quality lithography at features such as pull or push side guides, 


y ) ) 7 
GET YORI OUT OF peeds to 8,000 iph. Handle multiples patented multiroll inker, pressure lubrica- 
- f ¢ 9” 8! “and 9 “bl 1. Fast r-sheet delivery control its no 


x needa a tion and air-s! 


THR LICY ONES makeready ; ] Le) p i 1 al wonder a man doe his best work na Harris. 
i P LUEA qualify it for profi long run all Write for Model 126 booklet. 
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crt HARRIS-SEYBOLD COMPANY 


INTE RTYPE A Division of Harris-Intertype Corporation 


BEEN ES ROE INE ABT IE 


CORPORATION 4510 East 71st Street, Cleveland 5, Ohio 
































Use Mail to Soften 
Up Your Prospects 


Concluded from page 69 
clippings he feels will interest his cus 
tomers or prospects. Items in papers o1 
magazines mentioning the buver’s 
name or company, perhaps; or items 
bearing on the buver’s iob miterests, o1 
h Ibbies 

At the bottom. Orville signs off, in 
print with the note Selling is a con 
tinuous Process | believe emphat 
ically in those five words and, there 
lore, grasp every possible opportunity 
to contact you by mail with something 
that will be of interest or value to you 
and, at the same time 
Following this are 


res ina list ot services 


remind you of 
me and mv services 
his name, add 
cond ou make personal letters 

in the burden of the calls them 

roe ample a letter tells your 

uu plan to call 

will call, and often states that 


vill phone it a certam time to set 


on him ibout 


ippomtment This courte 
| | time espe 
of town. Sim 


Ilo} } 
( ill thanks 


gone out of his way. The same letter 
covers the sales points you may have 
missed—or briefly restates major points 
you emphasized during the call 

Phird, you cover every proposal with 
a letter explaining in exactly what ways 
your proposal IS unique and of benefit 
to the buver 
other than the buyer may be in on the 


Remember that persons 
dec imsion—men vou cant reac h person 
ily. Your letter carries 


sales story to them 


the proposal s 


Fourth Vou Use the mails as vour 
show window.” You mail your pros 
pect sample S—S unple s of vour work, of 
but more important, samples of 
vour thinking 


complishments and facilities 


course 
of your companys ac 
as they 
bear on the prospect s work 

And fifth, vou use the mails to build 
for the long pull 

You see, in per 
likely to concentrate 
mn the matters immedi 


nal calls, vou are 
it the buver’s en 
couragement 
itely at hand. In letters, h 


cun poime|l out, tor 


IWEVCOT Vou 
example trends vou 
] ] 
rivertising, and 
with list of 
loped to m t this trend 


sce in his industry 
how 
them) are deve | 
You ¢ iti go bevond rvice 


ind price to discuss returns, if the buy 


uur facilities 
qu ilits 


er uses direct-mail himself wv orders 
returned, it he’s in) mail-order—and 


offer ideas for effective 


m tilings 


We've just scratched the surface of 
direct-mail devices you can use and 
how you can use them. Others will o« 
cur to vou easily as you apply your 
mind to the matter 

The main concept to keep in mind is 
this: “Keep everlastingly at it!” 

Monthly mailings are no good if you 
skip the third, are late on the fourth 
and drop them completely after the 
fifth. If you are likely to fade out as you 
go along, save your money by not start 
ng at all 

When a prospect becomes a custom 
er, don't drop the mailings Just shift 
gears from a prospect approach to a 
customer approac h 

Keep asking for action! In every let 
Ask for an ap 
pointment, ask for a reply, ask for the 


ter, ask for something 


buver’s reaction to an idea you present 
when pertinent, ask for an order. En 
close reply postal cards when they are 
suitable 
Keep track of time. Don’t just keep 
vriting and mailing to a prospect for 
ever. At the right time, call for an ap 
pointment. Failing in this after several 
good tries, or when you find he’s defi 
nitely not a prospect, cross his name off 
our list. But then add another, or bet 
ter vet, two more 
Most important of all, keep everlast 


ingly at it! 


FREE DEMONSTRATION 


See new 3M Type “R’ Image Developer 
demonstrated on large Type “R” Plates! 


If you run large and extra large size plates—and have never used 3M Brand 
Type ‘‘R’’ Plates—now more than ever it will pay you to see this demon- 
Stration in your own shop. Type ‘'R"’ is the plate that leading lithographers 
use for 3 out of 4 of their jobs. And—most important—reduced prices are 
now in effect on large and extra large size 3M Brand Type ‘‘R”’ Plates! 


MINNESOTA MINING AND MANUFACTURING COMPANY 
Dept. PBK-110St. Paul 6, Minnesota 


Yes, | want a FREE demonstration of the new 3M Brand 
Image Developer in action with 3M Brand Type “R"” 
Plates in my shop. 
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PRODUCTS Tile 
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COMPANY 
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Miianesora Miinine ano ]ffanuracturine company : 


ST. PAUL 6, MINN oe 
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December and the Christmas holidays 
will soon be coming your way. Even if 
your business is good, you'll want to 
discover new ways of making it better. 
So be on the lookout for special fea- 
tures that will tell you how to get more 
sales, improve your production, make 
a better profit. 

vW 
Our biggest annual feature pops up in 
December. It's our 48-page Directory 
of Equipment, Services, Supplies, a 
buying guide you'll use al! year. 

v 
Lithographing on aluminum foil is on 
the increase, especially for magazine 
inserts and packaging. It would be 
well for you to investigate this com- 
paratively new material. Here are 
some things you should know. 

W 
Design and layout for church and oth- 
er religious printing is the subject of 
a color-illustrated feature by nation- 
ally-known designer, Theo Jung. 

” 
Offset printers and their 
would do well to read Charles Lath- 
am’s article this month. It’s full of good 


pressmen 


instruction and hints. 


v 
What's happening with magnetic ink 
printing these days? Here’s the up-to- 
date information on check and other 
bank printing. 

vv 
There’s a brand new printing plant 
down in Florida that will knock your 
eye out. This feature will present floor 
plan, plenty of pictures and descrip- 
tion. 

vW 
Want more printing Who 
doesn’t? Three features on the subject: 
“Printing Sale I'll Never Forget’ by 
John Trytten; another in series on sell- 
ing by Ovid Riso, and “Salesmen’s 
Clinic.” 


sales? 


v 
1961 Printing Week occurs next year 
Jan. 15-21. A roundup on special ob- 
servances and celebrations will be 
presented by William Evans, Interna- 
tional Printing Week chairman. 

vWv 
You'll find our 20-odd departments all 
loaded with features and late news. 
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THE GRAPHIC ARTS 


IN WASHINGTON 





Spray Manufacturers State 

Food Additives Position 

Arts Spray Manutacturers 
a national organization affiliated with 
the New York Emploving Printers As 


? | 
-) proauc 


( sraphic 


sociation and re presenting 
ers of nonoffset spray powders and liq 
uids, has issued a statement clarifving 
the status of their products under the 
Food Additives Amendment to the 
Federal Food, Drug and Cosmetics 
Act 
Printers of tood prc kage s and labels 
have been concerned with the impact 
of this amendment because it re stricts 
the use of certain materials which may 


become harmful toxic components ot 


food during packaging and processing 

GASM’s statement asserts that mem 
ber companies do not offer or represent 
their products as food additives, and 
that “if a nonoffset spray should indi 
rectly or unintentionally become a com 
ponent ot tood i product composed 
entirely of ingredients which have ap 
peared on the Food and Drug Admin 
istration’s white list may be obtained 
from any GASM member 

Paul O’Brien, NYEPA staffman sers 
as GASM_ secretary 
that “firms joining in the statement pro 
duce 85% 
ucts used in pressrooms in this country 


The IT produc ts h ive be el iden ifve d tor 


approve d lahe ls 


spravs have been 


pomte d out 


ma 
bik 


of the nonoffset spray prod 


19 vears by vellow 
showing that these 

tested for safety by an independent lab 
orators This testing program estab 
lished by NYEPA in cooperation with 
the International Printing 
and Assistants’ Union of North Ameri 


ca. will be continued w ith the objective 


Pressmen 


of giving nonoffset spray users ever 


possible assurance of the safety of pre 
ucts supplied by GASM members 


Expect Census Report Soon 
On Printing and Publishing 

Final reports covering the printing 
and publishing industries bracket of 
the 1958 Census of Manufacturers, and 
including manifold business forms as a 
new classification, are expected to be 
issued soon. Preliminary re ports show 
1954-55 peri 


od were reviewed in the September is 


ing changes during the 


sue of “Economic Survey of Printing 
Publishing and Allied Industries.’ 
Average figures for 16 groups indi 


cate that the number of production 


Compiled and edited by Hal Alien, Eastern Editor, Printer and Lithographer 


iis 





workers rose 5.24 wages went up 
21.6%, and value of shipme nts (receipts 
increased 28 

Phe number of lithographic produc 
tion workers increased 23.1%, wages 
rose 46% and receipts gained 53.14 


Commercial printing (letterpress 


gravure, and screen but not manifold 
business forms) was one of the thre 
St total number of produ 
1. The decline { 


tion workers decreased aecnn 


\\ wes mcreased 


15.99 ind receipts rose 9369 


groups wh 
this group Was OSS 


Photoengraving and electrot ping 
the other gr naps 
1 workers 
declined, 3.5% for the former and 15.9% 
for the latter 
went up 10.64% 


Stereotyping were 

whose number of production 

Photo ngraving Wades 
Receipts rose 20.74 

Electro-stereo waves dropped 7% and 

receipts declined 5.4% 

The tvpesetting bracket shows a 


22 3% increase in the number of pro 


duction workers, with w iges up 18.9% 


t 
The highest rate ot 
74.8%, was registered by 


and rece ipts up 16% 

Zain in receipts 
miscellane 
which includes 
l,] 


Ciiding 


ous bookbinding group 
firms engaged in bronzing 
edging map-mounting and other ser 
ices. This group s number of produc 
tion workers rose 25.8% Wages rose 
53%. An increase in receipts of 72.29 
for the blankbook and paper ruling in 
dustry was second highe st 

Other | gains in receipts 
were 58.2 for book printing, 27.6 for 
bookbinding. 53.8 for book publishing 
$2 for loose leaf binders 18.2 for greet 
$5.2 for engraving, 18 for 


newspapers, and 16.6 tor periodic ils 


yvercentadge 


ing cards 


Sun Chemical Awards 1960-61 
Scholarship for Ink Research 

The Sun Chemical Corp. ha 
ed its 1960-1961 s¢ holarship for print 
ing ink research to Ray D. Hoffman 
He was graduated with a B.S. degree 
from Le Moyne Colle ge ot Syracuse 
N.Y... and is now at Lehigh Universit: 
Bethlehem, Pa 
ate degree at the National Printing Ink 
Research Institute 

Mr. Hoffman's research on the vis 


cous elastic properties of printing inks 


| 


iward 


working for a doctor 


could result in substantial ivaprove 
ments in printing for the publishing 
and pac kaging industries, according to 
J. S. Thome, a Sun vice-president who 
is president of the institute 
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Just as a well executed play 
begins with a coach’s plans 
on paper, so too an effective 
printed job starts with the 
paper. The copy may be well 
conceived...the layout ex- 
pertly designed...the print- 
ing skillfully handled...all 
are essential... but “paper is 
part of the picture” and the 
choice of paper can make or 
break ‘the job. You can fely 
on the expressive quality of 






= Strathmore 


Strathmore 


FAIRFIELD 


Opaque 


For years Fairfield has been the choice 
when a vellum or bristol of distinctive quality 
and character—at a price—has been the 
requirement. 

TODAY new reasons make Strathmore 
Fairfield Opaque an equally wise choice for 


PAPE R 


the letterpress or offset printer who seeks 
such quality in a paper with a range of 
weights in text and cover sizes that meet 
his day to day needs. 

A FRESH, CLEAN, EXCITING WHITE now 
gives printing projects on Fairfield Opaque 
a new richness and depth, a crisp clarity, 
and an impressive appearance. 

ADDED OPACITY in Fairfield increases the 
scope of this paper's usefulness and makes 
it suitable for an even wider variety of print- 
ing purposes than before. 


iS PART OF THE PICTURE 


STRATHMORE PAPER COMPANY 


West Springfield 


“4, 


“- * 
~—- ¥ bf 





PEOPLE 
Ria lac 


Devoted to timely items concerning men associ- 
ated with the graphic arts industry. Copy must 
seach editor by 15th of month preceding issue date 


Jorn. H. Casey has been elected presi 
ler Bros Trix 
St. Louis commercial printing and publish 
vears. He Mrs 


who re igned is president 


dent and treasurer of Boess 
ing firm for 62 succeeds 
Leona Roessler 
and was elected secretary of the « 

Cryvpe T. Mansuacs has been elected 

\ president of Baltimore Business 
orm Inc. of Baltimore Mr. Marshall 
istant to the president 


oOmpany 


neriy Sal i 
ANTHONY ( Fucim..o ha 
ointed N rwood Ma branch 
Ceneral Printing Ink division of the 
} ical Corp., New York Cits 


been ip 


manager 


ter 
‘ 


lor 


cn 
i oO 


Ht 


I 


Lith 
right for | 
ipped vetera 1 " ast 
York State commander of Le 
istmaster at the | 
ance of Employ the Handicapped Week 


- hia: 


handi 
Neu 
centet 


. , 
pretiminary opseTt 


phers for 84 years. Mr Henkel formerly 
was vice-president and secretary of the 
Wallace Press, Inc 

Coun M. Townsenp and Frep Kiuinc 
EK have been elected vice-presidents of 
the Lehigh Press, Inc., Philadelphia. Mr 
Townsend, associated with Lehigh for 20 
years assumes responsibility for manage 
ment of that company, as well as Lehigh 
Platemaking Service, Inc ind Lehigh 
Bindery and Mailing Service, Inc. M1 
Klinger connected with the 


) 


company for 
23 years erve as 


he ad ot 
} 


nasi 


continues to 
planning, estimating, and pur 

WitttaMm | has 
named a sales repre for the press 
division of the Mergenthaler Linotype Co 
Brooklyn. He Ohio 
Kentucky, and 

WitttaMm M. Brennan, 44 
iles manager of the 
Brown & Co died recently at his 
home itt I imwood Park it] Mr 
had been associated with 


for 23 vear 


} 


Morne ANSON Deen 


entative 
will cover Indiana 
Pennessee 

Chicago 
Printing division of 
Tingue 
Brennan 


Tingue, Brown 


William Chable Walter Evans 
Witwiam Cuasre has been added to 
the sales staff of the Champion Paper and 
Fibre Co.’s New York district sales office. 
Mr ( hable 
sales organization in 1955, has been with 
( hampion Paper Corp S. A., the 
subsidiary of the parent 
since 1956. Water Evans, with Cham- 
pion’s New York sales office for the past 
two years, has been promoted to market 


who joined the company $s 


EXP yrt 


sales company, 


sales manager for merchant papers. Mr 





Get accurate line-up faster!... easier! 


When you have a base that's designed 
for fast form layout 
Blatchford Base 
time on make-up, lockup and register. 


like the ingenious 
you can save a lot of 


How's a base designed for speed? 
Well, just consider that unique Blatch 
ford “Honeycomb” design. More than 
860 holes to the foot, guide lines every 
quarter both directions. You 
spot and line up plates in jig time 


inch in 


Lockup? No matter the size or shape 
of the plates, Blatchford’s small-hole 
pattern always room 
around plate edges, catches can be in- 
serted where needed, with a minimum 
of shifting. 


leaves anchor 


Registration? 


simple, thanks to the action of the key 
in the Blatchford catch. A single turn 
moves the catch jaw four points. The 
action is positive—no spring or wobble. 
Once set, plates will remain in register 
on longest runs 

Find out for yourself all about 
Blatchford’s many advantages. Write 

today, if you can — for the free book- 
let that tells the whole interesting, 
money-saving story. 


/ Blatchford 


MAGNESIUM. OR 


It’s fast, sure and Base ‘annann mere 


WNhational | —_— 


Blatchford Base Dept., 25 Lafayette Street, Brooklyn 1, N. Y. . 


Offices in Principal Cities. 
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his headquarters at the 
company in Hamil- 


Evans will have 
veneral offices of the 
ton, Ohio 
Harry F. Woexk has 
applic ation engineer for the Web Controls 
Corp., West Englewood, N.]. He will serv 
muints using web and filament ma- 
larly in the problems ot 


nsion control in the winding 


been appointe dd 


littix ind edg uiding of 


dent and general manager of that division 
Howarp \ 
vice-president in charge of handling sp. 


W IppoErs has been named 
cial assignments and industry relations. He 
is with the group headquarters staff 

LYNN Harper, manager of all printing 
services at the University of Colorado, re 
retired because of ill health. Mr 
Harper has been head of the department 


cently 


tor the past 15 vears 

EuGENE J. Kecty was honored recently 
by the Sun Chemical Corp., New York 
City, at a testimonial dinner held in Kala 
Mich. Mr. Kelly, who has been 
issociated with the General Printing Ink 
livision of Sun Chemical Corp 


ce le br ited 


ha ”) 


since 
mpany to Sun 
1 


ithe printing ink manufac 





SAVE TIME—SPEED UP TYPE HANDLING 
with PMC STERLING LOCKING MAGNETS 


PMC Sterling Locking Magnets hold firmly against type 


and cuts 


on any iron or steel surface, such as a galley, type bed or imposing 
table. A quick, easy-to-use locking means, they save time-consuming 


string tying right down the line in make-up, proofing and 


e Bigger-Stronger 

PMC Sterling Locking Magnets are 
bigger (2)4" x 4%" x %") than similar 
magnets and much stronger. They 
will hoid type so tightly in a galley 
that it can be tipped on edge. 


e Time-Tested 

These same magnets long have 
been extensively used in many 
European printing plants. 


e Versatile 

In addition to type locking applica- 
tions, printers find all sorts of uses 
for PMC Magnets such as hold- 
ing copy at the machine...as guide 
for ejected siugs...for proofing 
single slugs or small cuts without 
a chase... for holding oil sheets for 
register...and many others. 


“The printers’ tools 
of unlimited use” 


or $1.00 each for 50 or more. 


| 
| 
| 
| 
| 
I 
| 
! 
| 
| 


oo 


storage. 


= 


r PMC Magnets are $12.50 in lots of 10, 





turing business this vear. Mr. Kelly estab 
lished the E. J. Kelly Co. at Kalamazoo in 
1929, and in 1939 founded the Michigan 
Research Laboratories, which has carried 
on scientific research in inks, coatings, re 


Sins ind film 


\\V FISSCERBED rw orve I 
t ectors. THomas A. Wannes 


president and 


Associated 
195S, Mr. Martin's 


]. Lopenpaven | 


» director of ntrols and pur ‘ 
Envelope (¢ Chicago 


if the 
' 


Ronent M 


er. ha been pp. 


Transo k 
formerly office 
nted director of 


ind traff mar 


CouBpRoUuGcH 
procedure iwement 
FRANK Kotrnaun, form 
d tran porta 
Transo, has been transferred to 
International Tas nd tlesbook Co 
j 


iffiliated companys he rector of 


ctor of pur hasing ar 


Josern | 
istrative co-« 
ils handling division 
vision of Miehle-Go 


William ]. Sweet 


Witwiam J. Sweet has been named 
central district field sales m 
Dycril photopolymer printing plate sales 


du Pont de Nemours 


inager for the 


organization of E. | 


PRINTER and LITHOGRAPHER for November, 1960 





& Co., Wilmington, Del. Mr. Sweet, as 
sociated with Du Pont since 1950, will 
have headquarters in Chicago and will be 
assisted by a staff of five technicians 
Joun A. Reroute has been appointed as 
i sales representative in the St. Louis area 
by the Mid-States Gummed Paper division 
of Minnesota Mining and Manufacturing 
Co., Bedford Park, Hl. Mr. Reichle, who 
has been associated with 3M and Mid 
in a sales capacity for four year 
handle sales in Missouri, Arkansas 


! parts of Hlinoi ind Pennesset 


Son Mig 


© Inta-Roto 

d, Va. Mr 

id of the printing di 

joined Inta-Roto in 1959. Avnent 
PHompson, Jn. has been appointed 
A. Fucent 


ols engineer 


vith the om 
Allen formerly 


Hub Mail 


pa 


4a. 
Kenneth Scott William Donovan 


KenNeTH Scort has joined Herbick and 
Held Printing Co., Pittsburgh, in a sales 
capacity. Mr. Scott formerly was vice 
pre sident and a director of Baker Jones 
Hausauer, Inc., Buffalo printers 


SAMUEL Dacron, president of the 
Typographic Service Co., Philadelphia 
has made a gift of $1,000 to the scholar- 
ship fund of the Philadelphia Museum 
College of Art. As in the past five years 
the amount will be awarded to deserving 
and needy students selected by the Art 
Directors Club of Philadelphia and EMAN 
veL Benson, dean of the college 

D. H. Natrecsornc recently celebrated 
his 40th service anniversary with the Gos 
Co., a division of Miehle-Goss-Dexter 
Inc., Chicago. Mr. Natelborg, who joined D. H. Natelborg James S. Armitage 
the firm in 1920 as a draftsman, is current 
ly supervising engineer of the newspaper James S. Anmurace has been elected 
printing press division. He received binoc president of the Inland-Magill Weinshei- 
ulars and vrist watch from his engineer mer Corp., Chicago and Lincolnwood 


Hl. Mr. Armitage will have his headquar 





' <QB> LIGHT TABLES 
| BUILT RIGHT- 


_ PRICED RIGHT! 





Now, fatigue-free stripping and opaquing 
with a nuArc light table. Features: 

Highly polished, chromed, machined steel 
straight edges on a ur sides, adjustable. 


e sheet of glass, 


ar ge 
SEE YOUR 


GRAPHIC ARTS EQUIPMENT DEALER 
ee cen ENR RUILETIN A 217 I 








MODEL LT-18 
Table Model—6” High 
18x20 Glass Area 
Floor Stand $30.0 
* 

MODEL LT-42 


30x40 Glass Area 


$175.00 


MODEL LT-51 
36x50 Glass Area 


$245.00 


MODEL LT-61 
42x62 Glass Area 


$285.00 


COMPANY, INC. 


General Office and Factory: 4110 W. Grand Ave. « Chicago 51, Ill. 
Eastern States and Service: 215 Park Ave. So., New York, New York 





nuArc makes a a 
complete line... a li | ee 
send for F | J ios oe 


; FLiP.TOP RAPID LIGHT FILE-O-MATIC 
literature PLATE MAKERS PRINTERS TABLES STORAGE EQuIP ARC LAMPS 
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of American-Marietta Co. Associated with 
S&V for six years, Mr. McGuigan formerly 
served as national sales co-ordinator tor 
the company. 


ters in Lincolnwood. Cart E. Wurre, 
vice-president, succeeds Mr. Armitage as 
general manager of the Chicago plant. 
Cart E. Dunnacan, formerly president 
of the company, will continue as treasurer 
and duties of vice-chairman 
of the board 

Joun L. ANDERSON and Rosert UsHEr 
been the 
board of directors, and president and gen- 
eral manager, respectively, of Commercial 
Printers Ltd., Regina, Sask., Canada. Mr 


Usher, associated with the company since 


Ad J. Saxe John E. McGuigan 


assumes the 


have appointed chairman of 


1929, formerly was vice-president and as- 
sistant general manager 

Joun E. McGuican has been named 
marketing of the Sinclair 


York City 


manacer®r and 


Co., New 


a div sion 








W/L 


under every light 


y bnihant IMPROVED 
WHITE. Let him ¢ 


white ct 


ARCTI 
discover the 
available. A STRIKINGLY INTENSE 
WHITE THAT'S WHITE UNDER 
EVERY LIGHT. The pape! 


that runs flat — that gives customers the 


ompare 


white letterhead 


cotton content 


maximum contrast, readability, and 
finish they 


See 


expect and insist on 


your Fox River distributor for samples 


FoX River 


Cty PAPER CORPORATION 
jae? 


APPLETON, WISCONSIN 
National Englist 


and Fox Riwer Onion Skin 


{nniversary tank 


inniversary 


Ap J. Saxe has joined the Black Box 
Collotype Studios, Inc Chicago photo 
gelatin printers, as a sales representative 
Mr. Saxe formerly was national sales man 
ager of the photogelatin division of Con 
solidated Film Industries, Inc., New York 
City 

Nu S Ik 


European sales engineer by Ampress S.A 


ENcsTROM has been appointed 


Geneva, Switzerland, wholly-owned sub 
sidiary of R. Hoe & Co., Inc. Mr. Engstrom 
the International 
Graphic Enterprises of Copenhagen, Den 
mark, where he will have his headquarters 

Crype Rurres 
go Tribune's composing room staff for the 


is also connected with 


a member of the Chica 


rounding 
1894 
Tribune 


setting head 


past 55 vears, recently retired 
out a printing career that beg 
in Springfield, Ill. He joined the 
staff in 1905 as a relief man 
lines for the newspaper when its plant was 
located at Dearborn and Madison Streets 
in downtown Chicago 

James kK. ( 
Western sales manager of the Printing Ma 
Mr. ( 


ry 


im tn 


ARLIN has been named the 
chinery Co., Cincinnati ulin form 
‘ the firm s fact 

of its Cincinn 


represe ntative 
iti territory 


Wit. 
yp inted 
tor of the G 
Coss-Dexter 

Joun G 


istant ad 


John G Cotton N R De mes 


N.R 


representative 


Demes has been appointe da sale 
by the Ideal Roller & Man 
Chicago. Mr. Demes 
will work out of 


ufacturing Co who 


succeeds Groncre Boyne 


the company’s Detroit sales office 
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NEW 
LITERATURE 


Those interested in literature described ore asked 
to write direct to the company listed in the item 
New Literature copy must reach the editor by the 
15th of the month preceding magazine's issue date 


3M Graphic Arts Booklet 

An illustrated 25 page m inual of pres 
sure-sensitive tape applications in the 
ur iphic uts industry has been introduced 
by the Minnesota Mining and Manufac 
turing Co., 900 Bush Ave St. Paul 6 
Minn 

The manual, P- 


than 100 pictures, describes 


GAMR2, with more 
in detail t ip 
Ing ipplic itions used in the letterpress 


lithography, and rotogravure industries. It 


also pictorially describes taping applica 


tions in the packaging, plant maintenance 
and paper ind filrn fie Ids ind shows some 
of the line of 3M equipment de signe d for 


manual, semiautomatic, and automatic 


tapi 


Linton’s Bristol Idea Kit No. 14 

A new kit of printed ideas, No. 14 in a 
ntinuing series, has been issued by the 

i Brothers Division of Crocker, Bur 
Papers, Inc., Fitchburg, Mass. Each 
en is fr ial production 
ncluded are three S4xll-inch cover 
1 embossed, the other printed in 
of red and black, the 


mm a COMMcTs 


nh pl asthe 


die-cut i 

elope enclosure, a six-page di 
vith return mailing card 

ind i children’s menu 
duction data, including 
plate ink, and 

ind finish of stock, are 


on each piece 


Hand Weave Letterhead Kit 
The Byron Weston ( Dalton, Mass 
ued its Hand Weave Letterhead 
Selector Kit. The kit is designed to 
letter 


gning and producing 


Ie letterhe d ce igned 
emporary, traditional, sym 
Weston s Hand W eave letterhead tule ‘ 
lector kit features many different designs 


bolic, illustrated, and engraved styles are 


included 


Headlines from the Keyboard 
(Bodoni Edition) 

A new brochure Headlines from the 
Keyboard (Bodoni edition),” is now avail- 
able from the Mergenthaler Linotype Co. 
29 Ryerson St., Brooklyn 5. The folder 
shows 42 basic headline forms in one- 


two- and three column measure All are 


keyboarded from main magazines 
only four fonts 


using 


Graphic Arts Handbook Supplement 
The E. 1. du Pont de Nemours & Co 
Wilmington 98, Del 


has issued a second 


supplement for its “Graphic Arts Hand- 
book.” The supplement, “New Photoen- 
graving Techniques Made Possible With 
Cronar’ Clear Back Ortho Film,” de- 
scribes some new methods to aid the en- 
ygraver in doing a more efficient job. Li- 
thographic printers will also find useful in- 
formation in the supplement. 


Eastman Kodak Co. Issues 


Graphic Arts Pamphlets 

The Graphic Reproduction Sales Divi- 
sion, Eastman Kodak Co., Rochester 4, 
N.Y., has issued a pamphlet on the produc- 
tion of three-color separation prints from 
color negatives, and has revised two other 
pamphlets dealing with graphic arts tech- 


niques. The new No. E-47 pamphlet 
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N 
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VENUS VENUS 
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VENUS VENUS 


U 


VENUS = VENUS 


write to 


JER 
ALPHABETS 
\ 





» Street 


235 East 45! 


New York 17, N.Y. 





« OXford 7-1797-8-9 








Chree-Color Separation Prints From Col- Prone Label Paper Sample Book 
Negatives with Kodak Resisto Rapid 
Pan Paper,” in its 20 pages gives instruc- samples of Prone gummed label paper has 
s on the production of both the sepa- been developed by the Mid-States 
! 1 masks Gummed Paper Division of Minnesota 

the Kodak Magenta Con- Mining and Manufacturing Co., 6850 S 

Kodak pamphlet No. Q-21 Harlem Ave., Bedford Park, Ill. The re 


n revised to include the latest in- movable swatch feature permits printers 


A sample book with removable swatch 


ipplic ition of the screen in to remove the white ind colored Prone 

negatives and positives gummed label paper from the sampk 

cal reproductions book, select the proper grade for a specifi 

ilm Instead of Glass,” label application, and return the swatches 
Q-106, is a revision to the sample book 

Q-102, “Stripping to P Additional information listed in the 6x9 

and changes the inch sample book includes all Prone prod 

he new Kodalitl uct listings and identification, a gummed Mid-States Gummed Paper Div. has issued 
j ] 


1 , . ww t ) / ro } 
Estar Thick Base paper information guide on vith removable Prone swatches 


various label applications 
si General! Electric Bulletin 
The General Electric Co., Schenectad) 
>, N.} recently issued bulletin on it 
Polvdyvne if esignated Bullet 
(.EA-6S06 | 





Waste Paper Symposium 
The Waste Paper Util 


i 








FLETCHER MANIFOLD ~ 


Wotermorked Substance 9 (18 M 


ABC of Pallet Hand 


f > 


ling 


' 


You’re bound to satisfy your customers when you 
use FLETCHER MANIFOLD, because it’s de- 
signed for modern business requirements. The ex- 
cellent, bond-like PRINTING SURFACE... UN- 
USUAL STABILITY ...and high OPACITY for 
weight qualify this 9 pound paper for all business 
forms, multiple copy forms, snap-out and fanfold, 
price books, sales books, direct mail advertising, 
brochures and catalogs. 

FLETCHER MANIFOLD is tub-sized and tita- 
nium treated. It is accurately cut at the mill and 
packaged in standard sizes. Available in White and 
five bright colors through authorized FLETCHER a ae Bn aloe oe eee 
paper distributors mist; cag) ia adage 


/t pays to use Fletcher Thin Papers by ndiar tical & Manufacturin 


Send for colorful Co Walnut St... Indianapoli 


broadside demon- feset can | ed by letterpre offset 
rLE® ae F L E T & H E w re sth printers ’ sais 
MANIFOLD Rm 


Safeset Bulletin 
A bullet | 


Glatex Offset Paper Folder 


PAPER COMPANY The P. H. Glatfelter Co., Spring Grove 


Pa., has issued a ample folder on its new 


General Sales Offices: 20 N. WACKER, CHICAGO 6, ILLINOIS high bulk Glatex Offset paper. Included in 
Mill at ALPENA, MICHIGAN the folder are ample of Glatex velvet 
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finish in 55* weight; Glatex antique finish Sulphite Sampler-End Use Chart neasures 12x12 inches and folds to 3x6 
in 8O*, 90°, and 100* weights; Glatex A new combination sulphite sampler inches. It carries halftone illustrations of 
Opaque which is used for four-color proc and end use chart for sulphite business pa 19 basic typographic and rotary number- 
ess printing ind a savings caleulator per has been introduced by the Kimber ing machines 
- ly-Clark Corp., Neenah, Wis. The piece 
Procedures of Contract contains openings for the insertion of fold Web Offset Dryers 
Research for Industry ers describing each grade of Kimberly A two-color, four-page brochure on 
The first in a series of illustrated state Clark sulphite busine paper The fold multistage web offset dryers has been is 
vents on contract research for industry ers discuss the grade's recommended use ued by B. Offen & Co., 29 E. Madison St 
as been published by the Battelle Me firnishe nd available basis weights. A icago 2 
rial Institute. 505 King Ave... Columbu job-rated cl eT\ isa guide in the se 
Flin Talek “Maamesen af Candies lection of the per for each proce Atlas Silk Screen Catalog 
h for Industry,” the first statement a A new catalog, “If it’s for Screen Proc 
i departure point for the serie Atlantic Catalog-Brochure ‘ Printing, you'll find it in these vellow 
lt ( cutives with A catalog-brochure has bee ‘ pages,” has been issued by the Atlas Silk 


nented 


tking responsibility fe he the Atlantic Numbering Ma ) Screen Supply Co., 1733 Milwaukee Ave 


its 


i 


el ent program 1702 18th Ave., Brooklyn 4 he ¢ , Chicago 47. The book covers inks, paints 


or 


Springhill Bond and Ledger 
" ye al si ( 2 New 
“OPERATOR-LESS" 


Colfater/ 


j 





Metron Tachometer Brochure 
» J r-| f tw lor | 

1} the Met: l 
St Der 


WT 


i 
er 


7 


Friden IDP Products in Action 
A 28-page booklet, “Friden IDI 


So automatic and accurate you can start it and walk away! 


Freedom from machine tending is only e Stations can be skipped at the flick 
the beginning! The new Gatherrnatic by of a lever without hindering the full 
Thomas Collators brings to collating production rate 


the speed and accuracy of larger, more 
Loads in a minute...each station 


takes approximately 2 ream of 3”x5” 
to 11°x14” sheets in various weights 
and finishes 


expensive equipment...at a cost un- 
believably low. Write today for com- 
plete information on the many ways you 
can speed up your collating operation 
and substantially reduce your costs. Gives over-all speed, ease and accu: 
e Offers more features at a lower price racy features formerly available only 


than any other collator of its kind in large-scale collators 


e Automatic miss and double sheet Automatically collates, counts, criss- 
detectors stop machine instantly, crosses or staples 6,000 sheets per 
prevent errors hour 


Thomas Collators Ine. 
World's Leading Manufacturer of Collating Equipment 


Dept EE3, 100 Church Street, New York 7, New York 








DIE CUTTING! 


A troublesome service can be turned into 
a profitable operation with the PMC Die Cutting 
Machine. Many printers and lithographers 
have found new business opportunities in a wide 
variety of work requiring an efficient, 


economical die cutting operation 


Speed—ruggedly built and 
simple to adjust, the PMC Die Cutting 
Machine can handle up to 300,000 pieces 
per hour; simplicity—die can be locked into a 
registered position in the machine in a few 
minutes, change of jobs made quickly and easily; 
versatility—handles a wide range of label 
round cornering and specialty work 
and 1s efficient for 
both, long and 


short runs 


Write for 
additional 


information 


The Printing Machinery Company 
436 COMMERCIAL SQUARE 
CINCINNATI 2, OHIO 




















co ther 


onve pe pr 


Three Modern JUSTRITE Factories 


NORTHERN STATES ENVELOPE CO. 


300 East Fourth Street «¢ Saint Pau! 1, Minnesota 


JUSTRITE ENVELOPE MPG. CO., INC. 
523 Stewart Avenue, SW . Atlanta, Georgia 


NATIONAL JUSTRITE ENVELOPE CO. 


Sold bor vesale ouby 2220 West Beaver Street ¢ Jacksonville, Florida 
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silk, photoscreens, supplies of all kinds, 


and equipment. 








Gilbert Paper Co.'s folder includes proofs 
of availabli 


newspaper advertising mats 


Gilbert Advertising Mat Kit 
The advertising department of Gilbert 
Paper Co Menasha Wis 


a kit displaying newspaper advertisements 


has produc ed 


iVailable in mat form for printers to use in 


promoting business stationery printing 
The prepared advertisements are free to 
They are in one- and two-col 
deep, and feature 
Does Your Business Let 
Make the Proper Impression? 


ind “Add New Life To Your Letterhead 


Kodak Pamphlet No. Q-2F 

A publication describing Kodak graphic 
irts films on Estar Base is now 
from the Sales Service Division, Eastman 
Kodak Co., Rochester 4, N.Y 
ment to Graphic Arts Films and Plates,’ 
Kodak Pamphlet No. Q-2F, contains data 
heets on all the graphic 
which have been combined with the Estar 
Base. Its 16 pages 
tandard referens 


Arts Films ar 


thre printer 
umn sizes, LOO. lines 
such themes as 


terhead 


ivailable 


Supple 


irts emulsions 


bring up to date the 
t pamphlet Kodak 


rapt 1 d Plates 
Fire Protection Bulletin 
Fire protection vstem for printing 
lants are described in an illustrated bulle 
tin, © 161-3660, issued by the Cardox Di 
n of Chemetro rp., S40 N. Michi 
in Ave Chicago The methods of 
properly protecting presse reel rooms 
ink mist filter tere 


ind torage roon ind. electrical equip 


» remelt pot ink mix 


ent in printing pl ints are outlined 
Fletcher Paper Broadside 

A new broadside has been published by 
the Fletcher Paper Co., 20 N. Wacker 
Drive, Chicago 6. The piece is printed in 
two colors on 9% Alpena Manifold and is 
designed to show halftone printing quali 
ind contrast in black and 


tilable in six 


tv. use of color 
white The paper ts ay colors 
IHustration shows front cover and inside 
spread of colorful broadside printed on 9* 
Alpena Manifold paper made by Fletcher 


| 
| 
| 
} 
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FM makes your big folder 


Pitney-Bowes 
FOLDERS & INSERTERS 
Made by the originator of the 


postage meter 
S. and Canada 


more productive 


It takes as long to set up a big folding 
machine for a thousand run as for a 
hundred thousand run. The big jobs 
have to wait for the little ones to be 
folded. Solution: Take the heat off 
your big folder, reduce folding costs, 
speed deliveries on small jobs, with 

Pitney-Bowes’ Model FM Folding 
Machine. 
One big time-saving feature of 
the FM Dial-A-Fold” 
adjustment. You set the FM by 


is the 


merely “tuning in” the exact 
fold sizes wanted — it only 
takes a few seconds. You can 
often fold a small job on the 
FM in less time than it takes 
to set a big folder. 
The FM handles all standard 
weights and finishes — of 
paper, in sheets as large 
as 11 by 24 inches, at 
speeds up to 19,000 
an hour. Makes two 
letter size 
10,000) an 
feed 
delivery at the 


folds in 
sheets at 
hour. Automatic 
and 
same end save effort and 
Hoor space. And anybody can 

run an FM. 
For a demonstration call any Pitney- 
Bowes office. Or send coupon for free 


illustrated literature. 


Pirney-Bowes, INc 
4211 Crosby Street 
Stamford, Conn 


Send free literature on Folding 
Machines. 


Name 
139 offi es in the 





For today’s 


@ SLOT HOLE AND SF 


@ ROUND HOLE PERFORATING 


24” 
Send for ROTARY 


literature 


perforating 


To cut down cost fo speed up the day's work 


and to turn 
out the finest perforating it i 
built 


never 


s possible for any machine to produce ° 
N.D PERFORATORS 
Not 


they slot 


that's 
There's 


the n objective of these incomparable 


been anything lke them ond any test proves it 
only do they perforate to perfection 
they do 


ke 


they also crimp 


they score snop-ovut and cut-out 


and the 


slot hole work 
BOTH 
nd hole perforating! Don't buy any perforator until you've checked 
Ask 


they re positive on stri in jobs 22” mode! does slot-hole 


ond rou 


on these for literature Analyze the features, the abilities, the 


all-around performance 
WRITE FOR FULL DETAILS 





19” 
ROTARY 


1422-32 ALTGELD ST. 


Model 0321 


Model 0521 


GAST <2 AIR PUMPS 


— Vacuum or Pressure — 


@ Four sizes—Built-in motors 
© Compact, portable, reliable 
© For O.E.M., plant or lab 
To reduce weight, save space and cut 
t Integral-Motor-Pumr 


as air 


use 


acuul or 


alr, 


day for Bulletins 


Gast Manufacturing Corp 


117-0 Benton Harbor 
[CAST © am motos TO 7 HF 
@ COmpntsso#s 'O 30 FS) 
[RO TARY J @ vacuum PUMPS TO 78 
“Ain may be your enswer! 
i EM 


Mic 


128 


3-IN-1 AUTOMATIC 
FEEDER - PERFORATOR - JOGGER 


CHICAGO 





aa-z 


eames HEE 


VANDERCOOK & SONS, INC. 


General Offices, Research Laboratory, Demonstration Room & Factory 

3601 W Touhy Ave., Chicago 45. ill. Phone ROgers Park 1-2100 
Eastern Sales and Service 

New York 1, N_Y Phone: BRyant 9-6270 
Western Sales and Service 


3156 Wilshire Blvd., Los Angeles 5, Colif. Phone: DUnkirk 8-9931 


205 W. 34th St 








How to Do Embossing 


In Your Own Plant 


You can do professional embossing on your regular job 
and cylinder presses with STEWART’S EMBOSSING 
BOARDS. A booklet giving full instructions is included 
with every order. Don’t let those extra profits walk out 


the do or 


5% x 9'2 inches $2.00 a dozen 


9'2 x 112 inches $3.75 a dozen 
19 «x 23 inches $7.25 ‘2 dozen 


Send check or money order to 

THE INLAND AND AMERICAN 
PRINTER AND LITHOGRAPHER 
79 West Monroe Street, Chicago 3, Illinois 


Book Deportment 
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MIDGET 


Want Clean, Accurate 
NUMBERING? 


BETTER 
WITH 


ROTARY MODELS 


(Right angle or parallel) 


WEIIER 


Fine workmanship, rugged construc- 
tion insure crisp accuracy, clean 
impressions, perfect sequence 
—every time! 


NONPAREIL 
MODEL 


Write for 
information and prices 


® do6e 


DIV. OF NEW ERA MANUFACTURING COMPANY 
ORNE, N.J. 
ING MACHINE IN U.S.A. 


BOX 400, HAW 
ONLY UNION-MADE NUMBE 


WEIIER ett MACHINE CO. 
T 





Gert ER 


Use these selling aids 
to spark interest, 
boost sales. 


The Booklet explains the unique benefits 
of what you're selling. Distribute it. 
The Emblem lets buyers know your papers 


are made with cotton fiber. Display it. 


parirEeR 


BETTER PAPERS 
ARE MADE WITH 
COTTON FIBER 


Cotton Fiber Paper Manutacturers 
122 East 42nd Street, New York 17, N.Y. 


PAPERS 


LOOK FOR "COTTON" OR "RAG" IN THE WATERMARK OR LABEL 


129 





HESS 


IB it Me lillclsle Melle Me -Wil-taleels 


PRINTER and 1 l] y p f S ' Call or write RAY PAVLIK for Free Estimate 
cule 


LITHOGRAPHER 


RATES: Ordinary classified, $1.50 a line per EQUIPMENT & SUPPLIES FOR SALE WE ARE NOT PRINTERS 


insertion (figure 38 characters per line); mini- 
mum $4.50. Used monthly, $45 a year for 3 
lines; $15 for each additional line. Situation R d d f We have at your service the 
wonted, $1.15 a line, minimum $3.45 ecommen e or finest collating equipment in the 
Display classified sold by column inch with Efficie t D d ti industry, to handle any conceiv- 
discounts for larger space and three or more nl r0 uc ion able collating job. All work is 
insertions. Sample rates: One inch used one : Cc . : : 

. —_— . > test confidence— 
time, $27, used 12 times, $22 per insertion. Baum 333 #19390 — 22x28 ser yon aan ; t — ? ait 
Two or four inches used one time, $25 per Cleveland model O. 19x25 finished to the ughest quality 


inch. Full rate schedule on request. Please ‘ a —and delivered on time! Write 
fieh! ] 190RNR + de 
send payment with order Miehle 41 #19808, chain delivery or call for descriptive brochure 





Copy must be received at 79 W. Monroe St Miehle No. 3, 5/0, 6/0 two-colors for further information 


Chicago 3, Ill, by the 18th of the month pre- Miller models SW 21x28, P 

ceding date of publication Simplex 20x26, SY and OLympic 2-9232 

eee ee Se — TY 27x41 

ADHESIVES Miehle model 29 and Horizontal THE FORM HOUSE, INC. 

CAmD.N-SET Penctrat i is 22x28 5200 WEST 26th STREET @ CICERO 50, Lt. 
sed fr st t Miehle V-50 Vertica 


Vandercook full page “One Minute from Chicago” 


325-G #11638 


Challenge 370 Hydrau 


a SE a 4 


tte 
stter 


CALENDARS AND CALENDAR PADS Seybold 50” Z type 
.ESALE .E Ss, MA’ B. 

peter a ‘woveawtms © “ van TYPE & PRESS of Illinois Inc. “ITEMS OF ECONOMY” 

PRINTER—Sell your regular printing 3312 North Ravenswood, Chicagc Models 221 and 241 Davidson Offsets 

; — Model 1250 Multilith Offset press 

17'2 x 22'2 LTG Harris Offset press 

ee a ae Kenro Camera dem. Model, 14x18 $1125.00 
ainaiibaameaoesiy Bar Plate Micro Perfect Step and Repeat 

CARBONIZING 0 
LINOTYPE, LUDLOW AND MONOTYPE machine demonstrator at 10% discount 


) ‘ t s¢ Dealers for RADEN C Step ond Repeat process 
t Mat & M é Mart I Complete line of cameras, plate-making 
ond dark room equipment 





New Vickers high speed wire stitchers 














Write for a complete listing of our New and 
Used Offset and Letterpress Equipment 








= WAbash 2-2775 
Spot Carbon Dept. Try a Small Ad 


704 Broadway, New York 3, N. Y. » GR 7-6700 for Quick Results 
633 Plymouth Ct., Chicago 5, Ill. + HA 7-0247 




















PERFORATE SAFELY! .o%..o%. 


WITH THE NEW FOSTER PERFORATE and PRINT in ONE 
“sare OPERATION on your OFFSET PRESS 
PERFO-STRIP! NOTE TEETH IN MIDDLE OF RULE... (macniried) 
6 WORKS ON ALL MODELS OF PRESSES FROM 10”x14” TO 54x 76” 


Now — added profits on offset perforation jobs with Perfo-Strip —the offset perforation 
rule with the teeth where they belong —in the MIDDLE of the rule SeCOmmENoED AnD 4010 


if] 
YOU® LOCAL 


FREE TRIAL INTRODUCTORY OFFER MANUFACTURING CO. iaeaiainaas 
6 Ft. Coll $5.50 ose 140 N. THIRTEENTH STREET 
' Sor cord sock PHILADELPHIA 7, PA. 
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EQUIPMENT & SUPPLIES FOR SALE(Cont.) 


x J 


ENDS INK SKINNING | 
OVERNIGHT WASHUPS | 


4, 
07) 


ACROLITE - PAnwar 











MACKENZII 


6$9 FoLsomM 


& HARI 


STREET, SAN FRAN 








POR IMMEDIATE: SALE: 1 


~ Ml 





LE 
ASE 


HELP 
FIGHT 


MUSCULAR 
DYSTROPHY 


MUSCULAR DYSTROPHY ASSOCIATIONS 
OF AMERICA, INC., 1790 Broadway, 
New York 19, New York + JU 6-0808 

















HEADQUARTERS 
FOR MODERN 
PLATE 
EQUIPMENT 


Richards 


Saw Trimmers 
Routers 
Mortisers 

Write for literature 


J). A. RICHARDS CO. 


903 N. PITCHER STREET 
KALAMAZOO, MICHIGAN 


Model ESST 


Electromatic Plate Saw for stereo’s 
and electro's 
struction at a medium price 





EQUIPMENT & SUPPLIES FOR SALE(Cont.) EQUIPMENT & SUPPLIES FOR SALE(Cont.) 





| Recommended Reading 


| for Every Printer and 
Duplicator Operator 


Insist on Megill’s 
Remember. Only Megill Makes 
Spring Tongue” Gauge Pins 
MEGILL’S PATENT 








$1.80 doz. with extra Tongues 





Sold by Printers Supply Dealers 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 


763 ATLANTIC AV., BROOKLYN 38, N.Y PC-116 








FREE BOOKLET 
ON POWER PAPER CUTTERS 


Tells how Challenge Paper Cutters 








Self Sproying 


TATIKIL 


) PRES BUTTON —W TRADE MARK 
AND SPRAY REG. iN U.S. PAT. OFF can meet your needs as basic small 
pre STOP: STATIC ae shop 

ELECTRICITY ~ for older, slower cutters: 
$3 per can * $30 per doz. 


STATIKIL 


Cleveland 13, Ohic 


equipment; as replacement 


ory as auxil- 

the Original lary equipment to speed bindery 

The Only 
1220 W 6th St 


operations. Illustrates and de- 


scribes 7 power models from 19%; 
to 30 ; compares operating fea- 
tures. Get your free copy of this 


valuable reference book. Write 


THE CHALLENGE MACHINERY CO. 
GRAND HAVEN, MICHIGAN 


Get Full Production 


Quatiry Printinc 
Without Stops for 
Unnecessary Washups 


"ARMOR PLATE” your Inks! 
. GLAZCOTE wx conpitioner 


Provides tough, scuff- &+scrotch-resistant finish. 


1 tb. con $2.20 Send for Price List 
CENTRAL COMPOUNDING COMPANY 

1719 North Damen Avenue * Chicago 47, Illinois 

sh, 33 & 0-33 Ink 


210¢ 


] A laa COMPANY 
y evelond 
20 Overprint 


Condit 


Varn 


8 Mrs. of Trik, 20 
Ne ~e? oners 


rmcKETSs EQUIPMENT WANTED 
\ ; 


WANTED 


Model BJRM-2 


Plate Mortiser 
Heavy Duty Jig Mortiser 


Model EMM 

Plate mortiser pedestal model for 
the bi daily and commercial 
plant Put page capacity 


heavy duty con 








HELP WANTED HELP WANTED (Cont.) 
EXECUTIVE PRODUCTION MANAGER 


ATE STE A ES PT 
LOOKING FOR A NEW JOB? en een See SENS Olea TWO BOOKS 
Plant Manager—Offset EAST — $16,000 - $20,000 PSO ROR DSU OR RI BALE SEESAR ‘ 
Production Manager— vs . : tar 
Book Plant MIDWEST $ 8.000 - $12,000 0 owt Ss full respons 
Working Foreman— l or eri nev one on 
Offset Piatemaking EAST $ 9,300 spate Sinton ; 
Asst. Manager— wins ggrs _ devas tangle ses ; : 
Job Shop GA - $ 6,500 ty. 200 employees type otype se | | , 
=... Se tices aged oe he Type and Layout 
Room OHIO $ 9.000 ‘ 1 ; , - ” 
Estimator —O fiset OHIO $7 $ 9.000 ‘ . . 
Salesmen—Printing—Supplies— 
Equipmert—Plates & Type verience oO refere ew ‘ ide t These rwo books shou!d be in the 
WANTED Came-amen platemakers strip present ! t « 1 ver t 4 ha 
pers, pressmen, compositors. proof oa Seal . : library of every printer composi- 
readers monctype, folder opera- — » 2 ‘ : 
tors, binderymen. offset p-essmen I 4 > nad ¢ t ter & “ ror, designer or buver of type 


GRAPHIC ARTS EMPLOYMENT SERVICE, INC. a piciniacts Excellent for the student of ty- 
Helen M. Winters, Manoger 
Dept. 1D-11, 307 E. 4th St.. Cincinnati 2, Ohio pography! When ordering from 


Vept 
List Your Confidential Applications With Us <i 
INDUSTRIAL ENGINEER The Inland and American Printer 


Quolified Industrial Engineer with minimum of } : ‘ : 

and ray fr, send “ ) 
four years experience in Graphic Arts Indus an Lithogray he end check or 
try. |. E. degree preferred but not necessory money order in advance and 
New Plant now in operation 


BURROUGHS CORPORATION 
TODD COMPANY DIVISION 
800 N. Baldwin Park Bivd 
City of Industry. Calif 











book will be sent postpai 











INSTRUCTIONS 


Linety pe-Interty pe Instruction 


SALES AIDS 


“It Sells printing!” ee winter a 


panded third ¢ 








@ Use ‘The Notebook of o Printer.’ It's the best 


it 


printers house-orgon you con get becouse 


The Industry's FIRST COMPREHENSIVE sells printing. Your name designed into it. Smart 
low cost. Soles copy wins nat oweord. ASK 


Maybe your city and creo is open It brings in . 

’ nw to » - 

4 A Wi D R 0 0 be business Prospects call us It mokes money H Ww 40 Rec ORNIZE 
! Send for facts: The ARBOGUST 


Type Faces 


clients say 
Adv., 228 N. LaSalle St., Chicago 1, Illinois 


——_——— —-— - - ‘ nd Edition 


On Planning and Imposition 
Written fy printers for printers 
PLANNING FOR BETTER IMPOSITION MAILING PIECES FOR THE PRINTER 
is packed with planning tips, oper- Wayside Pre Interurban Bldg — , . 

: — Sy andoip! ar > 3B) 
ating procedures, hints and tricks Dallas, Texa E R Rand ph Karch, $ 
taken from years of experience in a Vo Said to be the only single publi 
commercial printing STOCK FORMS—SPECIALTIES cation where one can find all the 


1,693 type faces now sold in fonts 


Designed as a manual for all con- ao 


cerned with planning printing at Beg pee 
any stage, the book also breaks oii mes aii sa Scalia share or 
down the complex science of im- N.Y different faces are arranged in 
position into clear, concise terms : 
readily understandable to the print- 
ing “layman.” 


matrix forms in the U.S.; the 


order of their similarities 





. How to Sell Printing Creative! 
144 profusely illustrated pages— hae sisi 
incl. 96 pages of imposition layouts. By Mende! Segal. $25.35 for first copy, $20.35 Ask for a copy of our free Book List 
Price: $10.00 a copy postpaid. for additiena! copies. Excellent comprehen Write to Book Depertment, The In- 
Send check d Book D: a gg get ng ry eae a ec lend ond Americon Printer and Lith- 
e check or money order fo o 'ept niques ond chorts nm check of money 

The Inland ond American order to Book Dept., The Inland and Ameri oa ge West Menree Street, Chi- 

PRINTER ond LITHOGRAPHER can PRINTER and LITHOGRAPHER, 79 W ay 

79 W. Monroe Chicago 3, Ill Monroe, Chicago 3, !!/ 


ania Pumps RO5bd6K 0:00.00 


Style BB2 Duplex 
4x34x3x4 Size 1200-RPM i PERFORATOR 


24 CFM 
SELF In for bi A low-cost machine for the smaller plant 
LUBRICATED n tor Diow which appreciates the many advantages of 


GROUND 18 CFM round-hole perforating yet lacks sufficient 
volume to justify investment in a Rosback 


STEEL VANES In for suction | Rotary perforator. Built in 24° size only 
, . Write for bulletin and price. Other 
Ww ; 

rite for other sizes stocked | Rosback machines include rotary round 


Manufacturers : hole and slot hole perforators, hand per- 

BECKFIELD ROTARY VACUUM BLOWER CO. Ror ierk ate 
72 FIRST AVE., PITTSBURGH 22, PA. 
deentiaalaceemalibinedie F. P. ROSBACK COMPANY fenton Harbor, Michigan 
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AND 
WATCH 
THE 
PROFITS — 
GROW! 


THINK VERTICALLY! 


The Miehle Vertical is a 
basic press for every plant— 
letterpress, offset or 
combination— 

large or small. 


Two models to choose trom 


IMPROVED V-50 
Size 14 x 20. Speed 5000 
Price $7,400.00* 


FACTORY REBUILT V-36 
Size 13% x 20. Speed 3600 
Price $4,200.00* 


*f.0.b. Chicago. Inquire 
about convenient terms 
mic 
4s 
THE MIEHLE COMPANY 


Division of Mienie-Goss-Dexter, inc 
Chicago 8, Illinois 

















THE LAST WORD 


BY WAYNE V. HARSHA, EDITOR 











*% WEVE JUST RETURNED from a week of Printing 
Industry of America conventions and meetings in Wash 
ington. Our old trouble beset us again. There are just three 
things we can’t remember: names, faces, and that third 


thing, whatever it was 


* JUST TO SHOW YOU HOW THE CANDIDATES 
were swinging loose and fast with the facts during the re 
cent campaign, we offer this tid-bit. Senator John F. Ken 
nedy aroused the ire of the nation’s producers of labels in 
one of his television debates with Vice-President Nixon when 
he said the farmers received less tor the tomatoes in the 
can than was paid for the label 

During their annual meeting in Chicago last month the 
members of the Label Manufacturers Division of the Lithog 
raphers and Printers National Association got real mad about 
the honorable senator's statement and shot off this telegram 
to him 

During vour most recent televised debate with Vice 
President Nixon, you stated that the farmer received less 
for the tomatoes in the can than was paid for the label on 
the can 

The Label Manufacturers Division of the Lithographers 
and Printers National Association, Inc., at their annual meet 
ing now being held in Chicago, Illinois, protest this as in 
accurate 

Facts show that the average label on a tomato can costs 
less than one-third of a cent and that the farmer receives 
approximately ten times this amount for the net contents 
the can.” 

Mavbe the senator should have been hurling those to 
matoes in the direction of Castro’s Cuba instead of alien 
ating the 40-odd votes at the Label Manufacturers conven 
tion. This incident might even go down in the annal 
political history as the outstanding event of the just-past 


Ss ot 


campaign 


*% AND SPEAKING OF LABELS. have vou heard the one 
ibout the soda water dispenser who was hailed into court 
for adulteration and was instructed to tell his customers 
just what he was giving them? Business picked up when he 
displayed a sign: “All our syrups are guaranteed to be high 
ly adulterated.” 


*% SOCIAL NOTES FROM ALL OVER-—The following 
item appeared in the latest issue of the Austin (Texas) Crafts 
men’s “Ink ‘n’ Paper” 
severly Shelby returned Sept. 21 from his convention 

trip to the big metropolis of Detroit, fairly broke and som¢ 
what disgusted with the whole trip. ‘If I hadn't been on the 
program,’ says Shelby, ‘I don’t think I would have made the 
trip 

‘He said the plane flight on the Boeing 707 jet was ver 
enjovable, stating, ‘It sure was smooth. At one time on the 
way back from Chicago to Dallas, the pilot announced that 








they were traveling at 620 miles an hour, at 35,000 feet, 
and the temperature outside was 60 degrees below zero. 

“Beverly said the main difficulty with Detroit, and with 
those large northern and eastern cities is dirt, smog heavy 
traffic, and the way everybody rushes around so. Prices were 
extremely high and there certainly wasn't any southern hos 
pitality. ‘When I pay a taxi driver $10 for driving me to the 
airport (Willow Run),’ Beverly declared, ‘I expect a “thank 
vou” at least. But I didn't get it.’ 

Che occasion for the trip was the annual convention of 
the Mail Advertising Service Association of which Shelby’s 
company is a member. And, incidentally, Beverly was chair 
man of one of the panel programs Monday afternoon, Sept 
19. ‘All the ladies in the audience told me how much they 
enjoyed the program,’ he remarked happily.’ 


*® WE WERE IN A WASHINGTON PRINTING PLANT 


last month and saw this sign over the entrance to the com 


posing room “The enemy would never dare to bomb this 


place and end all this confusion.” Somebody told us the 
same sign appe ars on the ( ipitol building and the Pentagon 


too 


*® WE WERE SHOCKED out of our usual complacency 
last month when we learned that the National Bureau of 
Standards had « hanged the | neth of the inch It all started 
when the 11th General Conference on Weights and Meas 
ures, meeting in Paris, announced a new international stand 
ird of length—a wavelength of light replacing the meter 
bar which has been the standard for over 70 vears 

The meter sms now 1.650.763.73 wavelengths ot the 
orange-red line of krypton 86: the inch becomes 41,.929.399 
wavelengths of krypton light 

The whole mess would have been simpler if the confer 
ence had figured out a wav for 72 points to ¢ vactly equal 
one ii h or a way to force photo ngravers and eve rvbody 
else who supplies the graphic arts industry to adopt the pica 
system. Or why not just throw out the entire U.S. svstem 
of measurements and adopt the metric system? Nearly every 
other nation of importance has done so—even Russia. If any 
one knows of a way to capture a beam of krypton light and 


measure it, we've got a good start 


*% BEFORE-BUYIN’'—SEE-RYAN, Chicago's genial and 
lovable head of E. G. Rvan and Co suppliers to the graphic 
rts, passed his 75th birthday Oct. 13. His customers 
friends, and employees helped him to celebrate with a big 
party He founded the Rvan Co. 50 vears ago, still directs 
its activities, 1s seen at every graphic arts convention. Still 
young in heart, he coaches “Little League” baseball teams 
He's also vice-president of the George Hantscho Co., manu 
facturers of offset presses Retire at 652 Not Ed Rvan 


* PRINTERS DON’T DRINK MORE than other people 
iT JusT ShOws uP MOrE iN pRINt 
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LINOTYPE STYLE 


This shape is made of strokes from the drawings 
of Fairfield Medium. [heir elegance derives from 
the sensitive hand and eve of Rudolph Ruzicka 
thev lie behind the delicacy of the lines vou are 
reading. Fairfield Medium is an original Linotype 
design; it is familiar because its quality and 
Linotvpe operating economy have made it an 
\merican classic. For a specimen of Fairfield 
Medium write to the Mergenthaler Linotvpe 
Company, 29 Rverson St., Brooklvn 5, New York. 





LOOK... 
ALMOST 
NINE FEET 
AN HOUR! 


DO YOU Open our accordion folder to its full 
length and you will see a photograph 
HAVE of an actual run-off of slugs nearly 


YOUR COPY OF nine feet long! 


It’s proof of what an Intertype Monarch 
linecasting machine can do in one 
hour, not counting time out needed 


NEW for tape changes. 


Measure this output against an hour's 


, a MEASURE . production of your fastest machine. 


The difference is profit... yours every 
OF hour of every day when you convert 
to the Intertype Monarch—the new 


PERFORMANCE dimension in automated text setting. 


; IN ; Get a copy of “New Measure of Per- 
formance in the Composing Room” so 
you, too, can compare. 


ett estrntelocs sion of Harra-Intertype Corporation 


mmm = INTERTYPE COMPANY 


366 Furman Street, Brooklyn 1, New York 


NEW YORK CHICAGO CLEVELAND SAN FRANCISCO 
LOS ANGELES NEW ORLEANS BOSTON 
In Canada: Toronto Type Foundry Company Ltd., Toronto, Montreal, 
Winnipeg, Vancouver, Halifax 








